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tate of the Nation’s Economy: 


Up 
ciaL Paper — Increased by 
$81 million during February to a 
of $701 million, the highest fig- 


inte September, 1925, accord- 
ederal Reserve Bank. 


Repossessions —C.1.T. Fi- 

Corp. last month repos- 

10,905 new and used cars, 

t 1.03 percent of the firm’s 

ing retail auto accounts. 

In February, 1953, repossessions 

‘totaled 8,199 or 0.84 percent of the 

967,000 accounts outstanding at 

that time. Auto financing volume 

declined nearly 27 percent in the 

first two months this year from 
the like period in 1953. 


_ Banx Assets — State - supervised 
bafiks increased their assets last 
year by $4,400 million, bringing 
; resources to a record $110,- 
91,293,000. 
Crupve On Srocxs—Totaled 263,- 
174,000 barrels on March 13, up 
1,240,000 from the preceding week. 


Gasotine Stocks—Rose by 199,000 
els in week ended March 13 to 
79,583,000 barrels. 


Freigut Loapincs—Totaled 609,- 
883 cars in week ended March 13, 
an increase of 3.8 percent over the 
preceding week. 


Sort-CoaL Output—Picked up in 
eek ended March 13, hitting 6,945,- 
D0 net tons, compared with 6,315,- 
00 the previous week. 


’ Bustness Loans—Increases of $458 
on in commercial, industrial 

nd agricultural loans during the 
eek ended March 17 were reported 

y the Federal Reserve Board. Bor- 
pwings increased $120 million at 
member banks. 


* * * 


Down 
} Bustness Inpex—Volume of busi- 
ne im week ended March 13 de- 
ned to 98.2 percent of the 1935-39 
|jverage, compared with 98.6 per- 
nt the week beJ‘ore, according to 
‘ 0 3. 


-. Sreet Propuction — Was sched- 
uled last week at 66.5 percent of 
capacity oo 67.6 percent the 
previous week 
VEHICLE ae estimated 
week by Automotive News at 
39,491, compared with 144,644, a de- 
re: of 5,153 units. 


©. Atuminum OvurputT—Was 220,965,- 


pounds last month, compared 
ith 232,493,207 in January. 


Store Sates — Department-store 
sales in week ended March 13 ran 
©8 percent below the like 1953 
| week, according to Federal Re- 
serve Board. 


. Money CircuLation—Federal Re- 
“Serve member banks increased their 
3 rves $667 million in week ended 
\March 17. 


' Bunmpinc Awarvos—Heavy con- 
Struction contracts in week ended 
arch 15 totaled $215,384,000 
against $245,541,000 the week before. 
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Sales Running 
At Highest Rate 
Since Early Fall 


New Cars Stiffening; 
Good Used Autos 
In Peak Demand 


By Bob Lienert 
Staff Writer 
So can sales, steady prices 
improved inventories all 
along the line were reported last 
week from the nation’s auto 
markets. 

New-car sales continue to climb 
steadily, with most dealers clos- 
ing each week in successively 
better positions. In several locali- 
ties, overall new-car sales are 
running at weekly levels higher 
than at any time since early fall. 
Some dealers report stocks are 
shrinking, but even those whose 
inventories remain the same are in 

a relatively better position. They 
have been accepting increased 
shipments. 

* + + 

HE demand for used cars is 

unabated. At both the wholesale 

and retail level, a definite shortage 
of the most desirable units exists. 

Retail prices on used cars re- 
main strong and steady, although 
the average wholesale price was 
pared $3 last week, according to 
the Automotive News index. 
Despite the index reduction, 

auction operators reported an 
“extra red hot” market at the 
wholesale level. Major auction 
houses have noted an increase in 
bidders from distant points, which 
would seem to indicate that buyers 
are fanning out in an effort to get 
the cars they want. The most 
popular unit right now seems to 
be in the extra-clean, $1,000 class. 

Some auction operators, however, 

said that demand is heavy on all 
sharp cars, regardless of their age 
or price class. 
~ - + 
i wes healthy used-car situation 
has enabled a lot of retail 
dealers to balance stocks and re- 
duce them in cases where they felt 
they have been overloaded. 

On the basis of preliminary 
studies of new-car sales reports, 
March sales should exceed 450,- 
000. That would make this month 
the fourth best March in history, 

(Continued on Page 40, Col. 3) 


Production 
Automotive News Estimates: 
U. 8. Cars, Trucks 

170,782 


139,491 144,644 


Last Prev. 1953 
Week Week Week 


For complete production totals 
by makes, see table, page 41. 
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Nash- Hudson Merger 
OK ‘d by Stockholders 


Chrysler Gas Turbine Mounted in Plymouth— 


Guiding the new Chrysler Corp. regenerative gas turbine as it is lowered into a 
1954 production-model Plymouth is George J. Huebner jr., executive engineer in 
charge of research for the Chrysler engineering division. Road testing of the turbine, 
now in progress, culminates nine years’ work by Chrysler engineers. (See photo on 
Page 40 for how the turbine looks in a Plymouth engine compartment.) 


Chrysler Solves 
2 Big Barriers 


To Gas Turbine 


precast Caier Corp’s new 
gas turbine engine, though not 
yet ready for general use, removes 
some of the barriers that have 
challenged engineers for decades. 


Chrysler said last week that its 
turbine engine boasts fuel econo- 
my equal to that of conventional 
engines and that the new unit’s 
exhaust is cooler than that dis- 
charged by the average car. 

James C. Zeder, director of engi- 
neering and research, termed the 
turbine engine “a milestone in 
motive power engineering.” 

Zeder was particularly pleased by 
Chrysler’s solution of what he 


For a discussion of the metal- 
lurgical and manufacturing 
problems of the Chrysler gas tur- 
bine engine, see FOB Factory 
column on Page 21. 


termed the “chief drawbacks” of 
fuel consumption and high exhaust 
heat. The solving of _ these 
problems, he said, “indicates 
eventual power plant efficiencies of 
great scope.” 
- * * * 
K*®* to the turbine’s high econo- 
my and cool exhaust, Zeder 
said, is a revolutionary heat ex- 
changer which utilizes most of the 
(Continued on Page 40, Col. 1) 





LF irst-Quarter Output to Be Third Best 


By am ) Reowvite 


car , sear slipped 

3.7 percent last week, it now 
that first-quarter output 
amount to 1,428,000 cars—the 
d-highest first quarter in his- 
Sear be topped only by 1953 


Oat aes truck output 
tetal 282,000— the lowest 


ns 
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January-March period in six 
years, 

U. S_ plants last week built 117,- 
505 cafs and 21,986 trucks, com- 
pared with 122,042 cars and 22,602 
trucks In the preceding week, ac- 
cording to Automotive News’ esti- 
mates. 


* * * 


pace output, with three days 
left to go, will amount to about 


528,000 cars, against 443,315 in 
February and 569,036 in March, 
1953. 

March truck tarnout should 
reach 99,000 trucks, compared 


(Continued on Page 41, Col. 1) 





Exhaust Is Cool— 


L. L. Colbert, president of Chrysler Corp., 
demonstrates how effectively Chrysler's 
heat exchanger solves the long-standing 
turbine problem of high-temperature ex- 
haust. The heat exchanger, or regenerator, 
uses heat from exhaust gases to help 
power the car. 


NADA Is Delayed 
On Bootleg Clause 


[a8s of one of the principals 
last week delayed presentation 
of NADA’s anti-bootlegging pro- 
posal to the U. 8S. Justice De- 
partment. 

Frederick J. Bell, executive 
vice-president of NADA, had 
been scheduled to meet with 
Gevernment officials to discuss 
approval of a clause proposed for 
insertion in deal Be 


Bell, however, 


partment was considere¢ 
(Continued on Page 39, Col. 2) 


Action Nearing 
Final Stage 


Consolidation Seen 
As Start of Master 
Plan for Makers 


ASH-KELVINATOR and Hud- 

son stockholders last Wednes- 
day (March 24) overwhelmingly ap- 
proved a merger of the two firms 
into American Motors Corp. 


Directors of either company have 
the right to abandon the agreement 
if holders of more than 40,000 
shares of Hudson stock demand 
payment in cash from American 
Motors within 20 days. The value 
of 40,000 shares would be approxi- 
mately $370,000. 

* * * 
IHE consent of the affected 
banks and lending institutions 
and compliance with other condi- 
tions set forth in the agreement 
also are necessary. 
A total of 3,227,154 (73.8 per- 
cent) of Nash-Kelvinator’s 4,375,- 


Of Hudson’s 2,000,483 outstanding 
shares, 1,419,268 (70.9 percent) were 
voted in favor and 245,870 (12.3 per- 
cent) were voted against. 

Necessary was 66.66 percent of 
both firms. 

* * ” 


UDSON stockholders met in De- 
troit, while Nash-Kelvinator 
shareholders convened in Balti- 
more, since the latter is a Maryland 
corporation. 
The new corporation will have as- 
sets in excess of $350 million. 
There will be 10 million shares 
authorized with a $5 par value. 
Under terms of the merger, three 
shares of Hudson stock will be con- 
verted into two shares of American 
Motors. Each share of Nash-Kel- 
(Continued on Page 41, Col, 3) 


Top Cars 


New-car registrations for one 
month, plus 27 states for Feb- 
ruary: 

1954 Pos. 

1—123,713 


Make 
Ford 
Chev. 

lym. 


1953 Pos. 


107,250— 2 
107,518— 1 
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UAW Suggests that Emplo 


AUTOMOTIVE NEWS, MARCH 29, 


ers Pool Funds... 


Guaranteed-Wage Aims Outlined 


By Joe Callahan 
Staff Writer 
UAW-CIO last week gave 
the clearest view yet of the 
guaranteed annual wage which it 
will demand from the auto industry 


in 1955. 

Addressing a Washington 
(D. C.) conference of the Con- 
trollers Institute of America, Nat 
Weinberg, UAW research di- 
rector, made these points: 

1. The union will be seeking a 
“guaranteed employment plan,” 
rather than a guaranteed annual 
wage. Employers will be asked to 

provide annual wages only when 
they don’t provide annual em- 
ployment. (Apparently this was 
just a change in terminology, in- 
duced by distaste in many quarters 
for the term “guaranteed annual 
wage.’’) 

2. Under the UAW proposal, un- 
employment compensation benefits 
would be a cushion which the em- 
ployer could use to reduce the cost 
of the annual wage. 

* * * 
3 THE plan would be adminis- 

* tered by a joint labor-manage- 
ment board, with the government 
agencies excluded except for the 
administration of unemployment 
compensation. 

4. The union will suggest that 
managements pool their guaran- 
teed-wage reserves in a reinsurance 


fund. This could be on a private 
basis or through a government 
mechanism. 

5. The UAW will not discuss in 
detail its plan for financing the 
program at this time, ostensibly 
to discourage the popular hobby 
of “tilting at ideological wind- 
mills.” 

Despite this position, a CIO of- 
ficial said the UAW probably would 
ask for a variation of the scheme 
unsuccessfully advanced by the 
CIO Steelworkers in their 1951-52 
negotiations. — 

* + 

pss program called for an em- 

ployer to guarantee each em- 
ploye with three years’ seniority 
30 hours pay for a year after being 
laid off. This would include unem- 
ployment pay and would be fi- 
nanced by the employer’s contri- 
bution of 6% to 7% cents per man- 
hour worked. The firm’s liability 
would be limited to the fund built 
up by these contributions. 

Much of Weinberg’s speech 
consisted of answers to objections 
to the guaranteed annual wage 
raised by Sumner Slichter, Har- 
vard University economics pro- 
fessor. 

Slichter’s objection: The plan 
would encourage workers to seek 
deliberately to be laid off. 

Weinberg’s answer: Our “pro- 
posals would require a worker re- 


Parts Fraud Charged 


Bendix-W estinghouse Sues 5 Firms on Accusation 
Of Selling Counterfeit Brake Items 


ELYRIA, O. — Bendix-Westing- 
house Automotive Air Brake Co., 
last week accused five firms of sell- 
ing and distributing counterfeit 
brake parts bearing the Bendix- 
Westinghouse name and _ trade- 
mark. 

The company said that the 
counterfeits are sub-standard, 
and may be endangering the lives 
ef thousands since the part is 
widely distributed in the replace- 
ment field. 

The part in question is a brake 
chamber diaphragm, used in truck 
and bus air-brake systems. The 
company said that the diaphragm 
has a direct effect on stopping a 
vehicle. 

Floyd L. Wheaton, general sales 
manager of Bendix - Westinghouse 
said that the company had not been 
able to ascertain how wide the sale 
of the alleged counterfeit dia- 
phragms had been, but five firms 
and seven of their officials were 
named in actions filed in four 
Federal courts. 

Those named were Brakes, Inc., 
and Lawrence H. Johnson in New 
York; Samuel Ring, Edward Ring 
and Harry Dondershine, doing 
business as Ring Bros., Newark, N. 
J.; Mutual Truck Parts Co., Inc., 
and Berg Mfg. & Sales Co., Inc., 
along with Abraham and Joseph 
Berg, Chicago, and Harval Truck 
Eqiupment Co. and Benjamin Berg, 
Los Angeles. 

Because the diaphragms are a 

vital part of the brake mecha- 

nism, the part must pass rigid 


tests, Wheaton said. “Par” for 
the Bendix - Westinghouse dia- 
phragm, he said, is a million 
brake-pedal applications without 
rupture or failure. 

He said that in the case of the 
counterfeit parts, none of the dia- 
phragms tested have been able to 
pass the 27,000 mark, and a ma- 
jority of them will meet only 6,000 
to 8,000 pedal applications before 
failing. 

The court action sought orders 
“to restrain and enjoin the manu- 
facture, sale or distribution of 





counterfeit brake-chamber dia- 
phragms.” The firm also will 
seek damages based on the books 
and sales records of the defendants 
when they appear in court. 

As yet, Wheaton said, the manu- 
facturer of the inferior parts has 
not been found. 

In January, 1953, a large number 
of the firm’s customers began to 
complain of early brake failures, 
he said, and the company has spent 
considerable sums replacing units 
in the field since that time. 

About four weeks ago, Whea- 

ton said, a company service repre- 

sentative in Chicago discovered 

a diaphragm that was not clearly 
marked and the _ investigation 

began. It was found that the 

specifications concerning the 
trademark usage and part 
numbers were not met. 

In the laboratory, Wheaton said, 
it was found that the materials in 
the counterfeit diaphragms were 

(See PARTS FRAUD, Page 9, Col. 1) 


Studebaker Adds Second Land Cruiser— 


A new Regal Land Cruiser announced 


by Studeboker has “luxury features never 


before included in a production model,” according to C. K. Whittaker, sales vice- 


president. Fender ornaments of the car, 


which was designed by Raymond Loewy, 


extend from the headlamp rim along the crown of the fender. Rear-fender wheel 
shields carry out the unbroken lines of the fin-type fenders. Exclusive weaves and 
textures are used for interior fabrics. The.model is available in 12 solid colors and 
10 two-tone combinations. Advertised-delivered price is $2,533.28. 





ceiving guarantee payments to ac- 
cept other suitable employment— 
properly defined. * 


LICHTER: * How wn you induce 

a manufacturer not to produce 
as many cars in the first half of 
the year as his dealers can sell? 

Weinberg: “We seek to provide 
an incentive to the automobile 
manufacturers to use all practi- 
cable means available to them to 
persuade the customers to change 
their buying habits. 

“We are not suggesting the 
withholding of production at 
periods of peak demand, but we 
do want the industry to take all 
steps within its power to level 
out the peaks and valleys of de- 
mand. 

“We have engaged in some ex- 
ploration of this problem and we 
are convinced that there is much 
the industry can do that it is not 
now doing to _ regularize em- 
ployment by inducing consumers to 
buy more cars in the seasons when 
they now buy few and to buy fewer 


cars in the seasons when they now 


buy most.” 
Slichter: But costs will rise as 
sales contract, under the plan. 
* - 7 


EINBURG: This is a consider- 

able problem, but it can be 
“largely avoided through the proper 
design of the guaranteed - wage 
plan.” 

Slichter: The incentive for em- 
ployers to stabilize employment 
will also be an incentive for them 
to go slow in expanding em- 
ployment. 

Weinberg: This “has naturally 
been a matter of the most serious 
concern for us. We have a strong 
interest in maximizing employment 

opportunities. 

‘We have met this danger by 
providing for graduation of the 
duration of the guarantee for 
short-service workers based on the 
length of their prior service.” 

* * +* 


LICHTER: It is impertinent to 
say that the Government should 
be excluded from _ the 


the plan, particularly since the 


UAW is so closely tied in with un- 


employment compensation. 


Weinberg: We believe that “ad- | 
ministration of a guaranteed-wage | 
plan on the basis of state determi- | 


nations of worker eligibility would 
give employers an additional in- 
centive to make the laws and their 
administration even more _ re- 
strictive than they are at present.” 

Slichter: Union interest in un- 
employment compensation would 
be diminished by a GAW. 


Weinberg: This objection can be 
(Continued on Page 36, Col. 3) 


Earlier ’55 Cars 
Prompt Jan. Date 
For Chicago Show 


CHICAGO.—Directors of the Chi- 
cago Automobile Trade Assn. last 
week voted to advance dates of the 
1955 Chicago Auto Show to Jan. 
8-16. 

James F. Goodwin, CATA’s 
show chairman, and Edward L. 
Cleary, show manager and CATA 
general manager, said the step 
was taken with the approval of 
manufacturers. 

They cited these reasons for the 
earlier date: 

1, January has been the tradi- 
tional show time since the begin- 
ning of the century. 

2. Public interest in new models 
is highest at the time of their in- 
troduction. 

3. Under the earlier date, the 
Chicago show will be the first major 
exhibit. 

4. Winter marketing of cars 
spreads employment and produc- 
tion and distribution loads. The 
spring buying rush needs no stim- 
ulus, 

Goodwin said the earlier date 
might enable the Chicago show to 
attain its goal of 500,000 attend- 
ance. The 1954 show, which closed 
March 21, drew 467,000 visitors dur- 
ing its nine-day run, according to 
final figures released by Cleary. 

The record attendance is 481,- 

«Continued on Page 36, Col, 3) 
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The official route for the 1954 Mobilgas Economy Run measures 1,335 miles and 
includes more city driving than ever before. The 20 competing drivers will leave 


Los Angeles Apr. 5 and are scheduled to 
ee 


arrive in Sun Valley Apr. 7. 
e's 


Mobilgas Charts Course 
Of 1,335-Mile Run 


LOS ANGELES. — The exact 
course of the 1954 Mobilgas Econo- 
my Run — covering 1,335 miles 
through cities and scenic spots— 
was announced last week by A. C. 


labor- | Pillsbury, regional director of the 


management board administering | 


American Automobile Assn. 

The route had been kept secret 
by the Automobile Club of 
Southern California to prevent 
contestants from making practice 
runs before the competing cars 
went into final impound. The run 
is scheduled Apr. 5-7. 

The route from Los Angeles to 


| Sun Valley, Id., will pass through 





C. 1. T. School— 


Universal C.I.T. Credit Corp. has initi- | 
ated a nationwide program of “boarding | 
school" management conferences for its | 
branch managers, which will extend 
through the summer with a goal of 450 | 
graduates. Glenn Jorgenson (ieft), super- 
visor of training, is in charge of the con- | 
ferences. Instructors are (from left), George 
Lewis, Robert Tobey and Joseph Helfen- | 
stein, assistant training supervisors dis- | 
cussing plans in New York. 


many of the West’s_ principal 
motoring attractions, including 
Yosemite National Park, San Fran- 
cisco, Reno, and Elko, Nev. More 
city driving than ever before will 
be encountered in the run by the 
20 drivers. 


“The Economy Run will be one 
of the most grueling in the history 
of this automotive classic,” Pills- 
bury said. 

“A total of 188.5 miles has been 
logged within city boundaries 
where speed will necessarily have 
to be slackened in accordance with 
traffic regulations,” he said. 

The first day’s destination will 
be San Francisco. Traveling via 
Highway 99 to Bakersfield, the 
cars will make their first stop at 
Fresno for refueling. 

Switching to rugged Highway 41, 

(Continued on Page 8, Col. 4) 


2 Packard Models 
Slashed $1,290; 
Power Steering Cut 


By Bob Sheldon 
Associate Editor 
pPAckaRD has lopped $1,290 off 
the advertised-delivered prices 
of what were its two most ex- 
pensive models—an eight-passenger 
sedan and a limousine. 

At the same time, Packard 
power steering came in for a re- 
duction of $22.50 while power 
brakes were boosted $2. 

Those were the highlights last 
week in a series of price de- 
velopments which also included an- 
nouncement of prices for new 
models making their appearance in 
the 1954 lines of Buick, Studebaker 
and Willys. 

x x * 

ACKARD’S eight - passenger se- 

dan, formerly $6,900, now sells 

for $5,610, and the limousine, 
formerly $7,250, now is $5,960. The 
cutback leaves the Caribbean con- 
vertible, at $6,100, as the highest- 
priced car bearing the Packard 
nameplate. 

Factory spokesmen said no 
equipment changes were contem- 
plated in either the eight-passen- 
ger or the limousine despite the 
lower prices. 

Marking completion of a price- 
| chopping cycle which has placed 
| power steering on a lower price 

(See PRICES, Page 8, Col. 5) 
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OOTLEGGING of new cars 
again became a serious menace 


to this industry the minute the 
supply of cars met the demand. It 
is a disease that has always 
plagued this trade. It is doing more 
damage to the trade now than ever 
in history for several reasons: 

First, because both the price of 
automobiles and freight rates have 
increased since the war. Therefore 
bootlegging as a profession has be- 

come more profitable. When one 
can make money breaking a law or 
a moral code, the pressure to do so 
is always great. 

Another factor has entered the 
picture to encourage bootlegging 
— the elimination of protected 
territory. 

A third factor is the factory pres- 
sure on dealers to take more cars 
than a given market will absorb 
profitably. 

So long as this combination of 
circumstances exists, public state- 
ments by factories will have but 
little effect. 


+ * Eo 


Production Race 


— biggest stimulus to bootleg- 
ging in the history of this in- 
dustry was the production race of 
the two volume manufacturers at 
last year’s year-end cleanup. Deal- 
ers were pressured into taking more 
and more cars. Dealers who took 
the cars had but two ways to get 
rid of them: 

(a) To bootleg them and get 
rid of them right away at no loss, 


Foothill Dealers 
Urged to Adopt 
Sunday Closing 


MONROVIA, Calif.—Sunday clos- 
ing of all departments of all dealer- 
ships was advocated by James 
O’Boyle in his opening speech as 
president of the Foothill Automo- 
bile Dealers Assn. at its first meet- 
ing last week. 

“This group can do much good, 
not only from the standpoint of the 
employe, but in participating in the 
projects of civic import as well,” 
O’Boyle, of McDonald & O’Boyle 
(Chevrolet-Oldsmobile), said. 


“I feel that the dealers in the 
foothill area should strive for the 
success of the movement for Sun- 
day closing of all departments of 
the dealerships.” 

O’Boyle said he planned a com- 
prehensive survey of dealership per- 
sonnel to determine “what more 
can or should be done” to further 
enhance their economic standards 
and security. 

“We intend to prove,” O’Boyle 
said, “through our business ethics, 
that it is to the automobile buyer’s 
advantage to do business with a 
new-car dealer.” 

A vacancy on the board of direc- 
tors of the new organization was 
filled by the election of Wallace 
Kindel, of Kindel Motors (Dodge- 
Plymouth). 
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By John O. Munn 


|No New Laws Needed 





| or (b) put out a lot of tricky ad- 
vertising in an attempt to lead 
the public to believe that cars 
were being given away, and train- 
ing of a lot of salesmen, not to 
sell value, but to become expert 
in flimflaming the public who re- 
sponded to the blitz ads. 


A dealer could have chosen the 
third method that involved saying 
“no” to his factory. Few followed 
that method because to do so one 
would run the risk of losing their 
contract. Dealers have too much 
money invested in their businesses 
to make taking that chance desir- 
able. Therefore, dealers who took 
additional cars were automatically 
forced into choosing a plan of dis- 
posal that would disrupt the mar- 
ket. 


REVIEW of the clause of boot- 
legging is not of particular in- 
terest. A discussion of how to elim- 
inate or control it is more in order. 
It can be stopped quickly. We don’t 
need any more laws—state or na- 


tional—to do so. The factories could | 


stop it tomorrow by “fair trading” 


automobiles. Dealers could stop it | 


through the machinery already 


available through the Federal Trade | 


Commission. It has been evident 
for years that neither group desires 
to use the above methods. 

But isn’t bootlegging, like many 
of the other difficulties of this trade, 
a result of the kind of contract that 
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Dealers Lell me 











exists between manufacturers and 
dealers? In attempting to combat 
bootlegging, aren’t we _ fussing | 
around with the result rather than | 
the cause? Should we not strike | 


| directly at the cause? It will do us| 


little good to use our efforts to 
overcome results when the same | 
energy would really accomplish | 
what we seek. 

Of course, like you, I hear deal- 
ers say that there is nothing in 
this trade which dealers individ- 
ually themselves can’t stop. All 
they have to do is to say “no” 
when the factory urges them to 
take more cars, or do like another 
set of dealers who say, “every- 
thing will be allright, if a dealer 
would learn to follow the manu- 
facturers’ practice.” 


The manufacturers sell their cars 
at full price to the dealer and never 
make a cut to move additional vol- 
ume. There are, of course, forces 
and events that make it absolutely 
impossible for a dealer to carry out 
such fine resolves. The majority of 
dealers to whom I talked, or who 
write me, feel that the trade will 
be forced to go to the Federal gov- 
ernment to obtain a fair contract. 
They would much prefer to get it 
by negotiation, but after 40 years of 
direct attempt with the factories 
this seems to be impossible. 

In seeking government aid, it 
isn’t a question of government regu- 
lations but simply obtaining an en- 
abling act which both the merchan- 
dising and producing ends of the 
industry can utilize to get together 
to develop an equitable agreement. 
Only a mutually fair contract will 
prevent such things as bootlegging 
and other evils that have in the 
past and will in the future enter 
this trade and threaten to destroy 
it. 


St. Saude Dialows 
Meet Today 


ST. LOUIS. The Greater St. 
Louis Automotive Assn. opens its 
46th annual meeting, today (March 
29) at the Park Plaza Hotel. 

James C. Moore, NADA general 
counsel, will be the main speaker 
at the convention, according to R. 
B. Hammond, manager of the as- 
sociation. 

Among Moore's duties is that of 
representing NADA before congres- 
sional committees. 
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Selling Two Leaders— 


Residents of Los Angeles have been showered with postcards mailed by Hull- 
Dobbs Co. (Ford) offering new Chevrolets as well as Fords, at what appear to 
be heavily discounted prices. Two samples of the mailings are reproduced 
here. Hull-Dobbs mails an estimated 50,000 such cards weekly in the Los 
Angeles area, it is reported. 


Freed and Dietz Advocate 
Stable Credit for Cars 


CHICAGO. — Both Charles C.| 


“All past records,” Freed added, 
show that our merchandise is 
more readily saleable as collateral 
under a loan than any other 
product. There is always a market 


Freed, NADA president, and 
Arthur O. Dietz, president of C.LT. 
Financial Corp. last week 
cautioned against extreme tighten- 
ing or loosening of auto credit in 
addresses before the National In- 
stallment Credit Conference of the 
American Bankers Assn. 

Freed said that an NADA 
check has revealed that auto fi- 
nancing is in a healthy state. 
There are no alarming trends, he 


Dietz, in his address, pointed 
out that a given obligation does 
not represent fixed debt hanging 
over the heads of those who con- 
tract it. 

On Jan. 1, 1953, he said, C.I.T. 
had more than $700 million in auto 


said. paper on its books, covering about 
This view was born out by Dietz | 870,000 individual customers. 
who said, “We owe it to our| “In the 12 months that followed,” 


he said, “more than 600,000 of these 
people completely paid off their 


customers at all times to pursue a} 
sound middle road and to continue 


to make credit available to all| debts to us. 
good risks.” | Financing institutions have a 
Freed, cautioning the bankers | prime responsibility in 1954 to con- 



















that stringent restrictions on loans 
could dry up business rapidly, said, 
“What the automobile dealers of 
this country can sell—sell, not give 
away through unsound merchan- 
dising or unsound credit terms—but 
what they can sell at a legitimate 
profit on sound credit terms, will 
determine, more than any other 
single factor, just how well off we 
will all be in 1954.” 

He noted that 1954 would be the 
first year in nearly 15 years in 
which the U. S. economy “is free 
from preparation for war, war it- 
self or the immediate direct effects 
of war.” 

NADA, he added, constantly re- 
minds its members of the im- 
portance of maintaining high 
ethical standards and sound 
business practices—particulary in 
financing operations. 

Freed said NADA’s finance check 
showed that in one of the largest 
companies, delinquencies over 30 
days were only 0.95 percent on Jan. 
31, compared with 0.84 a year 
earlier. The same company, he 
said, had repossessed only 1.02 per- 
cent of its financed cars at the end 
of 1953. 

“Most of those (companies) con- 
sulted,” he said, “expressed the 
opinion that while delinquencies 
and repossessions are going to be 
slightly higher, they anticipate no 
abnormal delinquency ratios or 
abnormal repossessions by com- 
parison with the norm. 





tinue to have faith in the American 
consumer, Dietz said. Past ex- 


perience has taught that the aver- 
age installment buyer is a person 
of integrity and sound judgment, 
he said. 
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|Would-You-Takes 
Are Under State 


Scrutiny in Utah 


Motor Vehicle Chief 
Reports Widespread 
Protests on Practice 


SALT LAKE CITY. — The Utah 
attorney general has been asked to 
furnish a legal opinion on “would- 
you-take” activity. 

A. C. Randall, head of the State 
Motor Vehicle Dealers’ Adminis- 
tration, said his agency has re- 
ceived widespread complaints on 
the practice. 

Most unethical practices of deal- 
ers, Randall said, have dropped 
considerably since his administra- 
tion was set up in 1949. One reason, 
he said, is that the agency requires 
a $5,000 bond for each dealer and a 
$1,000 bond for each salesman. 

The administration is operated 
and financed by dealer license fees. 

Any person—salesman or cus- 
tomer — who feels that he has 
been dealt with unfairly or that a 
deal was misrepresented to him, 
may go to the State agency and 
complain, 

| “Hundreds of Utahans have been 
saved many thousands of dollars 
because the agency has weeded out 
sharp dealers,” Randall said. 

The law also protects the repu- 
table dealer from suffering a loss of 
prestige because of an unethical 
salesman, he added. 

Utah car buyers were given an 
additional safeguard last year 
with the passage of the so-called 
disclosure act. 

| This act, sponsored by the Utah 
Automobile Dealers Assn., requires 
|dealers to give car purchasers a 
| written record showing the pur- 
chase price, amount of the finance 
charge, amount of the monthly pay- 
ment, cost and type of insurance, 
and a complete item-by-item inven- 
tory of extras. 
* 





* * 


Cleveland Cracks Down 


On Would-You-Takes 


CLEVELAND.—A crackdown on 
new-car dealers who employ the 
“would-you-take” approach in sell- 
ing is being pressed by both Birkett 
L. Williams (Ford), NADA di- 
rector, and the Cleveland Better 
Business Bureau. 


Al Rothenberg, auto editor of the 
Cleveland News, in a series of 
articles discussing the practice, 
quoted Marshall Mott, BBB presi- 
dent, as saying that “the number 
of dealers using it are only a hand- 
ful, but sufficient to cause plenty 
of trouble.” 

The Cleveland Automobile Dealers 
Assn. has admonished violators in 
a letter pointing out the associ- 
ation’s board has tagged the pro- 


| cedure an “unethical practice.” 





Haberfelde Ford Dealer 40 Years— 


George Haberfelde (center, in chef's 


hat), of George Haberfelde, Inc. (Ford), 


Bakersfield, Calif., celebrated his 82nd birthday and 40th anniversary as a dealer 
by cutting a cake ot the monthly meeting of the board of directors of the Ford 
Dealers Advertising Assn. of Southern California. Seated (from left) are A. W. Carey, 
San Diego, Calif.; Harlan G. Loud, Pasadena, Calif.; Haberfelde, and Robert Thurmond, 
Los Angeles. Standing: Phil Johnston, Huntington Park, Calif.; R. Brown, assistant 
district sales manager of Ford Motor Co.; Carson Ide, San Marino, Calif.; R. C. Smiley, 
Mesa, Ariz.; F. C. Warren, Riverside, Calif.; Edith Lane, association secretary; Frank 
Thomas, Los Angeles; J. H. Wray, Van Nuys, Calif.; H. W. Nerney, los Angeles; 
George Dunton, Santa Ana, Calif., and Charlies Swift, Gila Bend, Ariz. 
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AUTOMOTIVE OuR PLATFORM 


~ 1 |. Fair and equitable contracts between manufacturers and dealers in 
A motor vehicles, parts and accessories; 

{ 2. Every dollar of gasoline and oil taxes, collected by state and federal 
governments, applied to the building and maintenance of highways; 

{ 3. Guard the precepts of individual freedom, which made the U. S. A. 
great and gave its citizens more of the better things of life than anywhere 
else in the world. 
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D danendonts Help Keep 
Auto Industry Young 


at shed any tears for the independents.” 


We liked the fighting attitude exemplified in that 
statement and others by Paul Hoffman, chairman of Stude- 
baker, at a press conference at the Chicago auto show. 


Hoffman indicated that the big companies have no monop- | 
oly on brains . . . And what is more, the independents are | 
proving it. 


Some of the hottest items in the auto news of late have 
come from the smaller auto makers. 


Only recently Nash announced an integrated heating, 
cooling system at several hundred dollars under the price | 
of competitive systems. 


Then, just the other day, Nash introduced the Metropol- 
itan—a really completely different kind of car. George 
Mason, president of Nash, has long believed that there is no 
such thing as the commonly accepted American taboo on 
small cars. He reasoned that Americans hadn’t accepted the 
small cars offered to them before simply because they didn’t 
satisfy the desires of the American public. 


So Nash designed a small car from the ground up, ex- 
posed it to the public, and redesigned the car to incorporate | 
the best of the ideas offered by the public. Then Nash turned | 
over the job of building the car to experts at small-car | 
construction in England. 


That took ingenuity, imagination and daring. | 


Studebaker has displayed these qualities, too. The South 
Bend firm has been a leader in design trends. It is out- 
standing in labor relations. 


Hoffman pointed out that a smaller maker, like Stude- | 
baker, can foster a family spirit of craftsmanship among its | 
15,000 employes, while the bigger companies are unable to | 
do that with hundreds of thousands of employes. An exam- | 
ple is Studebaker’s joint labor-management seal of approval | 
on the new cars it builds. 


The independents have advantages, as well as obvious dis- | 
advantages. They are a force for vigor and creative ability | 
in the industry. 


They help to keep our industry young and on its toes. 





Events 


Dealers Auto Shows 

March 25-27—Boone County Home and 
Auto Show, Lebanon Afmory, Lebanon, 
Ind. 

March 25-28—Missoula Automobile Show, 
Montana State University Field House, 
Missoula, Montana. 

March 26-28—Lewiston Auto Show, Lewis- 
ton, Idaho. 

March 27-28 — Kansas Automobile Snow, 


Hutchinson Sports Arena, Hutchinson, 
Kansas. 
April 3-4— North Country Auto Show 


Dartmouth College Alumni Gymnasium, 
Hanover, N. H. 

April 3-11 — Quad-City Autorama, Rock 
island Armory, Rock Istand, Illinois. 
April 19-25 — Denver Auto Show, Denver 

Municipal Bldg., Denver. 
April 22-25—Sioux City Automobile Show, 
Municipal Auditorium, Sioux City. 
April 29-May 2—Logansport Auto Show, 
City Armory, Logansport, Indiana. 
May 22-34 — Indianapolis Custom Auto 
Show, Manufacturers Building, Indiana 
State Fairgrounds. 
* . * 


Dealers Conventions 


March 29-30 — lowa Automobile Dealers 
Association Convention, Hotel Fort Des 
Moines, Des Moines. 

March 30—Brooklyn & Long Island Auto 
Dealers Association Convention, Hotel 
Granda. Brooklyn. 

April 8—Rhode Island Automobile Dealers 
Association, Sheraton - Biltmore Hotel, 
Providence. 

April 14-15—Automobile Dealers Associ- 
ation of Indiana, Inc., Convention, 
Claypool Hotel, Indianapolis. 

April 15-16—Automobile Dealers Associa- 
tion of Indiana Convention, Claypool 
Hotel, Indianapolis. 

May 3-4—Illinois Automotive Trade Associ- 
ation Convention, Leland Hotel, Spring- 
field, Ill. 

May 10-1!—Missouri Automobile Dealers’ 
Association Conveation, Muehtebach 
Hotel, Kansas City, Missouri. 

May !1-12—Massachusetts State Automno- 
bile Dealers Association Convention, 
Hotel Statler, Boston. 

May 18-23 — North Carolina Automobile 
Dealers Association Convention, Cruise 
to Bermuda aboard the Queen of Ber- 


muda. 

May 1-23 — South Carolina Automobile 
Dealers Association Convention, Cruise 
to Bermuda aboard the Queen of Ber- 


muda. 

May 23-25—Michigan Automobile Dealers 
Association Convention, Pantlind Hotel, 
Grand Rapids. 

June 3-5 — Washington State Auto Deal- 
ers Association Convention, BeNingham, 
Washington. 

June — Automobile Trade Association of 
eae Convention, Ocean City, Mary- 


and. 

June 7-8—Automobile Dealer Associations 
of Ontario Convention, Sheraton Brock 
Hotel, Niagara Falls. 

August — Automobile Dealers Association 
of West Virginia, Greenbriar Hotel, 
White Sutphur Springs. 

Sept. 10-11—Colorado Automobile Dealers 
Association, Broadmoor Hotel, Colorado 
Springs. 

Sept. 10-12 — Maine Automobile Dealers 
Association Convention, Samoset Hotel, 
Rockland, Maine. 

Sept. 12-13—South Dakota Automobile 
Dealers Association Convention, Rapid 
City, South Dakota. 

Sept. 16-18—New Mexico Automotive Deal- 
ers Assn. Convention, Hotel Hilton, 
Albuquerque. 

Sept. 17—Kansas Automobile Dealers Assn. 
Convention, Broadview Hotel, Wichita. 


Kan. 

Sept. 19-20—Automobile Dealers Associa- 
tion of North Dakota, Convention, Fargo, 
North Dakota. 

Sept. 19-22—New York State Automobile 
Dealers Convention, Saranac Inn, Sara- 
nac, New York. 

Sept. 20-2i—Minnesota Automobile Deal- 
ers Association Convention, Nicollet 
Hotel, Minneapolis. 

Sept. 20-2i—Wisconsin Automotive Trades 
Association Convention, Hotel Schroe- 
der, Milwaukee. 

Sept. 23-24—New Jersey Automotive Trade 
Association Convention, Atlantic City. 

Sept. 28-29—Automobile Dealers Assn. of 
Alabama, Inc., Convention, Buena Vista 
Hotel, Biloxi, Miss. 

Oct. 3-5—Automobile Dealers Association 
of Alabama Convention, Biloxi, Missis- 


sippi. 

Oct. 8-9—Pennsylvania Automotive Asso- 
ciation Convention, Haddon Hall, At- 
lantic City, New Jersey. 

Oct. 10-12—Mississippi Automobile Deal- 
ors Assn. Convention, Buena Vista Hotel, 
iloxi. 

Oct. '0-12—Texas Automotive Dealers As- 

(Continued on Page 12, Col. 4) 


10 Years Ago cage 


The Big Story 


Col. Bryan Houston, OPA deputy administrator for rationing, told || 
the Senate Banking Committee that gasoline rationing has been un- 
successful—that “I do not believe gasoline or any other product can 
be successfully rationed when only 59 percent of the people (results 
of a nationwide survey) say it is working well” . . . General Motors 


is prepared to get back into auto production after the war, double 
its prewar employment figure and add 10 more plants to its holdings, 
Charles E. Wilson, GM president, told the House postwar committee. 
Wilson said he believed the reconversion job could be done through- 
out the nation in so short a time it would “not affect the economy 


of the country” 


or improper practices. 
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Letterbox 
‘Dealer’s Plan ...... 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 









| mitted to hold a franchise for more 
| than one line of new cars. 
Comments from the country’s 
|new and used-car dealers on the 
and the above should be very interesting.— 
| Witt1aM Gross, Grole Motors, Inc. 
| (Studebaker), Queens Village, N. Y. 


More Than One Line? 


Automobiles are big business. 
They affect the economy of this 
country. The situation today in this 


dealers of new and used cars are 
very uneasy. Something will have ds oii 
mess. I offer a few suggestions: | Backs Salesmen 
New cars should only be sold by I want to heartily agree with 
dealers holding a franchise for the your editorial of March 8, That was 
new car handled. |my experience, too, As you will 
Used cars should be sold by li- | notice I have since changed fields. 


censed used-car dealers — ee There was a period of six years 
new-car dealer should sell used) When 1 would think of nothing else 
cars. |but the automotive field. I had 


Under this system, a car owner | praquated from General Motors In- 


|could only dispose of his car by | stitutes Dealer Training and had 


| selling it privately or selling it to} 


. . . Licensing of auto dealers under the State 
Registry of Motor Vehicles is proposed in a bill introduced in Rhode 
Island. The bill would set up a license fee of $50 for main offices and 
$50 for each branch. The registrar would be empowered to suspend 
the licenses, after hearing, for failure to comply with regulations 





&< “anes Geaiee: — to have a dealership of my 
New-car dealers should be _ But after working for three dif- 
| ferent dealers and seeing their at- 
| titudes towards the salesmen, and 
worse yet, how they would cut each 
other’s throats, I felt I was in the 
wrong field and have entered the 
| insurance field. 
I had actually gone out on deals 
|and asked the dealer to make an 
| appraisal and waited for two weeks 
| for a figure on trade-ins. And there 
were some deals on which I never 
did get a figure. 

That happened to other men in 
the company, too. On special equip- 
ment bids, I couldn’t get any figures 
for a deal. 

Salesmen may have a lot of weak 
habits; I did and still do. But Bill 
Holler put it well when he said: 
“Management’s responsibility is the 
Development of Men.”—Ra.Pu W. 
Mackey, Indianapolis. 





—From the Files of Automotive News. 





“| have found Commercial 
Credit 100% cooperative” 
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COMMERCIAL 


CREDIT 


CORPORATION 


A service offered through subsidiaries of 
Commercial Credit Company, Baltimore 
. - Capital and Surplus over $145,000,000 
. . . Offices in principal cities of the United 
States and Canada. 





says DOUGLAS M. CLOUD, President of West Side Lincoln-Mercury, 


Inc., of Philadelphia, Pennsylvania’s largest Lincoln-Mercury dealer. 





@@rPNHE REASON our company, and other auto agencies I am affiliated with 
use the ComMercIAL Crepir PLAN is their flexibility in meeting the many 
day-to-day problems that confront the auto merchant. Superior service to the 
dealer and his customer plus knowledge of his problems are two good reasons 
why West Side Lincoln-Mercury has used CommerciaL Crepir PLAN exclu- 


sively since the business started.”’ 


COMMERCIAL CREDIT DEALERS ARE Successful beavers 


Let us show you how CoMMERCIAL successful operation. Write, wire 
Crepit’s broad experience, large or phone your nearest COMMERCIAL 
resources and complete financing Crepit office. You'll get prompt 
facilities can contribute to your action and cooperative service. 
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Sales of Fi oreign Cars 
Off 44 Pct. from 753 


NEW YORK. January regis- 
trations of foreign cars in U. S. 
totaled 1,480, a 44 percent drop 
from the January, 1953, total of 2,- 
661. 

Foreign-car dealers have seen 
their sales declining these past 
few months, and there are indi- 
cations that the scramble for po- 
sition among the various manu- 
facturers this year will be keener 
than usual because of a tight 
market. 

January's big surprise was that 
MG was unseated from its top po- 
sition. MG dropped to third place. 
Hillman took first place in January 

by registering 251 cars, for a total 
market penetration of 17 percent. 
In January, 1953, Hillman was in 


FOREIGN CAR SALES 
Jan., 1954 Jan., 1953 
1—251 363—4 
2—227 364—3 
3—215 583—1 
4—133 467—2 
5—126 342—5 


Hillman 
Jaguar 

MG 

English Ford 
Austin 


fourth place with a 363 total at 13.6 
percent of the total. 


Other members of Rootes group 
registered the following in January: 
Humber, 6; Rover, 23, and Sunbeam 
Talbot, 34. 

Jaguar took second place, 
though dropping 38 percent from 
the like 1953 month. It put 227 
vehicles onto the roads for a 
market percentage of 15.3 per- 
cent. This compares with its Jan- 
uary, 1953 total of 364, in third 
place with 13.7 percent of sales. 
MG, which perennially had been 
in first place, fell 64 percent and 
slipped to third place with 215 


registrations. The 


|ary it had 583 registrations. 








| market, against 76 vehicles 


In January, 1953, MG accounted 
for 21.9 percent, while last January 
it dropped to 14.5 percent. 

Morris and Riley, the other 
Nuffield lines, accounted for 91 
and two registrations, respective- 
ly, in January, 1954. 

English Ford continued to oc- 


|cupy fourth place with 133 regis- 


trations, for 9 percent of the 
market, compared with 467 regis- 
trations in the same month of 1953 
for 17.5 percent. 


In fifth place was Austin with 
126 registrations for 8.5 percent of 
the market, as against its 1953 total 
of 342 registrations at 12.9 percent. 
This year Austin has the new 
sports model, 
which apparently caught on well 
in January with 101 vehicles regis- 
tered for 6.8 percent of the market. 

Volkswagen took sixth place 
and rose 38 percent with 116 

registrations for 7.8 percent of 

the market, compared with 84 

sales for 3.2 percent of the 
market in the comparable month 
last year. 

Among other entries in the Janu- 
ary race, Mercedes Benz, registered 
38 vehicles for 2.6 percent, against 
only 17 in January of 1953 for 6 
percent. 

Triumph accounted for 11 regis- 
trations at .8 percent of sales while 
Porsche rang up a total of 31 regis- 
trations for its share of 2.1 _ 
cent. 

Miscellaneous makes accounted 
for 71 vehicles, at 4.8 percent of the 
last 
year for only 2.9 percent of the 
market. 


Used-Car Bulletin from Detroit . . . 


Latest Auction Prices 


(Copyright, 1954, by Automotive News 


(Aptco Auto Auction. 


Wednesday, March 24 


(March 3. Sale very good, prices 

firm. Sold 107 cars out of 148 

-) 

BUICK—'53 Super Riviera 4-dr., $2,- 
025°. ‘52 RM 2-dr., $1,390*. ‘51 
Special Riviera, $940*. ‘48 Super 4- 
dr., $200, 

CADILLAC—-'=3 (62) club coupe, §$3.- 
350*. °50 (62) club coupe, $1,650*. 
’49 (62) 4-dr., $1,000*, '47 (62) 4- 
dr., $425. ‘41 (62) 4-dr., $600, 

CHEVROLET—'53 Bel Air sport coupe, 
$1,545*, $1.505*, $1,450*; (210) 4- 
dr., $1,290*. ‘52 SL Deluxe sport 
coupe, $1,090*; 2-dr.. $955, $890*, 
$860. °51 Bel Air coupe, $905*, $840; 
SL Deluxe 2-dr., $740*, $735*, $690*, 
$645; 4-dr., $715, $665*. 50 SL De- 
luxe sport coupe, $520; conv., $675. 
"49 SL Deluxe sport coupe, $410; 4- 
dr., $560. '48 FM 4-dr., $250. 

DeSOTO—'54 Fire Dome club coupe. 
$2,265*. °53 Fire Dome conv., §$1,- 
950*. ‘52 Fire Dome 4-dr., $900*. 
*51 Custom club coupe, $900*. '50 
Custom 4-dr., $420; ‘49 Deluxe 
Carry-All, $400. 

FORD - "53 Crest Victoria, $1,480; 
Custom (8) club coupe, $1,520*; 2- 
d@r., $1,300*, $1,225; 4-dr., $1,335, 
$1,310, $1,300, $1,290; Custom’ (6) 
club coupe, $1,520*. 52 Custom (8) 
club coupe, $950*; 4-dr., $1,060", 
$935, $800; 2-dr., $990, $975; Main 
(8) 2-dr., $910. ‘51 Custom Deluxe 
Victoria, $855, $800*; Custom (8) 2- 
dr., $650, $615, $560, $525; 4-dr., 
$635. '50 Deluxe (6) 4- dr., $460; 2- 
dr., $380, $425, $310. °49 (6) 4-ar., 
$210. °47°(8) 2-dr., $280. 

HUDSON—’52 Hornet 4-dr., $1,050*. 
"51 Pacemaker 2-dr., $610*; 4-dr., 
$675; Hornet 4-dr., $715*; coupe, 
$600 


MERCURY—'53 coupe, 
dr., 
coupe, $785*, 
coupe, $355; 

6 


$1,640. 
$1,215, $1,180; 2-dr.. $1,150, °51 
$775; 4-dr., $715. °49 
4-dr., 3 at $400, $385, 


$1,175. 
"49 (600) 
$160. 
(88) 2-dr., $850*; 
$705*. °50 (88) 


PLYMOUTH.’ 53 Cranbrook club 
coupe, $1,230. ‘52 Cambridge club 
coupe, $815, $680. ‘51 Cambridge 2- 
dr., $630. '50 Deluxe business coupe, 
$320. '49 Deluxe 4-dr., 2 at $375. 

PONTIAC—’53 Chieftain (8) 2-dr., 
620*. °52 Catalina (8) coupe, $1,- 
390*, $1,300*; (8) 4-dr., $1,190*, $1,- 
175, ‘51 (8) 2-dr., $915*. *50 (8) 4- 

. coupe,  $605*, 
BAKER — 48 Champion 2-dr., 


"52 4- 


$340. 

NASH—’'53 Ambassador 4-dr., 
"52 Statesman 2-dr., $945. 
2-dr., $235. °48 (600) 4-dr., 

wsetbenite —'s! 


$1,- 


*Indicates automatic transmission or overdrive, and (ps) 





Sales every Wednesday) 


Wednesday, March 17 


(Sale very fast—weather fine, Sold 

113 cars cut of 150 entries.) 

BUICK — '53 Super 4-dr., $1,390. ‘52 
RM 4-dr., $1,400"; Super Riviera 
coupe, $1,280*; 2-dr.. $1,370*. ‘51 
Super 4-dr., $930*, $905*; conv., $1,- 
010*; Special business coupe, $900*. 
‘50 Super 4-dr., $650*. "49 RM 2-dr., 
$305*. "48 RM 4-dr., $180. '46 RM 4- 
dr., $135. 

CADILLAC—'46 (62) 4-dr., 
2-dr., $150. 

CHEVROLET — '53 (210) club coupe. 
$1.200; Bel Air sport coupe, $1,555*; 
2-dr., $1.455*, $1,390. ‘52 Bel Air 
coure, $1.100, $1,000*: SL Deluxe 2- 
dr., $900, $800*; 4-dr., $775*. ‘51 
SL Deluxe sport coupe, $715; 2-dr.. 
$750, 2 at $730, 2 at $725, $630, 
$585; 4-dr., $740*. '50 SL Deluxe 2- 
dr., $625, $450; 4-dr.. $515. '49 SL 
Deluxe 2-dr., $505 

CHRYSLER — '52 Windsor 2-dr., 
075*. ‘51 Imperial club coupe, $999* 

DeSOTO —-'53 Fire Dome 4-dr., $1,510*. 
‘52 Fire Dome 4-dr., $1,135*. °5! 
Custom 4-dr., $750*. ‘50 Deluxe 4- 
dr., $525. '49 Deluxe 4-dr., $460. 

DODGE — ‘52 Wayfarer 2-dr.. $780*; 
Coronet club coupe. §$1,025*, ‘5! 
Meadowbrook 4-dr.. $640. 

FORD — '53 Victoria, $1,600, $1,565*. 
$1,480; Main (8) 2-dr., 3 at $1,075: 
$1,030; 4-dr., $1,220; 
club coupe, §$1,515*; 
$1.625. ‘52 Custom 
4-dr., $1,015. ‘51 
(8) Victoria, $885; 
Country Squire, $705; Deluxe (6) 
2-dr., $530; club coupe, $655; 4-dr.. 
$575; (8) 2-dr., $705. '50 Deluxe (6) 
2-dr., $400. °46 2-dr., $155. 
HUDSON—'50 Pacemaker 4-dr., 
KAISER—’51 club coupe, $415. 
LINCOLN—'49 club coupe, $150. 
MERCURY — '53 club coupe, $1,850" 
$1,740*; Monterey 4-dr., $1,550*. "51 
club coupe, $720*; 4-dr., $780, $665 
$605, ‘50 4-dr.. $515, $530; club 
coupe, $600. 
NASH—’50 4-dr., 
OLDSMOBILE — '50 (88) club coupe 
$650*; 2-dr., $675*. °48 (78) 4-dr.. 

$235. 


PACKARD—'50 4-dr., 
$175. '47 4-dr., $100. 

PLYMOUTH—'53 Cambridge Suburban, 
$1.210. ‘52 Cambridge 4-dr., $705, 
$690. ‘51 Savoy, $800; 4-dr. $540. 
"50 Deluxe 4-dr., $550. °49 Deluxe 
2-dr., $450. 

PONTIAC—'53 (8) 4-dr., $1,780*. °52 
(8) 2-dr., $1,085, $835; Catalina, $1,- 
325°. ‘51 (8) 2-dr., $940*; 4-dr., 
$725; Catalina, $1,100. '50 (8) 2-dr., 
$520: 4-dr.. $630*; (6) 2-dr.. $425. 
"49 (8) 4-dr., $435; 2-dr., $465°. 

STUDEBAKER — '53 Champion 2-dr., 
$1,100. 


$200. ‘41 


$1.- 


(6) 2-dr., 
Custom (8) 
station wagon, 
(8) 2-dr., $990; 
Custom Deluxe 


$300. 


$335. 


$285. '49 4-dr., 


, Power steering 


Other Auction Reports Are On Pages 24, 25, 28 


previous Janu- | 


the Austin Healey, | 


Preview in Dothan, Ala. . 


WASHINGTON.—A southern 
Alabama city with a population of 
24,500 will set the pace for this 
year’s May safety drive. 

The Inter-Industry Highway 
Safety Committee and _ the 
national Safety Council have de- 
cided to use information gained 
from a safety drive in Dothan 
last January as a guide for their 
nationwide vehicle maintenance 
program. 

Objective of the Dothan _ ex- 
periment, backed by civic organi- 
zations and auto dealers, was 
voluntary submission by motorists 
to a mechanical inspection of their 
cars. 

The response was overwhelming. 
Garages were flooded with business. 

By the end of the week set aside 
for the drive, a total of 10,267 
vehicles had been checked, and this 
is the breakdown on the results: 

A total of 956 cars had de- 
fective tires, 787 needed repairs 
on their rear lights, 493 needed 
new windshield wipers, 454 had 
defective front lights, 394 needed 
exhaust repairs, 383 brake ad- 
justments, 357 horn repair, 283 
were in need of steering ad- 
justments, 199 had broken win- 
dows, and 121 had no rear-view 
mirror. 








| check showed 
| every four vehicles checked was in 


| need of maintenance regarding one | 


or more of the 10 parts affecting 
safe operation. One out of every 
six needed brake service. 

In Dothan, two out of three 
vehicles registered in the county 
were checked during the week, 
with 35.4 percent rejected. 

With the cooperation of Look 


Siitare Approve 


Road Aid Bill 
‘Totaling $1 Billion | 


WASHINGTON.—A bill providing | 


Federal aid to highway 
struction for fiscal 1956-57 
amount slightly over $1 billion has 


con- 


Works Committee. 


as follows: 

Primary, secondary and urban 
highway projects; $760 million on 
a 50-50 matching basis. 

Interstate highway projects: $150 
million on a 60 percent basis. 

Highways on, or connecting with, 





Results of last year’s May safety | 
that one out of | 


magazine, similar programs were 
| conducted in 25 cities from 10,000 
to 250,000 population. Their ex- 
periences will similarly serve as a 
blueprint for further safety checks. 

The slogan of this _year'’s 


Buick Dealers Set 
Goal of 144 Million 
Test Rides in April 


FLINT.—Buick dealers have de- 
signated April as demonstration 
month and a that period they 

will attempt to 
give 1,500,000 
demonstration 


Buick, Albert H. 
Belfie, general 
sales manager, 
announced last 
week. 

“Every Buick 
salesman is urged | 





to give a mini- | 
six} 
demonstration 
Belfie | 
said. “We are in a highly compe- | 
titive market, and our salesmen are | 
returning to the old tried-and-true | 


mum of 


A, H. Belfie 
| rides daily during April,” 


technique of selling cars by demon- 
strating them.” 

Belfie said dealers from coast 
to coast would kick off the demon- 
|stration month with a spring 
fashion show during the first week 
in April. 

“We are now in full production 
| with every model, including hard- 
tops and convertibles in all four 
series and the all-steel estate 
wagon,” Belfie said. “For many of 
our dealers, this will mark the 
first time they will have an op- 
portunity to display some of the 
models that previously have been 
in short supply.” 


Belfie also said Buick had de- 
| veloped bright new colors, includ- 
| ing Tunis blue and Gulf turquoise. 


Sie 


in an, 
been approved by the Senate Public 


The funds would be earmarked 


Federally owned or Federally con- | 


| trolled lands: $90 million. 
The 


legislation also authorizes | 


the Bureau of Public Roads to} 


undertake research in safety and 
utilization improvement as well as 
truck weight and length standards, 
and bars state exchanges of 
Federal funds between classes of 
projects. 

The bill will be introduced in the 
Senate by Senator Francis Case, 
South Dakota Republican, chair- 
man of the Senate roads subcom- 
mittee. 

A House bill provides $875 mil- 
lion. The House provision which 
would make authorization for the 
interstate system contingent upon 
| the continuation of the two-cent 


Corvettes Parade in Los 





Seated (from left) at the speakers’ 
R. R. Krafve, L-M assistant general manager; 


rides in the 1954) 





| Kansas City District L-M Dealers Meet with Factory Officials— 


Factory-dealer relationships and sales objectives were the topics of discussion at a meeting in Kansas City of 27 Linco!n 
Mercury dealers from the Kansas City district and officials from Detroit. 
Crowley, Mercury sales manager; ®. F. Williams, L-M regional manager; 
Lynn, district manager, and H. B. Daniels, in charge of Lincoln sales. 


table are A. H. 
S -¢; 


Town Is Model for Safety Drive 


program is, “Can You See, Steer, 
Stop Safely? ... Check Your 
Car—Check Accidents.” 

The program has the full support 
of NADA, which has urged all 
dealers to participate. 

Special material for dealers, such 
as newspaper and radio advertis- 
ing, handout pieces, stickers and 
other displays are available from 
the Inter-Industry Highway Safety 
Committee, 1200 Eighteenth St. 
N.W., Washington 6, D. C. 


753 Ford Payroll 


Sets Record in 
Workers, Dollars 


DEARBORN. -—- Ford Motor Co. 
employed an average of 185,020 
persons—highest in its 50-year 
history—in the United States dur- 


|ing 1953 and paid them a record 


$987,840,519 in wages. 

The 1953 Ford payroll surpassed 
by more than a quarter of a billion 
dollars the previous high of $722,- 
582,140 paid employes in 1952. The 
average number of employes in 
1953 exceeded the previous record 
of 183,642 established in 1943, a peak 
war year. 


Senate Bars Reduction 


In Car Excise Levy 


WASHINGTON. — The Senate 
late last week rejected a pro- 
posal by Senator Paul H. Doug- 
las, Illinois Democrat, to cut back 
the excise tax on cars to 7 per- 
cent from 10 percent as of Apr. 1. 
The vote was 63 to 25. 


Earlier, the Senate decided to 
provide relief for makers of re- 
frigerators, ranges, toasters and 
other appliances by reducing the 
10 percent levy on those items to 
5 percent. The vote in this case 
was 64 to 23. 


Angeles— 


The largest concentration of Chevrolet Corvettes was seen in Los Angeles when 27 
of the plastic cars rolled down Harbor Freeway on special consignment for decier 


| Federal excise tax on gasoline was | showings during the week of the General Motors Motorama exhibit. The Corvette now 
| is manufactured in two colors—white and blue. 


|not included in the Case bill. 
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NEWSPRINT COLOR PAt 
IN 1953 


Advertisers used 1,023 pages of run-of-paper 
color advertising in The Milwaukee Journal 
in 1953. In addition The Journal published 647 
pages of R.O.P. editorial color. This was the 
seventh year in a row in which The Journal 
led the nation’s newspapers in R.O.P. color. 


eS te a 
Oe 





vita COLOR Rees in The Journal 


A recent 6-day readership survey of The Milwa 







kee Journal by Publication Research Sera 
Inc., Chicago, found R.O.P. color ads cet 










® 
» 


to three times more readership than , 
This survey covered six consecutigiy 
a total of 706 pages. Ask us or (ie 
sentative* to show you.tiééil ee 
and exciting new. ‘3 


LEADING NEWSPAPERS IN COLOR 
R.O.P. ADVERTISING—1953 


As Measured by Media Records, Inc. 








Lines 
1. MILWAUKEE JOURNAL ..... .... 1,618,153 
2, Comago True... c.. 2. 0c. s.- 1,142,140 
ce ae eee 955,056 
4. New Orleans Times-Picayune-States.. 946,923 
5. Los Angeles Times ............ ... 941,877 
6. Fort Worth Press.................. 881,146 
7. Fort Worth Star-Telegram. ah ... 821,529 
en ee . 784,567 
9. Dallas Times-Herald ............... 765,300 
10. Houston Chronicle ............... 733,453 
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This Year’s Average Runni 


at 95.1 Percent... 








Big Three Output Share at Peak 


By Tom Hewitt 
* ‘Staff Writer 


| 


| petition in those days since there 
were three independents which no 


5 ray Big Three so far this year) | longer are in the picture—Bantam, 
is turning out a larger percent- | Graham and Hupmobile. And Cros- 


age of total car production than 
ever before. 

At present its share is 95.0 per- 
cent, combining the 49.3 percent 
of General Motors, the 33.0 per- 
cent of Ford Motor and the 12.7 
percent of Chrysler Corp. 


In a typical prewar year, 1938, the | 


Big Three accounted for only 89.7 


percent. The top trio had more com- | 





Auto Stocks 


Mar. Mar. 1954 


24 17 High Low 
Chrysler 61% 62% 64% 56% 
GM 644% 64% 65% 58% 
Hudson 9% 9% 138% 9% 


Nash 14% 14 18% 13% 
Packard 3% 3% i. 3% 
Stude. 18% 19% 28 18% 


Average 25.02 25.03 
Compiled from reports of trading on the 
American and New York Stock Exchanges. 





ley came on the scene in 1939. 
* 7 * 


Sipe independents flourished in 
the first few postwar years, al- 
lowing the Big Three to make only 
84.5 percent in 1946, 83.4 percent in 
1947 and 80.3 percent in 1948. 
Then GM, Ford and Chrysler 

began their drive upward. In 1949 

they accounted for 86.0 percent; 

in 1950, 87.0; in 1951, 87.2; in 1952, 

86.7, and in 1953, a whopping 91.1. 

GM and Ford have never grabbed 
off a larger share of total output 
than they are doing so far this 
year, while Chrysler has never been 
lower, except in its formative years. 

GM currently is 3.6 percentage 
points ahead of its 1953 share and 
Ford is 8 percentage points ahead. 
Chrysler is 7.6 points behind its 
rate of last year. 
a * * 
G™ FORMER peak was in 1941, 
when it accounted for 48.4 per- 


cent. Ford’s former high was last 
year’s 25.2 percent. 

In the postwar years Ford’s 
share was between 18 and 22 per- 
cent. Chrysler’s high point was in 
1940, when it produced 25.2 per- 
cent of the cars. 

It is interesting to note that 
Chrysler ran ahead of Ford from 
1938 until 1950, when Ford swept 
ahead with 23.4 percent, against 
Chrysler’s 17.8 percent. In 1951, 
however, Chrysler moved ahead of 
Ford, but only for that one year. 


New NADA Aide 
Elected in Florida 


JACKSONVILLE, Fla. — Walter 
A. McRae, president of Duval Motor 
Co. (Ford), Jacksonville, has been 
elected NADA director for Florida. 

He succeeds J. Saxton Lloyd, 
NADA president in 1952, who re- 
signed in January. 


| 








Big Three Share of Car Output 


(Percents of Total U.S. Production) 


Year General Motors 
49.3 


45.6 
41.5 


1938 48 
*Through March 27. 


Ford 





Chrysler 
12.7 
20.3 
22.0 
23.0 
17.8 
21.8 
21.2 
21.8 
24.9 
23.1 
25.2 
22.7 
23.7 


Mobilgas Charts Course 
Of 1,335-Mile Run 


(Continued from Page 2) 


they will ascend the Sierra to enter 
Yosemite National Park. Then, 


clear through the toll gate. 
In San Francisco, entries will be 


heading toward San Francisco, the | impounded overnight at the St. 


cars will pass through Westley 
before reaching the San Mateo 
Bridge where they will have to 



















































REPRESENTING: The Hartford, Conn., 
The Williamsport, Pa., Sun, Gazette & Bulletin 
@ The Binghamton Press @ The Elmira Advertiser @ The Elmira Star-Gazette @ The Elmira Sunday Telegram @ The lihaca Journal @ 
The Malone Telegram @ The Massena Observer © The Newburg News ® The Ogdensburg Journal @ The Ogdensburg Sunday Advance News 
@ The The Rochester Democrat & Chronicle 


The Rochester Times-Union ©@ 








In Olean — wo fess/ 


No indeed—no less ...In Olean it’s more! 


In only one “big city” (over 
100,000 population) in New York 
State, do automobile dealers do as 
good business per capita as do 
those in Olean. That one city is 
Albany. And if you add filling sta- 
tion sales, Olean even jumps ahead 
to lead them all. 


The New York City area, includ- 
ing rich Westchester and Long 
Island, doesn't do anywhere near 
half as well... Olean beats great 
big Buffalo by 43% and Syracuse 
by 26.5%. 


That means with each thousand 
of advertising circulation you buy 
in the Olean Times-Herald you can 
sell more cars, tires or gasoline 
than in those big Metropolitan 
cities. Experienced automobile 
men well know that many smaller 
cities are better markets propor- 
tionately than are most big cities 
. . . that local newspaper adver- 
tising in them will produce more 
sales per capita. And isn’t it per 
capita that counts so long as you 
must pay more for 50,000 circula- 
tion than for 25,000 or 7,500? 


Coup BE that this explains 
why automobile advertising has 
been so effective. Nearly every 
successful manufacturer has long 
allocated the bulk of his advertis- 
ing money, market by market, for 
local newspaper advertising ac- 
cording to his potentials. 


Even the “quality,” “selective,” 
“prestige” names like Cadillac and 
Buick and Esso Extra have been 
built from their very beginnings 
with a good product, good policies 
and with major emphasis on this 
plan of using local newspaper 
advertising more than any other 
form of media. 


Is there any car that sells new 
with greater assurance of high 
used-car value than Cadillac? ... 
Because everybody, yes everybody 
has been persuaded to hope for a 
Cadillac some day through the use 
of “Every Family" advertising . . . 
newspaper advertising. 


Now when production capacity 
approaches sales volume, is no time 
to ignore successful experience. 


No form of advertising that is 
limited in appeal only to those who 
like certain entertainers, or cer- 
tain “shows” or certain types of 
periodicals . . . none of these can 
be “Every Family Advertising.” 
None of these can assure you of 
reaching, at best, more than one 
in three or four of the people... 
Usually less than one in ten. That’s 
why successful automotive dealers 
and distributors have always pre- 
ferred newspaper advertising in 
their markets, reaching their peo- 
ple .. . ALL of their people. 


Ask any J. P. McKinney office 
about automotive sales figures 
on a per capita basis. Or about 
“The Nationwide Newspaper 
Formula” which shows the 
means of obtaining essential 
newspaper coverage in every 
county, sectionally and 
nationally. 


J. P. McKINNEY & SON 


30 Rockefeller Plaza 
New York 20, N. Y. 


Olean Times - Herald s 


Times 


The Potsdam Courier 
The Saratoga Springs Saratogian ®@ 


400 N. Michigan Ave. 
Chicago 11, Ill. 


@ The Danville, Ill., 


@ and in New York State: The Albany Knickerbocker News @ 


& Freeman * 





Commercial News 


The Utica Observer - Dispatch @ 


681 Market Street 
San Francisco 5, Calif. 


@ The Plainfield, N. J., 








Courier News @ 
The Beacon News 





The Utica Daily Press 


Francis Yacht Club. At sea level, 
this will be the lowest point of alti- 
tude on the course. The first day’s 
travel will be 554.4 miles, for which 
the cars will be allowed a maxi- 
mum time of 13 hours, 35 minutes. 

Leaving the city by way of the 
Golden Gate Bridge on the second 
day, the cars will refuel at Sacra- 
mento and then continue to Don- 
ner Summit, highest point on the 
Run, with an elevation of 7,135 feet. 

Descending the Sierra, the 
drivers will travel east on High- 
way 40 to Lovelock, Nev., a re- 
fueling station. The cars will 
make their second overnight stop 
at Elko, Nev. With a time limit 
of 12 hours, 10 minutes, the cars 
will chalk up a total distance of 
532.0 miles on the second lap from 
San Francisco to Elko. 

Leaving Elko on the morning of 
Apr. 7, the cars will continue on 
Highway 40 as far as Wells, Nev., 
thence north to Twin Falls, Id., the 
final refueling station. 

With 84.1 miles left to go, the 
drivers will continue to Sun Valley 
to complete the third day’s run of 


| 248.6 miles. 


Prices 


(Continued from Page 2) 
level throughout the auto industry, 
Packard trimmed the price of its 
unit to $155, including Federal tax. 
Packard power steering previously 
sold for $177. 50. 
ad 


= tag on Packera power 
brakes was raised to $45 from 
$43. Power steering and power 
brakes are standard equipment on 
the Caribbean and optional on all 
other models. 

Meanwhile, it was disclosed 
that Buick’s new Century conver- 
tible would be priced at $2,963. 
Addition of this model gives 
Buick a total of five convertibles 
out of 16 models offered. 

The open-top jobs now are, in 
fact, better represented than any 
other body style in the _ sports- 
minded Buick family. There are 
four four-door sedans, only one 
two-door sedan, four hardtop 
coupes and two station wagons. 

x * 7 


Tu convertibles span a price 
range starting at $2,563.17 for 
the Special and ascending to $4,- 
483 for the Skylark. 

The new Century is priced on 

@ par with the Super, which de- 
livers for $2,963.59. The Century 
has more horsepower; the Super, 
a longer wheelbase. 

Buick officials said the Century 
convertible carried power windows, 
power seat and leather trim as 
standard equipment. Interior trim, 
they said, is the same as that in 


|the top-drawer Roadmaster series. 
* 7 oe 


TUDEBAKER’S new Regal Land 

Cruiser, it was announced, is 
priced at $2,533.28. 

A companion Land Cruiser 
four-door sedan, lacking certain 
styling features of the latest 
version, continues to be availa- 
able at $2,438.28. 

Willys said that its Deluxe station 
wagon for 1954 would be $1,973.09 
This new six-cylinder model is the 
only station wagon in the Kaiser- 
Willys lineup. Last year, Willys had 
a four-cylinder station wagon at 
$1,862.70 and a six-cylinder model 
at $1,949.43. 
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Joins 14 States in Vehicle Safety Check .. . 








N. Y. Votes Private Inspections 


tap peared by the New York 
Legislature of a bill providing 
that safety equipment of motor 
vehicles be inspected semi-annual- 
ly after Sept. 1, 1955, at State- 
licensed private garages will bring 
to 15 the number of states with 
laws requiring annual or semi- 
annual inspection of motor vehicles. 

Proposals for new or stronger 

compulsory motor vehicle _ in- 

spection laws were rejected in 
Maryland and Michigan. 

A bill still pending in the Arizona 
Legislature would require semi- 
annual inspection of all motor 
vehicles at private garages desig- 
nated by the superintendent of the 
State Highway Patrol. 

* * 


. unsuccessful Maryland bill 
would have required compulsory 
annual inspection of motor vehicles 
at State-designated stations. 

A bill which died in the Michi- 
gan Legislature would have re- 
quired motor vehicles, trailers 
and semi-trailers two or more 
years old to be inspected prior to 


annual registration. The bill 
called for at least two official 
inspection stations in each 
county. 


A New Jersey proposal would re- 
quire annual inspection of all motor 
vehicles and would empower the 
director of the State Motor Vehicle 
Division to require vehicles more 
than five years old to be inspected 
twice a year. All vehicles are now 
subject to semi-annual inspection 
at State-operated testing stations. 

* * * 


| ADVOCATING New York’s 
new law calling for inspection at 
licensed private stations, as is done 
in Pennsylvania, Gov. Thomas E. 
Dewey reversed his stand of last 
year, when he favored stations 
owned and operated by the State, 
along lines of the New Jersey 
system. 

Dewey’s special message to the 
Legislature, which preceded en- 
actment of the New York law, 
said a number of good arguments 
could be marshalled in favor of 
either state or private inspection. 

“It is clear,” he declared, “that 
either system is better than no 
system. I believe that we can make 
either system work and administer 
it effectively.” 

* 7 

EWEY’S message on the issue 

was accompanied by a report 

on an engineering study of the rel- 
ative merits of the New Jersey and 
Pennsylvania systems made by the 
New York engineering firm of 
Coverdale & Colpitts for the State 
Bureau of Motor Vehicles. 

It was estimated that 13,000 
licensed private stations would be 
needed to provide facilities to in- 
spect New York State’s 4,200,000 
registered cars. 


The bill provides for licensing of 


inspection stations by the State 

commissioner of motor vehicles and 

requires that all automobiles be 
inspected twice a year. 
x ” * 

us measure provides that after 

its effective date, Sept. 1, 1955, 


no automobile registered in the| 


state will be permitted on the high- 
ways unless it has a sticker show- 
ing it passed the prescribed in- 
specticn. 

No license plates could be is- 
sued for the year 1956 unless the 
automobile involved had passed 


an inspection within the previous 


six months. 


Parts Fraud 


(Continued from Page 2) 


not up to standard. He said that | 


many of them were made with re- 
claimed rubber, a material that the 
firm discarded years ago as being 


unsafe. In addition, he said, the | 


fabric used was of inferior grade. 

Present court actions, it was 
said, are based on actual purchases 
of the counterfeit parts at the firms 
mentioned. None was an authorized 
dealer. 


Wheaton warned that it is im-| 


possible for the average truck and 
bus operator to tell the difference 
in the diaphragms without special 
examination. He requested consum- 
ers to buy replacement diaphragms 
only from one of the 370 Bendix- 
Westinghouse authorized dealers. 


Amount of fees to be charged by 
the private inspection stations will 
be left to the discretion of the in- 
dividual operators, under the bill, 
but the commission will have the 
power to cancel a license if the 


fees were “excessive.” 
* + * 


HE commissioner also will be | 


empowered to revoke a license 
if the inspection station made ex- 
cessive charges for making adjust- 
ments, corrections or repairs re- 
quired as a result of inspections. 

To obtain a license, under the 
bill, a station would have to pay 
a $25 fee to the State, and 
demonstrate it was equipped to 
make a satisfactory inspection. 

It also would pay a 10-cent fee 
to the State for each official sticker 
it issued to show that a car had 
been approved as _ mechanically 
safe. 

*” * ” 
HE measure enacted in New 
York was strongly backed by 





the New York State Automobile 
Dealers Assn., which had opposed 
previous proposals for State-oper- 
ated inspection stations. 

Other states with inspection 
laws are Colorado, Delaware, 


Maine, Massachusetts, Missis- 
sippi, New Hampshire, New 
Jersey, New Mexico, Pennsyl- 


vania, Texas, Utah, Vermont, 
Virginia and West Virginia. The 
District of Columbia also has 
such a law. 

Delaware, New Jersey and the 
District of Columbia operate their 
own testing facilities, while the 
laws of the other states call for 
inspections at state-designated pri- 
vate garages or service stations. 

Despite its widespread advocacy 
by safety authorities and its long 
inclusion in the uniform legislation 
backed by the National Highway 
Safety program, compulsory in- 
spection proposals have left the 
lawmakers of many states split as 
to its value in relation to its public 
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DeSoto Trains District Managers— 


A field training school for district managers has been started by DeSoto under 
the direction of R. G. Roth, field training supervisor. Courses are open to qualified 
division employes and new applicants. 


inconvenience and also as to 
whether inspections, if approved, 
should be conducted through state- 
designated private facilities or at 
state operated stations. 

Breaking of the previous dead- 


lock over these issues in New York 
may tend to stimulate proposals for 
similar action in other states next 
year, when the legislatures of 44 
states will convene in regular 
session. 
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from aman nine years dead! 


Time passes, men forget ... Not so 
long ago the big B-29s, loaded with gas 
. and bombs, lumbered off the Okinawa 
strips at midnight on the thousand mile 
mission to Tokyo...hazarding the dark, 
the high cold, headwinds of incredible 
force, the vagaries of weather, ground 
batteries and swarming Zeros, empty 
gas tanks. Some planes did not return. 
By now the missing men are ware- 
housed records, dimming memories to 
friends, fading photographs to their 
families . . . Time passes, men forget. 
On August 5, the news ticker tapped 
out a four line dispatch from Reuter’s, 
datelined 8-4-53. The plow of Hideo 
Ebihara, farmer of Funaho Village, 
Honshu Island, Japan, had turned up a 
gold ring with the seal of Xavier High 
School, New York, and initials VXK. 
The News telegraph desk passed 
the story along to city desk to follow 
up. Joe Martin, News reporter, called 
on Xavier High School. Father Gerard 
Fagan, headmaster, reviewed records, 
found a name that matched the Ee 
initials VXK—Vity Karfell, 40. Qa 
Husky Staff Sergeant Vity 
Karfell, radio operator on a B-29, 
died on his twentieth mission . .. when 
his plane crashed in Chiba, Japan, May 
26, 1945. His body was cremated by the 
Japanese. His ashes rest in Arlington. 


Joe Martin checked at Vity’s old 
address and found his mother, Mary 
Karfell, a gentle graying woman who 
cleans offices at night. She paled when 
Martin told her of the ring with the 


zi 
x 


VXK initials. Yes, Vity had such a 
ring. She didn’t have the fifteen dollars 
it cost, but the parish priest had liked 
Vity, made him a present of the ring. 
Was there a way she could get it back? 
Joe Martin decided to try. He phoned 
a pal in the State Department, told the 
story, and State promised help. He also 
phoned another friend, an Air Forces 
Public Information Officer. The 
wheels started to turn. 
State requested 
that the Japan Foreign 
Ministry release the ring 
to the US Army Far East 
Command. By order from 
the Pentagon, the ring was 
“hand carried” by a Military 
Transport pilot toW ashington. 
Martin was told that it would § 
arrive at Governor’s Island 
Friday morning, September 13. 
Martin called Mrs. Karfell, said 
he would like to stop in Friday morning. 
He picked up Col. R. J. Hern, 
First Army chaplain and Lieut. 









Se 


ee Donald Smouse, drove them over. 


Col. Hern gavethering. Mrs. Karfell 
covered the chaplain’s hand with kisses. 

“Miracles do happen,” she sobbed. 
“Now I have a little bit of Vity again.” 

The largest newspaper circulation 
in America is variously explained . . . 
The News is published in New York, 
has a big population to draw on. It’s 
tabloid, convenient in the subways. 
People like its pictures, columnists, 
comics. It’s mass edited. And so forth. 
Perhaps another reason is that The 




























News is really interested in the people 
it serves; and that its readers return 
the interest . .. There may be a better 
basis for an advertising medium, but at 
the minute we can’t think of any. 


THE f& NEWS 

New York's Picture Newspaper 

More than twice the circulation, daily or 
Sunday, of any other newspaper in America 
220 East 42nd St., New York City 

... Tribune Tower, Chicago 

155 Montgomery St., San Francisco 
...1127 Wilshire Blvd., Los Angeles 
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Airfoam—T. M. The Gesdvene Bro Pether Comeeny, Akron, Chto 














AYBE tomorrow will bring you the greatest new feature plenty of it—in seats and backs and armrests, front AND 
that ever sold a car. Maybe. But if you’re interested rear. 

in today—feast your eyes on the richly piped and sculptured 

AIRFOAM seat above! 









They’re doing that job because people want the advanced 
styling made possible by AIRFOAM design-engineering! 


Strictly custom? You’d think so—but seats like this are help- And people are getting these things, right NOW. Are they 
ing sell cars of many price ranges right NOW! getting them in your line, too? 


They’re doing that job because people want AIRFOAM—and Goodyear, Automotive Products Dept., Akron 16, Ohio. 


We think you'll lik 
THE GOODYEAR TELEVISION. PLAYHOUSE 
every other Sunday—NBC TV Network 


oust . 
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From “Out of this world” — 


¢ The only type cushioning with 
4 
to the world Ss best over half a million air cushions to 


each cubic inch, AIRFOAM makes 


sales aid for any car! any car feel indescribably luxuri- 
ous—stays cool, fresh, inviting. 

¢ AIRFOAM’s buoyant comfort and 

gentle “uplift” make any car seem 

livelier, smoother-rolling, better 

ballasted. 


¢ A one-piece cushioning material, 
AIRFOAM holds its smart lines for 
the life of the car—protects uphol- 
stery fabrics — increases trade-in 
value. 


MORE AIRFOAM IN YOUR LINE— MEANS MORE NAMES ON THE DOTTED LINE! 


GOODFYEAR 


fy 


This deeply sculptured piping—this rich, 
custom look, was once too costly for any 
car not in the highest price bracket. 


Today, AIRFOAM techniques and design- 
engineering have made it economically 
practical for cars in every price range— 
could help you sell any model on your 
floor! 


FINEST CUSHIONING 
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Maker of AD-X2_ 
Ran False Ads, 
FTC Complains 


WASHINGTON. — Jesse M. 
Ritchie, president of Pioneers, Inc., 


manufacturer of the battery addi-| 


tive AD-X2, collided with the 
Federal Trade esen again 
last week. 

FTC issued a complaint against 
Ritchie and his company charging 
“false and misleading” advertising 
in claiming that his product can 
pep up tired, old storage batteries. 

The commission said issuance of 
the complaint will make possible 
“the resolution through public 
hearings of the controversial claims 
for the product.” 

The long-expected action gave 
Ritchie 20 days to reply to FTC 


charges. If he fails to answer, FTC | 


said, he will be ordered to cease the 
advertising. If he decides to con- 
tinue his six-year fight, a public 
hearing will begin May 20. 

If FTC upholds its charges, it 
would presumably mean reinstate- 
ment of a postoffice fraud order 
barring Ritchie and his firm from 
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Packard Campaign Set for New England— 

Plans for the spring sales campaign have been readied by New England's Packard 
dealers, shown here assembled at a luncheon in Boston. James J. Nance, Packard 
yee and C. E. Briggs, sales vice- eee were the main speakers. 








Honolulu Dealers Elect Baptiste 


HONOLULU. — Manuel C. Bap- 
tiste, executive vice-president and 
treasurer of Schumann Carriage 
Co. (Buick-Cadillac), has been 
elected president of the Honolulu 
Motor Car Dealers Assn. 


dent and manager of Kalakaua | 
Motors (Lincoln-Mercury), is the | 
new vice-president, and Louis M. | 
Eihl, president of Hawaii Auto| 
Sales (Kaiser-Willys), is treasurer. | 

Robert T. Carson continues as | 





Coming Events 








(Continued from Page 4) 


Dealers Conventions 


sociation Convention, Gunter Hotel, San 
Antonio. 

Oct. §7-18—Georgia Automobile Dealers 
Association Convention, General Agie- 
. thorpe Hatel, Savannan. 

Oct. 17-19—Arizona Automobile Dealers 
Assn. Convention, Westward Ho Hotel, 
Phoenix. 


Oct. 17-19—Tennessee Automotive Associa- 
tion Convention, Peaboay Hotei, Merm- 
phis. 

Oct. 23-25—Arkansas Automobile Dealers 
Association Convention, Hotel George 
Washingtgn, Jacksonville. 

Oct. 24- lorida Automobile Dealers 
Assn. Convention, George Washington 
Hotel, Jacksonville. 

Oci, 26— Connecticut Automotive Trades 
Association Convention, Hartford. 

Nov. 7-9—Ohio Automobile Dealers Assn. 
Convention, Mayflower Hotel, Akron. 

Nov. 7-9 — Kentucky Automobile Dealers 
Association Convention, Kentucky Hotel, 
Louisville. 

Nov. 20—Utah Automobile Dealers Asso- 
ciation Convention, Newhouse Hotel, 
Salt Lake City. 

Nov. 29- Dec. I—Iidaho Automobile Deal- 
ers Association Convention, Boise Hotel, 
Boise. 

Dec. 2-4—Montana Automobile Dealers 
a. Convention, Florence Hotel, Mis- 
soula, 


using the mails to advertise. 








Phillips Goodenough, vice-presi- 
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Remi 


sia Rand Aspudilinaiaa the NEW 


Fully Automatic Printing Calculator 


Now you can get all your answers auto- 
matically with printed tape proof with 
the new Model “99” Printing Calcu- 
lator. Speedier figurework means time 
and money saved for automotive dealers 
in distributing administrative expenses 
on the basis of departmental sales vol- 
ume, figuring workmen’s compensation 
and insurance premiums, and prepar- 
ing the payroll. The new Printing Cal- 
culator helps you do all this figuring 
quickly, easily and accurately. The 
printed tape proves your figures, mak- 
ing time-consuming reruns unneces- 
sary. 

This new printing calculator multi- 
plies, divides, adds and subtracts 
amounts up to ten trillion. It is the 
first fully automatic printing Calcu- 
lator with all these features: 
Simpla-tape... printed proof in black 
and red with all the essential elements. 
No superfluous figures. 


Automatic multiplication... fully auto- 


matic short-cut multiplication with 
push-button ease. 
Automatic division. . 
your answers. 
Automatic credit balances . .. minus 
totals distinctively signalled as credit 
balances. 

10-key touch addition and subtraction 

. effortless speed through simplified 

touch operation. 
Constant key... 
clusive multiplication 
feature. 
Automatic total control...for individual 
or accumulative totals, automatically. 
Two-color ribbon... totals, subtotals 
and credit balances printed in standout 
red. 

An attractive 12 page folder describ- 
ing the features of this new automatic 
printing calculator is available to you 
without charge or obligation. Simply 
circle C669 on the coupon below. 


.one key to all 


Remington Rand’s ex- 
‘“‘memory”’ 





Visible Service Scheduling 
Increases Shop Efficiency 


Sched-U-Graph ...a large chart of 
movable segments... visualizes service 
work loads for motor car dealers with- 
out record posting. It’s simple, efficient 
and easy to operate, while paper work 
and filing are cut to a minimum. The 
result is less confusion in the shop, 
faster turnover of cars, less waiting 
time between jobs for mechanics, a 
smoother flow of work in billing and 
cashiers’ departments. 

Progressive dealers everywhere are 
installing this remarkable Sched-U- 
Graph system of service control with 
gratifying results. For complete de- 
tails, request booklet KD362.1. 


A Parts Control System 
That Works 


Here’s a parts record system that as- 
sures adequate stocks of needed parts 

. simply, effectively, with a minimum 
of clerical work. 

The unique Graph-A-Matic signal in 
the visible margin of each parts record 
indicates when action is needed... to 
initiate orders, expedite when shortage 
threatens, or dispose of excess stocks 
that may accumulate. The bottom card 
provides space for dates, order num- 
bers, receipts, disbursements, and bal- 
ance on hand, while the top form shows 
date of each order placed, quantity, etc. 
Get the full story on parts control by 
asking for booklet KD375. 


executive ‘secretary. 


Dec. 7—Milwaukee County Automobile 
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Simplified Prospect Control 
Records Will Develop, Direct 
and Concentrate Sales Effort 


The Prospect Development and Service 
Follow-Up Visible Record System is 
simple, complete and economical. In the 
initial Prospect Development section, 
two forms—a master copy as an office 
record and a follow-up record for the 
salesman—are kept in Kardex Visible 
Files. Both cards provide spaces that 
may be filled out as the information is 
received to show the prospect’s name, 
address, phone, classification and other 
pertinent facts. Without even lifting a 
pocket in the Kardex slide, you get at 
one swift glance the facts you are seek- 
ing. All data is up-to-date, and sales 
manager and salesman know — because 
they can see—the status of each pros- 
pect, which prospeets need attention, 
and what kind of attention they need. 

This tested, visible system forms a 
day-to-day and week-to-week working 
plan of sales strategy but requires only 
a minimum of time for checking and 
posting. 

The Service Follow-Up Record is 
more than a working summary~—it is 
an important selling tool. It assures 
correct care of the customer’s equip- 
ment and insures his satisfaction. It is 
no secret that customer good will 
means re-sales and new sales. With 
planned, systematic control of prospect 
records and with consistent service 
follow-up you more than pay for the 
records necessary with the gains in 
sales and good will. This simplified 
system has been proved in use by 
dealers throughout the country. 

To learn more of simplified prospect 
control records, ask for KD539. 


Remington. FRand 


Management Controls Reference Library 
Room 1880, 315 Fourth Ave., New York 10 


Yes, I'd like to have the literature circled. 
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--- Profit-Building IDEAS For Business --- 


Milwaukee 


Dealers Assn. Convention, 
Athletic Club, Milwaukee. 


Dec. 8 — Milwaukee County Automobile 
Dealers Association Convention, Milwau- 
kee Athletic Club, Milwaukee. 

* . * 


General 


March 27-29—National Truck Leasing Sys- 
tem Conference, The Greenbriar, White 
Sulphur Springs, West Virginia. 

March 27 - April 4—GM Motorama, Civic 
Auditorium, San Francisco. 


April 6-1!—Easter Parade of Stars Auto- 
mobile Show, Waldort - Astoria Hotel, 
New York City. 

April 8-li—Midwest Automotive Trade 
Show, Kiel Auditorium, St. Louis, Mo. 


April 21-May 2—International Motor Show, 
Turin, Italy, 


April 26-28—i954 Metal Powder Show and 
Tenth Annual Meeting of Metal Powaer 
Association, Drake Hotel, Chicago. 

April 27-30—Tri-State Regional Automo- 
tive Show, Pittsburgh. 

April 28—Iwelfth Annual Luncheon, New 
York Metropolitan Council, Automobile 
Old Timers, Roosevelt Hotel, New York 
City. 

May 4-4 — National Highway Users Con- 
ference, Mayflower Hotel, Washington, 


D. C. 

May 12-13—Southeast Automotive Show, 
Buena Vista Hotel, Biloxi, Miss. 

May 13-15—Association ot American Bat- 
tery Manufacturers, inc., Greenbriar 
Hotel, White Sulphur Springs, West 

| Virginia. 

| May 20-23—New England Regional Auto- 
motive Show, Mechanics Bldg., Boston, 
Mass, 

May 24-26—Automotive Engine Rebuilders 

Association, Statler Hotel, Buffalo. 

| June 6-11—Society of Automotive Engineers 

| (Summer Meeting), Ambassador and 

| Ritz-Carlton Hotels, Atlantic City, N. J. 

| August 16-18—Society of Automotive Engi- 
neers (National West Coast Meeting), 
Los Angeles. 

Sept. 15-17 — National Petroleum Assn. 
(52nd Annual Meeting), Traymore Hotel, 

| Atlantic City, New Jersey. 

| Sept. 20-22 —Truck Body and Equipment 
Association, Inc.. Hotel Statler, Buftalo. 

Oct. 18-22—National Safety Council, Chi- 
cago, Iilinois. 

Oct. 25-27—National Association of Inde- 
pendent Tire Dealers, Sherman Hotel, 
Chicago. 

Oct. 25-29 — American Trucking Associa- 
tions, Inc., Waldorf-Astoria Hotel, New 
York City. 

Nov. 15-17— American Finance Confer- 
my Commodore Hotel, New York 





Dec. "\.-2—National Standard Parts Associ- 
ation, Hotei Snerman. Cnicago 


Allen Loses Plea 


For Injunction 
Against Chrysler 


OKLAHOMA CITY. — Walter 
E. Allen, Chrysler-Plymouth dealer 
here, lost one round of his legal 
battle with Chrysler Corp. over a 
writ of attachment concerning $73,- 
000 worth of auto parts when U. S. 
District Judge Stephen S. Chandler 
refused his application for a tem- 
porary injunction. 

The writ of attachment had been 
issued by a State district court. 
Chandler ruled that while the 
Federal court had jurisdiction over 
the parties concerned, it did not 
have power to enjoin the State 
court. 

Litigation began when Allen and 
Clark Motor Co. reached an 
agreement whereby Clark was to 
purchase Allen’s wholesale parts 
business and Allen, in turn, was to 
pay Chrysler the $73,000 in 
question. 

Before the transaction could be 
completed, Chrysler obtained a 
writ of attachment. Shortly after, 
the Bureau of Internal Revenue 
filed a $73,000 tax lien against 
Allen’s parts business and against 
Allen and his wife. 

Allen countered with two $1,250,- 
000 damage suits against Chrysler, 
one in State District Court and 
one in Federal Court. 

He then obtained a temporary 
restraining order against Chrysler 
to keep it from enforcing the at- 
tachment writ. This order was dis- 
solved by Chandler at the same 
time that he denied the temporary 
injunction. 


Sutton Gets Gavel 


In Sacramento 


SACRAMENTO, Calif. — William 
A. Sutton (Dodge- Plymouth) has 
| been elected president of the Motor 
|Car Dealers Assn. of Sacramento. 

Les Schwimley (Studebaker) was 
| elected vice-president, and D. EH. 

Engels was reelected secretary. 

Frank Spickard (Packard), out 
| going president, joined the board of 
| directors, together with Newton A. 

Cope (Buick), E. A. Boyd (Chrys- 
ler-Plymouth), Sutton and Schwim- 
ley. 
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What men should know about 


Women & Cars 








1.To a woman there’s more to a car 
than surging horsepower. It’s something 
she uses—to accomplish something else. 
A shopping cart, school bus, taxi, family 
loge at the Drive-in. 





4, Never underestimate the power of a 
woman in choosing a car. You know the 
mighty influence she has on the purchase 
of a car these days. Did you also know 
that among families buying new cars, 
almost half the women read the Journal? 


Never underestimate the power of the magazine women believe in... 


- Journal 


5 





2. Because a woman’s view of a car is 
functional, she is likely to be the one who 
demands improvements like automatic 
transmissions, power brakes, power steer- 
ing and seats that rise up as mysteriously 
as a dentist’s chair. 
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5, Ladies’ Home Journal never did sug- 
gest putting potted petunias in the rear 
car window. But as a source of new ideas 
on practically everything under the sun, 
the Journal is now bought by more than 
5,000,000 women. 
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3. But don’t expect her to listen rever- 
ently to talk about hydraulic torque con- 
verters. She wants information on cars — 
but she wants it in her own language — 
and in the advertising pages of her own 
magazine. 


A CURTIS PUBLICATION 
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Affecting Factories and Dealers... . 





Auto Advertising 


By Marty Whitmyer 
Staff Writer 

Reshuffling of top-level personnel 
continued at Dodge last week with 
the transfer of four executives to 
new positions 
within the divi- 
sion. 

Louis T. Hago- 
pian, former retail 
promotion repre- 
sentative, was 
promoted to mer- 
chandising man- 
ager, succeeding 
Ray Ayer. The 
latter has been 
transferred to the 
staff of L. F. Des- 
mond, general sales manager. Prior 
to joining Desmond’s staff last year, 
Hagopian was in field sales work 
with Pontiac. 


Another promotion was that of 
William O. Hill to the newly 
created post of sales promotion 
manager. Since June, Hill had 





WwW. O. Hill 










been serving on Desmond’s staff, 
handling motion picture programs 
and dealer promotion activities. 


In his new post, Hill will develop 
and coordinate promotion cam- 
paigns under the direction of Jack 
W. Minor, director of advertising 
and merchandising. 


Eugene F. Shaw, former budget 
director, now is organization man- 
ager. Another appointment was 
that of Frank Wylie, who has been 
placed in charge of shows and ex- 
hibits. He formerly was with “New 
Worlds in Engineering,” a Chrysler 
Corp. road show. 


Meanwhile, changes in personnel 
also were taking place at two of 
the corporation’s ad agencies, 
Grant Advertising and N. W. Ayer 
& Son. 


Jim McCandless, for the past 
10 years in charge of publicity on 
the Plymouth account at Ayer, 
will join Grant’s Detroit office 
Apr. 15 as director of the Dodge 
News service department. He 
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succeeds Bernie Thomas, who 


has resigned. 


Alwyn W. Knight has been trans- 
ferred from Ayer’s New York office 
to supervise publicity and merchan- 
dising on the Plymouth account. 
Richard T. O’Reilly, also new at 
Ayer’s Detroit office, will supervise 
the Plymouth cooperative advertis- 
ing program. 

* * * 


Ad Study Planned 


National advertisers representing | 


major American industries heard 
arguments and recommendations 
for developing public confidence 
and acceptance of advertising dur- 
ing the three-day session of the 
Assn. of National Advertisers last 
week in Hot Springs, Va. 

Ben R. Donaldson, director of 
advertising of Ford Motor Co. 
and chairman of ANA, said that 
“sustaining and enhancing public 
confidence and acceptance of ad- 
vertising is an overriding re- 
sponsibility of all national adver- 
tisers.” 

He added that if national adver- 
tising can do this, “we will neces- 
sarily increase the value of our ad- 
vertising to our companies.” 


“I needn’t remind you,” he said, 


“of how large and how vital this | 


Only Y. 


FLINT, MICHIGAN 








with the Gas-Se 
Patented CORALOX Insul 


G 
AC SPARK PLUG DIVISION GENERAL MOTORS CORPORATION 


GMC Cites DeHart's 25-Year 


Henry T. DeHart (right), merchandising 





Service— 
manager of GMC's truck division, receives 


a gold watch from Richard C. Woodhouse, general sales manager, upon completion 


of 25 years of service with the company. 


advertising investment is. In this 
day and age, advertising is the prin- 
cipal means most of our companies 
have for reaching the consumer 
and for making sales.” 
Donaldson’s remarks set the stage 
for a full session devoted to this 


- 


CE 










subject. Other ad men who under- 
scored Donaldson’s thinking were 
William G. Power, advertising man- 
ager of Chevrolet, and Robert M. 
Gray, of the advertising-sales de- 
partment of Esso Standard Oil Co. 

Power offered a special pre- 
sentation which highlighted the 
use of advertising skills to build 
sales and public confidence. 

Donaldson also announced plans 
to form a committee which would 
undertake a major study of the fac- 
tors pertinent to determining how 
much to spend and the makeup and 
presentation of ad appropriations, 
as well as other advertising man- 
agement problems. 

Chairman of the committee is 
George B. Park, advertising and 
sales promotion manager of the 
marketing services division of Gen- 
eral Electric Co. 

In addition to the proposed study 
of advertising appropriations, the 
committee also would be responsible 
for studying other matters, includ- 
ing advertising department organ- 
ization, selection and training of 
personnel, budget accounting and 
cost control, and agency-client re- 
lationships. 

Working on this basis, the dealer 
and salesmanager and salesman 
would be a strong chain in any 
dealership. Guy W. Woop, Box 369, 
| Caribou, Me. 


* * 


Watkins Takes New Post 


Julian L. Watkins will join the 
staff of Campbell-Ewald Co. on 
Apr. 15 as vice-president in an 
overall creative 
capacity and as 
supervisor of all 
| copy, according to 
H. G. Little, pres- 
| ident. 

Little also an- 
| nounced the trans- 
| fer of Loren T. 
| Robinson, vice- 
| president, who has 
| been copy direc- 
| tor since 1947, to 
the management 
| staff of the agency. 
Watkins most recently was vice- 
| president and chairman of the crea- 
| tive board of review of Maxon, Inc. 
He also has worked for J. Walter 
| Thompson, H. B. Humphrey Co., N. 
| W. Ayer & Son and Young & Rubi- 
can. 








J. L. Watkins 


x * x 


Donaldson at Ford 35 Years 


Ben R. Donaldson, director of 
| advertising and sales promotion, 
recently celebrated his 35th an- 
niversary with 
Ford Motor Co. 
Donaldson went 
to work for Ford 
in 1919, starting 
in the mailing 
department of the 
Dearborn = Inde- 
pendent, a week- 
ly magazine pub- 
lished by the late 





Henry Ford. 
He became, 
B. R. Donaldson successively, as- 
sociate editor of the magazine, 


editor of the company’s numerous 
| plant publications, head of Fordson 
Tractor advertising and export ad- 
vertising manager. In 1945, he was 
| appointed to his present position. 

His associates at Ford presented 
him with a gold watch. 
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Rolling with the freshest 


PLYMOUTH DODGE 






ideas in 


CHRYSLER 


IMPERIAL 












GREAT NEW V-8 ENGINES. Not old 
designs “warmed over,” but an “airplane 
type” combustion chamber in a power 
plant that’s something new in America’s 
volume-produced passenger cars! 


FULL-TIME POWER STEERING, not 





not half old way and half new, but 
wholly new, wonderfully safe and sure! 








POWERFLITE . .. THE REALLY 
AUTOMATIC DRIVE. Not just 
“no-clutch,” but “no-jerk,” and “clashless,” 
too! Simplest gear shifting pattern, highest 
in torque and most convenient 
of modern transmissions! 


power brakes. Pay double safety 
dividend, for Safety Power Brakes 
retain direct linkage . . . stop 
quickly even without power. 


Wonderful things keep coming your way from 








just part-time. Consistent road feel... 


SAFETY POWER BRAKES... original 


DE SOTO 





Ameriea... 


Fresh ideas in American motoring have been a 
Chrysler Corporation specialty for many 

years. And never before has this been more clearly 
evident than in 1954. New engines that are 

more eager in spirit and power than any before 
them; transmissions that introduce a wholly 

new and unique driving experience; 
Chrysler-pioneered brakes and steering and shock 
absorbers and air conditioning—all are advances 
so revolutionary they started a new kind of driving 
in America that still leads the field in motordom 
today. These sparkling wheels symbolize 

this motion—the progress for which Chrysler 
Corporation stands—these fresh and new 

ideas that make every new Plymouth, Dodge, 

De Soto, Chrysler and Imperial car years ahead 

in performance, comfort, driving ease and safety: 


THE FIRST TRUE ALL-ROAD RIDE. 
It required inventing Oriflow, new 
type shock absorber, but it brought about 
for the first time full riding benefits of 
modern springs, rough road or smooth! 


CAR AIR-CONDITIONING AT ITS 
BEST. Unique in capacity, in efficiency, 
in cooling speed and passenger comfort . . . 
here, too, today as always, wonderful 
things keep coming everyone’s way 
from Chrysler Corporation! 


PLYMOUTH - DODGE - DE SOTO - CHRYSLER - IMPERIAL 


... products of CHRYSLER CORPORATION 
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Chevrolet Offers Training Device— 


A driver education kit has been developed by Chevrolet in cooperation with the 
National Safety Council and the American Automobile Assn., according to W. E. 
Fish, general sales manager. The kit is designed to supplement the driver courses in 
schools. Slide films are used to demonstrate traffic situations. Students score themselves 
on a test sheet as to their reactions and judgment. Also included are films which 
test eyesight, allow for self-analysis of driving ability and explain road markings. 


ae es 


Highways & Safety. . . 


‘New Look’ 





Is Sought 


For Driver Training 


By Gerhardt Neumann 
Staff Writer 
— or West, safety - minded | 

4 groups everywhere are thinking | 
hard how to whip up more enthusi- | 
asm among teen-agers. 
The Stanislaus County (Calif.) 

Peace Officers Assn. believes that 
a “safety economy run” is the 
answer, while the 
Forest River 
High School in 
Oak Park, Il. 
thinks that a be- 
hind - the - wheel 
device in the 
classroom wil 1 OS 
stimulate inter- 

est. 

Stanislaus County is situated 
in the San Joaquin Valley, with 
Modesto as its main city. In a 
driving test staged last week, 250 
students of nine high schools 


were given an opportunity to 
demonstrate to their elders that 
they have learned something 
about driving in their classes. 

Capt. William J. Coulsen, presi- 
dent of the association, pointed out 
that driver education must be made 
palatable to the youngsters. 

* * * 
“TFVHEY have to be convinced,” 
he said, “that it’s just as much 
fun to try to be a safe driver as to 
try to be the fastest, loudest, flash- 
iest driver.” 

The economy run was laid out 
over a 106-mile course. Winners 
were determined on the basis of 
gasoline economy, taking into con- 
sideration car weight and pas- 
senger load. 

Students who violate safe driv- 
ing rules are charged with gal- 


| LORD TENNYSON wrote it. 
Almost a hundred years ago he put into the 
mouth of the Northern Farmer this salty ad- 
vice to a love-lorn son: 


Warn't I cradzed fur the lasses mysén when 
I wur a lad? But I knaw'd a Quaaker feller 


as often ’as towd ma this: “Dodant thou 


marry for munny, but god wheer munny is!” 
® s 2 ® 


“Go where money is!” 

It’s anybody’s guess that the son, 
summoning his self-respect, re- 
sented thi3 canny counsel. (Ten- 
nyson didn’t tell.) 


But it’s everybody's conviction 

that the manufacturer or merchant, who has 
things to sell, should heed such mercenary ad- 
vice and emblazon its words on every adver- 
tisement he prepares . . . “Go where money is!” 


In Chicago there is one sure way to assure this. 
For there is now one standard report on the 
city and its environs made up of 48 separate 
studies—a thorough report that has taken more 
than two years of interviewing and computing 
to prepare. Ic deals with Chicago and suburban 
newspaper home coverage. It classifies 48 major 
areas with relation to where goods sell best . . . 
the households “where money is.” It relates 


How a Great 
aT News pape r 
Serves 


the four Chicago newspapers to these areas 
. . . in terms of actual reader buying power. 
And this new series of studies reports these 
facts to the advertiser: 


Although the Chicago Daily News reaches into 

every economic group, the greatest proportion 

of its circulation—more than any other Chicago 

newspaper—is concentrated among the able-to- 

buy families whose incomes are higher than 
average. 


This means that your ad in the 
Chicago Daily News “GOES 
WHERE MONEY IS!” — goes 
home with the Chicago area’s 
families who make the most and 
buy the most . . . reaches the family as a group 
...athome... at night... when your selling 
message is most potent. 


A summary of 48 studies of average and above- 
average income areas* in Chicago and suburbs shows 
the Home Coverage of Chicago daily newspapers in 
those areas as follows: 

54% 


CHICAGO DAILY NEWS - - 
Daily Tribune 51% 
Daily American 25% 
Daily Sun-Times - - - - - - - - 20% 
“The median income for the families living. in the 48 areas 
studied is $5,800—as compared with a median income of 
$4,900 for the entire metropolitan market. 


Here is the record on new car advertising in Chicago 
daily newspapers in 1953 (source: Media Records, Inc.) 


Newspaper 


CHICAGO DAILY NEWS.... 


Daily Tribune ... 


Daily American .... 


Daily Sun-Times 


linage 

..... 692,085 
ouewsssics ee 
See 
.++....334,870 


CHICAGO DAILY NEWS 


Chicago’s HOME Newspaper 


CHICAGO: NEW YORK: 
Daily News Plaza 9 Rockefeller Plaza 


DETROIT: 
Free Press Building 


a 


1 


MIAMI: 


John S. Knight, Editor & Publisher 


SAN FRANCISCO: LOS ANGELES: 


21 S. E.'First Street 703 Market Street 1651 Cosmo Street 


lonage penalties. Serious infrac- 
tions mean disqualification. 

Strict regulations kept bald tires, 
cars without proper windshield 
wipers or legal mufflers and tail 
pipes out of the run. All entrants 
also had to show evidence of pub- 
lic liability insurance and a bona- 
fide drivers license. 

Coulsen reported that law en- 
forcement agencies from other Cal- 
ifornia communities have expressed 
their interest in the run, with a 
view toward adopting the program 
for their areas. 

* * * 

HE Drivotrainer is the latest 

addition to Oak Park’s driver 
education program. Students take 
their lessons in 15 small classroom 
cars, by learning to meet traffic 
situations depicted ona movie 
screen and showing the highway 
as it would appear through the 
windshield. 

Dr. Eugene Youngert, school 
district superintendent, declared 
that certain everyday driving 
conditions that cannot be simu- 
lated on the highways must be a 
part of driving instruction, if 
youngsters are to learn how to 
handle a car. 

The Drivotrainer was developed 
by the Aetna Casualty & Surety 
Co., Hartford, Conn. 


* * * 


. device provides a method of 
teaching students to react auto- 
matically at a control unit and to 
acquire their driving habits the 
easy way. 

Parents of student drivers will 
be brought to the classroom for 
indoctrination at the start of the 
course, after which they will be 
responsible for conducting prac- 
tice driving sessions at key points 
in the course when the youths 
will use in the family car the 
same techniques they were taught 
in school. 


Twenty-two movies have been 


| produced especially for the device. 


In one film, students get a dra- 
matic lesson on how to avoid a 
crash in an emergency, and the 
final film is a grueling 27-minute 
road test which educators say is 
unmatched by any driver licensing 
examination. 


‘New Traffic Code 


In Force in Georgia 


Georgia has a new traffic code. 


| Night drivers are now limited to 50 


miles an hour. The limit during 
daylight hours has been upped to 
60 miles an hour. 

Trucks, longer from steering 
wheel to rear than 14 feet and 
wider from steering wheel center to 


| the left side, must now have direc- 
| tional signal lights. 


Truck speed limits which apply 


| both day and night are for vehicles 


under 10,000 pounds, 55; for trucks 
10,000 to 16,000 pounds, 50, and for 
those over 16,000 pounds, 45. 





Under the new code, troopers 


| may stop any vehicle on the high- 
| way to check its equipment. Each 


| vehicle must be equipped with horn, 
| stoplights, two brake systems, head- 
lights and windshield wipers, all in 
working order. 
Either directional lights on cars 
or proper hand signals must be 
| used. Slow-moving “Sunday drivers” 
also are outlawed under the new 
code. A “Sunday driver” is described 
as any vehicle moving slow enough 
to block or slow the normal flow of 
| traffic. 


Ed 


N. x. Road Work Backlog 


| Estimated at $4 Billion 


| It would take $4 billion spread 
|over 20 years for New York State 
|“Just to catch up on the backlog 
of essential highway work,” accord- 
ing to the deputy superintendent of 
the State Department of Public 
Works. 

E. Burton Hughes told the cor- 
vention of the State Assn. of High- 
way Engineers that the inadequacy 
of the State’s highways posed 4 
critical problem. 

Another speaker, L. Judson More- 
house, executive director of the 
State Good Roads Assn., called on 
the engineers to enlist support in 
their areas for proposals for ne‘v 
highway construction contained i” 
a report of the temporary finance 
planning commission. 

















AUTOMOTIVE WASHINGTON 


Taxation Fight Develops 
As Top Political Issue 


By William Ullman 


Washington Correspondent 


7 2 tax issue, as viewed by a great majority of House 


Democrats, is one of the few big questions on which a A 


basic difference between Republican and Democratic political 
doctrine may be developed and accentuated. House Demo- 
crats stressed two points in that connection, and left no, nounced last week by the Office of 


doubt that these points will »>——— 


be discussed at length for 
some time to come. 

Point 1 was the Democratic 
charge that the provision in the 
Administration’s bill to eliminate 
the double taxation of stock divi- 
dends would greatly benefit a rela- 
tively few wealthy taxpayers and 
give little help to persons with low 
incomes. 

Point 2 was that in the light of 
the downswing in the nation’s econ- 
omy, a general cut in income tax— 
achieved by in- 
creasing the per- 
sonal exemption— 
would help tax- 


come levels and 
would boost the 
consumer’s pur- 
chasing power. 
The Demo- 
crats summar- 
ized their argu- 
ment by assert- 
ing that the Re- 
publican tax bill carried out the 
“trickle down” theory; that is, of 
giving special help to those at the 
top in the belief that benefits will 
trickle down to persons below. 





William Ullman 


Against this position the Demo- | 
crats represented themselves as fa- | 
voring a widespread distribution of | 


tax relief which would give direct 
help to persons in the low-income 
brackets. 

Democratic leaders believe they 
scored a political gain when they 
lost their motion to recommit the 
Administration’s tax bill in the 
House. Their tactics called for a 
close and hard fight and the de- 
velopment of an issue which, ac- 
cording to the present outlook, will 
be debated further in the Senate 
and in the election campaign next 
autumn. 

a ae 


Byrd Speaks Again 
yo ve got to hand it to Senator 

Harry Byrd, Virginia Democrat. 
No matter who comes up with tax 
reduction proposals, be it Demo- 
crats or Republicans, he rushes to 
the battle line to oppose them. 

Byrd stands firmly for a balanced 
budget, and he doesn’t believe it 

can be achieved at this time if 
members of Congress, for political 
purposes, vote to reduce the Fed- 
eral income. 

Says Byrd: “I advocate respon- 
sible tax reduction. Responsible tax 
reduction can be accomplished only 
through balancing the federal bud- 
get by reduction of expenditures. 
For this reason, I shall oppose all 
tax reductions — Republican and 
Democratic—unless they are made 
fiscally sound by reduction in ex- 
penditurres. 

“Our taxes are burdensome, but 
we merely increase the burden by 
borrowing money to reduce them. 
A tax reduction now on borrowed 
money is simply a higher tax de- 
ferred. Sooner or later, one way 
or another, the American people 
must pay the colossal debt we 
have already incurred. New tax | 
reduction debt would make it 
more colossal. 

“In the past 15 years, to date we | 
have added $200 billion to the fed- | 


Engine School Planned 

CAMBRIDGE, Mass.—A special | 
summer program in internal com- | 
bustion engines, emphasizing the | 
analytical approach.to performance, | 
development and design problems, | 
will be given June 15-25 at the} 
Massachusetts Institute of Technol- | 
ogy. Further information and ap- | 
plication blanks may be obtained | 
from Summer Session Office, Room | 
7-103, Massachusetts Institute of | 
Technology, Cambridge 39, Mass. | 


payers at all in- | 


eral debt, and this deficit spending 
has been one of the main factors in 


reducing the value of the dollar to} 
50 cents or less. Interest now is| 


costing 10 cents of every tax dollar. 
The proposed new tax reduction 


will tend further to reduce the val- | 
ue of the dollar, and definitely in- | 


crease the cost of interest. 


“We are the victims of protracted |these materials will not be made 


fiscal irresponsibility. The time is 





AUTOMOTIVE NEWS, MARCH 29, 1954 _ 


and insist upon pay-as-you-go fi- 
nancing. 

“There is nothing before the 
country today more important than 
balancing the federal budget by re- 
ducing expenditures to the mini- 
mum. Tax reductions then could 
and should be financed through re- 
trenchment in nonessential expend- 
itures. 

“Any other course would be fool- 
hardy, leading to ultimate disaster.” 

ok * * 


Material Policy 
DOPTION of a policy designed 


Defense 


.| Defense Mobilization. The materials 


in question would be surplus to cur- 


| rent defense and civilian needs. 

ODM< said the objective of the 
policy is to make certain that 
such surplus materials acquired 
do not produce serious market 
effects or otherwise create major 
problems for industry. 


Officials said that disposal of 


| without prior approval of the Pres- 


to deal with strategic and crit- | 
ical materials acquired under the | 
Production Act was an-| 








[ WSED 
o0 GARS 








“We have no written guarantee, 
| but for the first 500 miles the 
mechanic stays with the car.” 





| ly informed of any disposal pro- 
| gram, it was stated. 
* * Bo 


H ighway Poll 


National Highways Users Con- 


long overdue to recognize that we ident, or someone designated by ference said last week that an 


shall continue on the highway to 
insolvency unless we turn around 
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TRADE MARK 






him, 


devised for school bus needs. 


RUB RAILS 


than add 


tection in rear. It is 
safety at all times. 


Mew FULL SIX FEET 
HEADROOM 


overhead. 


eco 


me a 


efficiency. Wherever you see the name 


SCHOOL BUS 


VYlew MORE SPACIOUSLY 
DESIGNED WINDOWS 


i i better- 
Built right to the roof line, the new, 
visibility, split-type top sash opens to a full 
nine inches for more safety and ventilation. 
Constructed of Safety Glass, rimmed in steel 
and set in rubber, tamper-proof yet easy to 
open, the new side windows are the best 


Tew WIDER, MASSIVE 


d, heavy Rub Rails do more 
on wana looks to Oneida Safety 


School Bus Body—they add a double meas- 
ure of protection in today’s heavy traffic. 


Mew \UMBO-ROUNDED 
FULL COVERAGE BUMPER 


1. The 
Constructed of heavy gauge stee 

~ bumper is designed for full pro- 
poy tt an added assurance of 










‘ost as high as a room, the new, arched 
Po gives a full 72 inches of inside height 
and a feeling of spaciousness, full visibility 
and better air circulation. Tall or short, 
students like the feel of plenty of space 


The Oneida insignia on the side of a bus 
signifies a new high mark in safety and 


Oneida, all over America, you know that 
school executives have chosen the best. 
SALES DIVISION 


TS ee ame ite geal) 


CANASTOTA, NEW 


opinion poll on the most vital trans- 


The public will be kept complete- | portation issues, put out by NHUC| Venezuelan Government. 









NEW 














OF 


IRECTOR Arthur Butler of the | 


17 


to several thousand persons a few 
weeks ago, is bringing many replies. 

The poll was initiated, Butler 
| said, to determine the five issues 
most important to highway users 
| today so that they may be included 
| for consideration during the High- 
| way Transportation Congress, to be 
| held May 4-6 in Washington, under 
— auspices of NHUC. 


* * * 


| First Ore from Venezuela 
RRIVAL in the United States of 
the first shipment of iron ore 
from Cerro Bolivar was viewed 
|here as an event of importance 
| equal to Venezuela and this coun- 
try, because this new source of 
| high-grade iron ore becomes avail- 
able just when traditionally rich 
deposits in the U. S. are close to 
| the exhaustion point. 
The 6,400-ton shipload brought 
up by the Swedish SS Tosca is 
| expected to be the forerunner of 
| @ continuous flow of Venezuelan 
| iron ore amounting to some two 
million tons this year, six million 
| next year, and 10 million yearly 
| thereafter, the report said. 
Orinoco Mining Co., Venezuelan 
| subsidiary of U.S. Steel Corp., is 
| developing the 500-million ton de- 
| posits under a concession from the 





FastAction SALES for YOU 


are POSITIVE with the 


754 


pegehka 
SAFETY SCHOOL 
BUS BODIES 


Now, more than ever before, the salient 
feature of bus sales depends upon “Safety?” 
Oneida top-flight engineering makes 
possible the best-looking and most value- 
packed bus bodies available today. 

From the “Cradle of Steel’ construction 


to the super-visibility windows, there is 


















YORK 


WRITE TODAY 


By writing to your 
nearest distributor, 
or Oneida direct, 
you can secure full 
specifications and 
prices for the new 
"54 Safety School 


MORE SELL in ONEIDA’S multiple 
features than ever before. 


















Bus body to fit your 
chassis. The many 
new features that 
have been incorpo- 
rated will convince 
you of its Surg-Fime 
Sates ACTION. 


















grades are recommended — 
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QUAKER STATE! 


back to motor 


H™* great news for every dealer in motor 
oil! A streamlined, simplified approach to 
motor oil grading based on the needs of automo- 
bile engines! A common-sense plan that clears 
away the confusion of claims and counterclaims 
about motor oils. 


Quaker State is proud to be the first to take 
this progressive step...another milestone in 
Quaker State’s 50 year record of progress 
through specialization in automotive lubrication. 


First — Quaker State reduces its list of product 
grades and guarantees that these grades will 
provide complete, long-lasting lubrication for 
every model and make of car, and for every type 
of service and climate. 


Announces streamlined, realistic grading — just 3 grades, LIGHT, for cold weather 
driving, MEDIUM, for warm weather driving and HEAVY, for use where SAE 40 or 50 
to provide long-lasting lubrication for every make of car 
and every type of service!— plus a special Multiple Viscosity SAE 5W-20 HD Oil. 


SECOND — Quaker State believes that all present 
needs can be satisfied with these 3 basic grades 
of oil: a light oil, a medium oil, a heavy oil—all 
of which provide the finest lubrication and have 
low consumption qualities. Each of these 3 grades 
will be offered in the time-tested Quaker State 
Stabilized Motor Oil, the finest quality premium 
oil, and in the famous Quaker State HD Oil, the 
quality high detergent oil. 


THIRD — In addition, Quaker State offers a fine 
quality Multiple Viscosity HD Oil SAE 5W-20 
for the more sensitive designs of modern high 
compression engines where an oil of this type is 
recommended by the car manufacturer, and espe- 
cially for use under cold weather driving condi- 
tions. 


Th e resu it - Easier ordering, streamlined inventory, simplified servic- 
. ing! The right type of oil for every customer, with highest 
more business lubrication and protection qualities—and lowest oil con- 


for you! 


sumption! An easy system for customers and servicemen 
to understand and remember! No confusing, extrava- 


gant claims to explain and justify. Fewer slow-moving 
grades to clutter storage space—and higher turnover 


of all stocks. More business for you in every way! 





ww. 
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brings common sense 


















4 
% é 
NEW QUAKER STATE MOTOR OIL CLASSIFICATION 
NOW—you need only 3 grades of NOW—you need only 3 grades of 
Quaker State Stabilized Motor Oil— Quaker State HD Oil for service MM, 
for service ML and MM. MS and DG. 
1. LIGHT—SAE 10W, 20W and 20. A 1. LIGHT—SAE 10W, 20W and 20. A 
light grade made especially for cold light grade made especially for cold 
weather service. weather service. 
2. MEDIUM—SAE 20W-30. A medium 2. MEDIUM—SAE 20W-30. A medium 
grade made especially for warm grade made especially for warm 
weather service. weather service. 
3. HEAVY—F or use where SAE 40 or 3. HEAVY—F or use where SAE 40 or 
50 grades are recommended. 50 grades are recommended. 
MULTIPLE VISCOSITY HD Oil SAE 5W-20—Made especially for more 
sensitive types of modern, high compression engines . . . and for use i 
in extreme winter climates ... For service MM, MS and DG. 
8 
Always recommend— , 
| Sr Vis the high quality, 
kk bes ta + : MOTOR OIL long-lasting, free-flowing, 
ud e ir & | 100% pure 
° - t 
T R IL | Pennsylvania Motor Oil 
A 


QUAKER STATE OIL REFINING CORPORATION, OIL CITY, PA. Member Pennsylvania Grade Crude Oil Association x! 
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YOUR CHOICE 


SNAP-GRIPS 
Price $1.00 Per Pair 


GRIP-LOC SNAPS 
Price $1.00 Set of 4 


ad ieee | On) ee Ye ee 
ie ee ee A) ee ee 


Used Cor and Truck Aids Divisio 
1037 


CLEVELAND 2, OHIO 


HERE IT IS! 
10 TON 


MANTEL 


@ The New Manzel 10 Ton 

Hydraulic Arbor Press is 

engineered to meet a va- 

riety of needs in manufac- 

turing plants and automo- 

tive service stations. Long 

ram stroke and unusual 

depth and width of throat make it adaptable to 
straightening, material testing, bending, bearing, 
or bushing work, and many other uses. 

The press is portable... or can be permanently mounted on bench, 
column, or wall. Power unit operates 3 times faster. Ram is self- 
retracting. Accessory equipment include the tonnage gauge and a 
set of 6 extension inserts, including adapter. 


ial 


341 BABCOCK STREET, BUFFALO 10, N. Y. 


WRITE TODAY FOR 
COMPLETE 
INFORMATION 


JOBBER 
INQUIRIES 
WELCOME 





Ano Macton First! 


; eel 


The New Paravane Turntable! 


The sensational new Macton Delux Paravane Turntable has many 
exclusive features. The construction is all-welded tubular steel, de- 
signed for the center of gravity of the modern car. Built-in rotating 
electrical outlet for interior car lighting. 

Special wheel pads with a two inch ground 

clearance makes the turntable almost invisible $ 5 4 500 
when in use. No special anchorage or foun- 

dation required . . . just plug it in to your 

nearest electrical outlet. Write for our new  £.0.8. Stamford, Conn. 
catalog 10 p. 


MACTON MACHINERY 
ha tae ° 


ee ee 
STAMFORD, CONN. 








Sales Conditions in Various Areas... 


Auto Market Reports 


Omaha 


Ford, with 232 sales, copped first 
place in the Omaha area for Febru- 
ary. 

Chevrolet was close behind with 
215 and Buick hugged third place 
with 132. Plymouth’s 74 was only 
four units ahead of Pontiac. Olds- 
mobile was sixth, with 69, and was 
followed in order by Mercury, 
Cadillac, Studebaker, Dodge, Chrys- 
ler, Packard, Lincoln and Nash. 
Other makes sold fewer than 10 
cars. 

The February total was 995, 
compared with 873 in January. 

Ford also was ahead in truck 
sales, with 45 compared with 23 for 
Chevrolet. International sold 18, 
GMC moved 14 and all others 
totaled less than 10 for a total of 
125, compared with 153 for Janu- 
ary. 

Ridiculous stunts used by some 
dealers haven’t fooled the public, 
but dealers using old - fashioned 
salesmanship are doing all right.— 


(Arthur R. Oleson.) 
* * +. 


Montreal 

Sales competition is keen in Mon- 
treal between General Motors and 
Ford, but progress in the race is | 
hard to assess accurately as regis- 
tration of cars by makes is a tight- 
iy guarded secret in Canada. 

In the used-car market, it ap- 
pears that dealers will have to 
sell about 20 percent more cars 
to equal 1953 profits, but they say 
they will be able to so as the de- 
mand swings away from new 
cars. 

Higher used-car inventories have 
pushed prices down from the 
heights of a year ago, although 
rapidly increasing spring demand 
has pushed prices back up beyond 
last fall’s level.—(Jules Larochelle.) 

+ * * 


Providence 
New-car sales in Providence, 
which totaled 813 
were divided as follows: 


Chevrolet, 186; Ford, 134; Plym- | 


outh, 100; Buick, 84; Pontiac, 62; 
Oldsmobile, 55; Mercury, 54; Chrys- 
ler, 29; Dodge, 24; Cadillac, 17; 
Nash, 15; Studebaker, 13; Hudson, 
12; DeSoto, 10; Lincoln, 8; Pack- 


ard, 7; Willys, 1, and miscellaneous, | 
2 


The 74 truck sales broke down 
this way: Chevrolet, 31; Ford, 24; 


Dodge, 6; White, 6; International, | 
2; Mack, 2; Autocar, 1, and miscel- | 


laneous, 2. 
+ * os 


Minneapolis 

A general improvement in used- 
car sales has been noted in the 
Minneapolis area. 

Zone managers of various manu- 
facturers here, furthermore, view | 
the future optimistically and say | 
the bottom apparently has been | 
reached on used-car prices. 

The head of one zone office 
said that sales of used cars 
among his dealers were definitely 
up so far this month. Buyers, 


in February, 


he said, are beginning to “deal,” 

having come to realize that their 

old used cars aren’t worth as 
much as they thought. 

The sales promotion manager of 
another zone office said that used- 
car stocks of his dealers had 
dropped from a 70-day supply to 
a 43-day supply. Other zone offices 
also reported improving used-car 
sales..—(Donald M. Lyons.) 

a * * 


Akron 

For the third straight month, 
Ford nosed out Chevrolet in new- 
car sales in Summit County 
(Akron) during February. 

Ford topped the perennial 
leader in December during the 
model changeover and at the end 
of the first two months of 1954 
led 603 to 579. 

Buick is keeping a firm grip on 
third place, with 231 sales for the 
first two months as against Plym- 
outh’s 158 and Mercury’s 156. Pon- 
tiac, with 141, and Oldsmobile, with 
130, give General Motors cars four 
out of the first seven positions.— 


(Joe Kuebler.) 
* * 


Baltimore 


New-car sales in Baltimore in| 
compared 


| February totaled 1,877, 
| with 1,406 for January. 


Chevrolet continued to lead Ford, | 


| 526 to 462. 

Sales of other makes were: 
Plymouth, 192; Buick, 141; Pon- 
tiac, 141; Mercury, 84; Oldsmo- 
bile, 80; Chrysler, 51; Dodge, 49; 
Studebaker, 29; Nash, 27; Cadil- 
lac, 26; DeSoto, 24; Hudson, 13; 
Packard, 12; Lincol#, 12; Willys, 
3; Kaiser, 2, and miscellaneous, 3. 
New-truck sales totaled 242, com- 
| pared with 182 in January. The fig- 
ure broke down as follows: Chevro- 


|21; International, 17; Federal, 
| Willys, 1, and miscellaneous, 
(Kate Savage.) 

* 





* 


* 
Columbus, O. 

New-car sales in Columbus for 
the first 15 days of March totaled 
1,143, a 31 percent increase over the 
870 units sold in the same period of 
| February. 

Chevrolet, in first place, widened 
its margin by selling 313 units, 
compared with 248 for Ford. 
Buick was in third place with 114 
and Oldsmobile, with 101, was 
fourth. 

Pontiac sold 75 units to push 
| Plymouth, with 62 sales, into sixth 
| spot. 
| Other sales by makes were: Mer- 
cury, 46; Studebaker, 36; Dodge, 35; 
| Cadillac, 25; Chrysler, 25; DeSoto, 
|17; Nash, 16; Packard, 11; Lincoln, 
|7; Hudson, 5; Willys, 2, and miscel- 
laneous, 5.—(Bert Strang.) 

* * 


| 





* 


Indianapolis 
New-car sales in Indianapolis 
totaled 1,186 in February, compared 
with 1,339 in January. 
Ford, which had led in January 
sales, was replaced last month by 





Brakelining Advertising Campaign Mapped— 


The American Brakeblok division of American Brake Shoe Co. will start a national 
advertising campaign and jobber merchandising program. Viewing display advertising 


and promotional aids are (from left, sta 


nding), Robert L. Stacey, assistant to the 


let, 123; Ford, 50; GMC, 23; Dodge, | 
5; | 
2— | 


Chevrolet. Pontiac slipped past 
Plymouth into third spot. Sales by 
makes were: 

Chevrolet, 405; Ford, 328; Pon- 
tiac, 71; Plymouth, 70; Buick, 
61; Oldsmobile, 58; Mercury, 40; 
Studebaker, 26; Chrysler, 24; 
Cadillac, 19; DeSoto, 18; Nash, 
18; Dodge, 16; Lincoln, 13; Pack- 
ard, 9; Willys, 4; Hudson, 3; 
Henry J, 1; and miscellaneous, 2. 
New-truck sales for the month 

were 114, compared with 178 for 
January. Sales by makes were: 

Ford, 45; Chevrolet, 39; Dodge, 
11; International, 9; Divco, 4; 
GMC, 3; Reo, 1; White, 1, and 
miscellaneous, 1.—(C. L. Kern.) 

* * * 
Pittsburgh 

New -car registrations in Pitts- 
burgh increased sharply during the 
week ended March 13, although 
business in general continued 
downward, according to the Bureau 
of Business Research of the Uni- 
versity of Pittsburgh. 

The bureau’s index of general 
business activity fell to 157.7 per- 
cent of the 1935-39 average last 
week, a new low for the year. It 
was 169.8 a month ago and 200.9 a 
year ago.—(Leon M. Leffingwell.) 

od x * 


Denver 

Denver dealers sold 884 new cars 
|in February. Sales for the first two 
|months ran 3 percent ahead of 
| 1953. 

| Sale of cars by make was: Chev- 
rolet, 235; Ford, 195; Buick, 88, 
Oldsmobile, 81; Mercury, 58; Plym- 
outh, 49; Pontiac, 43; Dodge, 31; 
| Chrysler, 25; Cadillac, 19; DeSoto, 
13; Studebaker, 9; Packard, 8; 
Hudson, 7; Willys, 6; Lincoln, 5, 
| and miscellaneous, 1.—(Ira Alexan- 
| der.) 
| * * * 
Van Wert County, O. 

| Ford and Chevrolet claimed 61 
| percent of the new-car market in 
Van Wert County in February. 

Of the 80 new cars sold, Ford 
|moved 30 and Chevrolet sold 19. 
| Other sales by makes were: Buick, 
5; Studebaker, 4; Plymouth, 4; 
Oldsmobile, 3; Mercury, 2; DeSoto, 
2; Kaiser 2; Nash, 2, and Lincoln, 
| Pontiac, Dodge, Chrysler, Cadillac, 
Hudson and Packard, one each.— 


| (Simon M. Schwartz.) 
| * * * 


Amarillo, Tex. 

The used-car market in Amarillo 
has definitely improved since the 
first of the year, although there 
still is no market for rough units. 

Prices at the local auction 
house have been lower than most 
other sections of the country, but 
sales have continued brisk. 

Used-car dealers, considering dust 
and drouth conditions, are pleased 
with sales. The general opinion is 
that a good rain would just about 
clear the lots.—(C. D. Timmons.) 

* * * 
Atlanta 

After a slow start, new-vehicle 
sales rallied during February in At- 
lanta to close out the month with a 
total of 2,137 car registrations and 
259 truck registrations. 

Car sales by make were: Chevro- 
let, 567; Ford, 551; Buick, 199; 
Plymouth, 160; Mercury, 152; Pon- 
tiac, 129; Oldsmobile, 101; Dodge, 
56; Cadillac, 46; Packard, 44; Chrys- 
ler, 35; Studebaker, 32; Lincoln, 21; 
DeSoto, 19; Nash, 10; Hudson, 6; 
Kaiser, 6, and Willys, 1. 

Truck sales were: Ford, 82; Chev- 
rolet, 76; International, 58; GMC, 
19; Dodge, 17; White, 2; Mack, 1, 
and Studebaker, 1.—(E. C. Bash.) 

* a * 


Utah 
Financial data on vehicle regis- 
trations for Utah shows that fewer 
time deals have been made in the 
first two months of 1954, compared 
with the same period of 1953. 
Utah dealers sold 3,036 new 
cars in January and February, 
with cash sales amounting to 
41.86 percent. A year ago, with 
sales of 3,814, only 37.65 percent 
involved cash deals. 
In used cars, 32.87 percent of the 
6,788 units sold in the first two 





general manager of the National Automotive Parts Assn.; Ralph G. Robison, assistant} months of this year were not [i- 


manager of replacement sales, American 


Brakeblok, and John Durand, Brakeblok 


advertising manager. Seated: Edwin J. Howe, of Fuller, Smith & Ross, Inc., advertising 
agency, and Hans M. Siverts, replacement sales manager of Brakeblok. 


nanced. A year ago, the cash-deal 
ratio of 7,369 sales was 27.78 per- 
cent. 





FOB FACTORY 


Technical Refinements 


Aid Auto Painting 


. slogan of a prominent plant manufacturer, “Save the 
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;common for moldings and small 
| parts. One body plant applies prim- 

|er surfacer electrostatically. 

| Several body plants are now 

| using full mechanical spray for 

| all exterior coats of both primer 
surfacer and color. Hand opera- 
tions are still used around door 
and window openings, 

Other recent developments of in- 
|terest to processing engineers in- 
| clude the use of hot spray and air- 
less atomization. Trends for the 


surface and you save all,” is still true, but it fails to 
convey the amount of closely controlled work that is neces- 
sary before even the most modern lacquers and enamels will 


1954 


near future, it was observed, appear | 


to be along the lines of better con- | | 


| trol of variables that were formerly 
believed unimportant. 


rs ¥. 21 
can also be converted into a height 
gage. 


Cap Screw Catalog 


A four-page catalog entitled 
“Chandler Precision Cap Screws” 
has been issued by Chandler 
Products Corp., 1412 Chardon Rd., 
Cleveland 17, O. It features a 
variety of fasteners. 

* * * 


Fork Truck Folder 


CLEVELAND. — A 10,000-pound 
capacity fork truck, Model F-$9T10, 
is described in a folder published 


adhere property to metals. At its recent meetings in Detroit, | 


Design of equipment for more 


by Elwell-Parker Electri ., 4205 
|uniform operation and decreased | ! y Taete een ae 


St. Clair Ave., Cleveland 3, O. The 


the Society of Automotive ®——_——__ 
Engineers heard a lot about 
paint finishing—which is be- 
coming, more and more, a highly 
specialized science. 

In describing recent refine- 
ments in automotive paint proc- 
essing, R. E. VanDeventer, Pack- 
ard’s chief metallurgist, empha- 
sized that both materials and 
equipment associated with clean- 
ing and chemical treatment have 
been much improved. 


Better cleaners have made possi- 
ble improved control over the zinc 
phosphate undercoat. Lower oper- 
ating temperatures can now be| 
used in applying these coatings. 
Special formulations are now avail- 
able, if desired, to handle steel, 
aluminum and zinc through the | 
same system. | 

+ a + | 

Sprays Improved 
ARGER spray nozzles are em- 
ployed and there are fewer of | 
them. Clogging is less of a problem. | 
Nozzles are of improved design and | 
their location has made them more | 

uniformly effective. 

Research has shown, it was 
pointed out, that it is essential to 
control the purity of rinse water 
used after the phosphate treat- 
ment. This applies also to water 
used after wet sanding of under- 
coats. The presence of excess sol- 
uble chlorides and sulphates from 
the water rinse may later lead to 
paint failures in the form of 
blisters. 


The use of spray methods for ap- | 
plying primer on sheet metal is 
increasing. Use of spray methods, | 
it was indicated, permits the use| 
of heavier materials. This produces 
a thicker film and provides better 
filing, giving a more uniform 
thickness over the entire surface. 


A single primer coat is usually | 
adequate for the underside of hoods | 
and fenders. Some auto firms, how- 
ever, use a second primer coat to| 
permit sanding with less cut) 


through to ne. 
ca * 


Best Way to Bake 


CH attention is being given to | 
uniformity of temperature in | 
the baking ovens. Overbaking may | 
lead to poor adhesion and brittle | 
coats; underbaking may result in| 
poor sanding properties and poor | 
“holdout” of top coats. 
Corrosion is justly getting a lot 
of attention from body builders. 
In most plants, the bottom of the 
body is sprayed with material 
formulated to resist corrosion. 
This is in addition to any acous- 
tic material that may be used. 
When they are painted as part of | 


the body, rear fenders receive a 


| maintenance is imperative. 


similar treatment. Primer surfacer | * 

is used between the inner and outer | Electrentes Aid Ready 

door panels. A special spray device,| wrw YORK.—A 

with an attachment that has a 360- | method ia taiaion pos 4 ‘testing | 

degree spray pattern, is used. | proficiency of personnel to service 
Much effort has been directed at | electronic equipment has been an- 

using both hand and mechanical | nounced by Van Valkenburgh, 

wet sanding properly. This effort Nooger & Neville, Inc. A folder can 


has resulted in superior workman- be obtained by writing to the firm | si 


ship as well as decreased cost of at 15 Maiden Lane, New York 38, 


operations. 
* * * 


| Less Hand Work 
ANDEVENTER observed that | 
electrostatic spray is now fairly | Co., 200 Lafayette St., New York 12, Toot measurements. The caliper 


IN. ¥. 


* * * 
Mauser Caliper Described 
NEW YORK. George Scherr 


‘Sales Office Added— 


Rochester Products division of General 
Motors, Rochester, N. Y., has opened a 
regional sales office in Detroit, according 
to F. Dean Lowell (right), sales manager. 
Located at 8316 Woodward Ave., the 
| office is headed by Harold Stahi (left), 
| sales engineer who has been with the firm 
since ) 1950. 

N. Y., has issued a supplement de- 
| scribing the new Mauser tool- 
maker’s vernier caliper for deter- 
mining inside, outside, depth and 


folder lists design specifications, 
operating and construction 
features and applications. 

* * + 


V-Belt Drive Data 


MILWAUKEE. — An advance 
bulletin on a new method of 
calculating the horsepower capac'ty 
of a Texrope V-belt drive is availa- 
ble on request from Allis-Chalmers 
Mfg. Co., 864 S. Seventieth St., 
Milwaukee, Wis. The new formula 
provides means of determining the 
ratings for both standard con- 
struction and high capacity belts. 


Clea Todd tet eM le eo 
675,699 people if you advertise consistently in THE SEATTLE TIMES. 
No matter what you're selling, THE SEATTLE TIMES produces results 
MASS BUYING POWER in Seattle 


because it reaches the 


U. C. Campaign— 


The Cleveland Used Car Dealers Assn. 
has launched a radio and television pro- 
gram on the subject, “How Do | Know 
Where to Get a Good Used Car?” Larry 
Skall (left), member of the CUCDA board, 
is interviewed by Tom Haley, of Station 
WNBK, on the dealers’ code of ethics. 


SEATTLE’S NEWSPAPER 





Action disflays that dra- Special military displays 
matically show today’s featuring developments 
pace-setting engineering never before shown in 
advancements. New York City. 


AUTO-LIT: 











ow LV 


says glamorous screen star Irene Dunne, 
Mistress of Ceremonies for the — 


NAL TELEVISION PREVIEW OF THE 






You will thrill to the exciting new cars of the season and 
you will see and hear leading car manufacturer executives 
... the Air Force Symphony Orchestra . . . and top enter- 
tainment furnished by all branches of our Armed Services. 


You will see the national television preview of the fa- 
fmous ‘‘Easter Parade of Stars’”’ Automobile Show direct 
from the Grand Ballroom of the Waldorf-Astoria Hotel 
in New York City. 


You will marvel at the glamorous floral surroundings and 


Ten thousand flowers Newest cars featuring 


R PARADE OF STARS” AUTO SHOW 
Apuil Oth 


and plants in full bloom 
from every section of the 
United States. 


Breath-taking new ex- 
perimental cars styled by 
leading European and 
American designers. 


exciting interior and ex- 
terior spring colors and 
the latest in fabrics. 


Outstanding entertain- 
ment... music furnished 
by the famous Waldorf- 
Astoria Orchestra. 





the special displays that will welcome record-breaking e 
crowds from April 7 through April 11. 


All this will be presented by Auto-Lite on ‘“Suspense!”’ 
TV time on April 6 as a colorful close to the Third Annual 
Auto-Lite Family Salute Program. 


} 


Join 15 million television viewers from coast to coast 
as they enjoy this brilliant Auto-Lite Family event de- 
signed to create still more interest in the leading cars of 
today and tomorrow. 


Millions will be urged 


to register in the 
Auto-Lite Family 









Charity Drawing 
by visiting the 
showrooms of Auto-Lite 
Family car dealers 









from coast to coast. 









» 
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Used-Car Auction Prices 


Market Trend 


The overall average price of wholesale used cars sold at auction fell 
$3 last week to $889, the level established five weeks earlier. 

Prices increased on three models, were unchanged on one and 
declined on the other four. 

The biggest gain was established by 48s, which went up $5. A $2 hike 
was noted for ’49s and ’54s increased $1. The price of ’52s held steady. 

On '53s, which have declined steadily since Feb. 15, the index showed 
a $7 drop. Other losses were taken by ’50s, down $10; ’47s, down $5, 
and 51s, down $4. 

The ratio of activity remained unchanged at 69 percent. At eight 
representative auctions last week, 1,425 cars were offered and 984 
were sold. A week earlier, at the same number of auctions, 1,009 cars 
were knocked down out of the 1,465 offerings. 


Prices marked with an * indicate a unit equipped with an automatic 
transmission or overdrive, and (ps) indicates power steering. 


MASON CITY, IA. 


(Lapiner Auction Company. Sale every 
Wednesday. Prices are for sale of March 
10.) | 

(Retail activity excellent, Need more 
late model cars. Sold 98 cars out of 138 
offerings.) 

BUICK—’54 Century hard top, $2,820*; 4- 
dr., $2,695*. '53 Super hard top, $1,955*. 
’51 Super hard top, $985*. '50 Super 4- 
dr., $750*, $715*, $705*. 

CADILLAC—’48 (62) 4-dr., $610*. 


| CHEVROLET—'53 (150) 4-dr., $1,120. '52 
SL Deluxe 2-dr., $970, $910, $905, $815*; 
4-dr., $720. '51 SL Deluxe 4-dr., $780*; 
2-dr., $790*, $725*, $590. ‘50 SL Deluxe 
2-dr., $650. '49 FL Special 2-dr., $495; 
FL Deluxe 4-dr., $520. ‘48 Aerosedan, 
$225. 

CHRYSLER ’54 NY 4-dr., 
‘51 Windsor 4-dr., $960*. 
$550*. °46 4-dr., $135. 

DODGE ‘52 Coronet 4-dr., $990*. °51 
Coronet 2-dr., $640*. 50 Wayfarer 2-dr., 
$520*; Coronet 4-dr., $620*. 


$2,800* (ps). 
"HO NY 4-dr., 


This is interest 





FORD—'54 
$2,080". 
$1,385°*; 


Victoria, $2,145*; Crest 4-dr., 

’63 Custom (8) 4-dr., $1,465*, 
Custom (6) 2-dr., $1,065; Vie- 
toria, $1,615*, $1,580*, $1,525*. ‘52 (8) 
2-dr., $995*, $980, $960. ‘50 (6) 2-dr., 
$460. ‘49 (8) 2-dr., $445. 


HUDSON—’50 Commodore (6) 4-dr., $510*. 

MERCURY — '53 Monterey hard top, $2,- 
115*; 2-dr., $1,715*, $1,705", $1,685*. "52 
4-dr., $1,195*. '50 2-dr., $715*, $690*, 
$675. 47 4-dr., $245. 

NASH—’51 Statesman Super 4-dr., $570*; 
Ambassador 2-dr., $810*. '50 4-dr., $500*, 
$375. '49 4-dr., $245*. '47 4-dr., $145°*. 

OLDSMOBILE—’51 (88) 4-dr., $1,135*. '50 
(98) 4-dr., $765*. '49 (88) 4-dr., $705*. 

PLYMOUTH—’53 Cambridge 2-dr., $1,075; 
Cranbrook 4-dr., $1,235*%, $1,225. ‘51 
Cambridge 4-dr., $635. '50 2-dr., $505; 
Deluxe 4-dr., $460. '49 Deluxe 4-dr., $530. 

PONTIAC—’ 54 (8) 2-dr., $1,870. °52 (8) 
4-dr., $1,125. '51 (8) 4-dr., $935*; (6) 
2-dr., $810. '50 (8) 2-dr., $675*. '49 (8) 
2-dr., $540. 

STUDEBAKER 
$925*; 4-dr., $910*. '51 Commander 4-dr., 
$645*. °50 Champion 2-dr., $470*, $420*. 

MISCELLANEOUS ‘51 Frazer 
$535". 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction. Sale every Wed- 
nesday. Prices are for sale of March 17.) | 


(Brisk buying at steady prices con- 
tinues. Sold 94 cars out of 147 offerings.) 
BUICK—’54 RM conv., $3,325*. °53 Super 

4-dr., $1,825*, $1,800*; conv., $1,900*. °52 

Special sedan, $1,110. ‘50 Super sedan, 

$610, $580. °49 Super sedan, $460. 
CADILLAC—’52 (60) Special sedan, 

575*. °52 (62) sedan, $2,540. °50 
sedan, $1,675". 
CHEVROLET—’54 (210) sedan, $1,685. '53 

Bel Air, $1,660*, $1,635*; (210) sedan, 


$2,- 
(62) 


$1,275; conv., $1,625*. °52 SL Deluxe ' 


52 Commander 2-dr., | 





4-dr., | 


| CHRYSLER 


Average Used-Car Prices 


(Compiled by Automotive News) 


* Prices on 1954 models added to 
tabulatien; prices on *46s dropped. 


Mar. 1954 
To Date 


$2,192 
1,539 
1,075 
791 
579 
432 
282 
225 


Feb. 
1954 


$2,148* 
1,583 
1,053 
772 
569 
422 
273 
222 
* 


Jan. 
1954 


$1,710 
1,080 
783 
591 
440 
288 
231 
190 


Average $ 889 $ 880 $ 664 


(The above figures are averages of used-car auction prices, all makes 
and models, carried regularly in Automotive News.) 


sedan, $985, $960, $925, $865; SL Special 

sedan, $900, $800. ’51 SL Deluxe Bel Air, 

$930; sedan, $795, $765, $750. '50 SL 

Deluxe Bel Air, $725. '48 FL sedan, $100. 

'52 NY sedan, $1,400*. 

DeSOTO—’'51 Custom sedan, $840. '50 Cus- 
tom sedan, $700. 

DODGE ’51 Coronet sedan, 
Coronet conv., $300. 
$160, $140. 

FORD—’54 Country sedan, $2,115*; Crest. 
conv., $2,200*%; sedan, $1,950*%; Custom 
(8) sedan, 2 at $1,850*; Main (6) sedan, 
$1,665, 2 at $1,650. ‘53 Main (8) sedan, 
$1,150; Ranch Wagon, $1,560; Victoria, 


$750. °49 
46 Custom sedan, 


This is FNTHUSIASM | 


The American Weekly creates ENTHUSIASM * 


Have you looked at the pattern of the new AMERICAN WEEKLY lately? 


It puts your advertising right in style for selling in the new American market. 


It’s shaped to serve the enthusiasms of the moneyed middle millions, 


today’s biggest customers for all sorts of goods. 


“AMERICANWEEKLY 


* ENTHUSIASM is interest raised to the buying pitch! 


AMERICAN WEEKLY, 


THE 


63 VESEY 


STREET, 


NEW YORK 





| STUDEBAKER 


| WILLYS—'53 Aero Lark, 
| MISCELLANEOUS 


| KAISER 


| NASH—’53 Nash Healy, $2,700*. 


OLDSMOBILE — 





$1,690*. "52 Main (8) sedan, $800; Cus- 
tom (8) sedan, $1,060; conv., $1,200. ’51 
Crestliner, $800; Custom (8) sedan, $825. 
'50 Custom (8) sedan, $520, $490, $485. 
’49 Custom (8) sedan, $480. 
HUDSON—’51 Pacemaker sedan, $620. 
KAISER—’51 Deluxe sedan, $600. 
MERCURY—’53 Monterey hard top, $1,860, 
"50 sedan, $575, $550, $540. °49 sedan, 
$490. 
NASH—’'50 Statesman Super sedan, $500. 
OLDSMOBILE—’54 (98) 4-dr., $3,150*. '52 
(8) 4-dr., $1,400*. °51 (98) Holiday, 
$1,250*; (88) sedan, $1,145*, $1,100*. '49 
(98) sedan, $790, $710. °48 (68) sedan, 
$350. 
PACKARD—’51 (200) sedan, $970. 
PLYMOUTH — ’53 station wagon, $1,435. 
‘51 Special Deluxe conv., $800; sedan, 
$655, $600, $570; station wagon, $800. ’48 
Special Deluxe sedan, $400. 


PONTIAC—’53 Chieftain (8) Catalina, $2,- 


045*; 4-dr., $1,735*, $1,540*. '52 Chief- 
tain (8) sedan, $1,335*. '51 Chieftain (8) 
2-dr., $1,000. ’50 Chieftain (8) Catalina, 
$1,055; sedan, $805, $750. ’48 (6) sedan, 
$370, $360. 

‘52 Commander hard top, 
$900. ’50 Champion sedan, $600. 
2-dr., $FP° . 
‘51 Ford panel deliv- 
*51 Chevrolet sedan delivery, 


ery, $440. 


$510. 


DYER, IND. 


(Dyer Auto Auction. Sale every Friday. 
Prices are for sale of March 12.) 
(Sold 190 cars out of 296 offerings.) 


BUICK—’53 Super 4-dr., $1,815*; Riviera, 


$1,765*; Special 4-dr., $1,465, $1,495. '52 
Super Riviera, $1,505*; Special Riviera, 
$1,140, $1,260. °51 Special 2-dr., $855, 
$875; Super 4-dr., $1,085*, $955*. "50 
Special 2-dr., $580, $565*, $555*. "49 RM 
4-dr., $605. 

CADILLAC "52 
"51 (62) coupe, 
$1,495*, $1,445". 
$1,090*. 

CHEVROLET—’54 (210) 2-dr., $1,700. '53 
Bel Air 4-dr., $1,345, $1,350. ’52 Bel Air, 
$1,155*; SL Deluxe 4-dr., $965*, $950*, 
$935; conv., $885. ’51 SL Deluxe 4-dr., 
$840, $800*, $725, $555; 2-dr., $690. ’50 
SL Deluxe 4-dr., $650, $600, $510, $210. 
‘49 FL Special 2-dr., $420, $355, $310; 
SL Deluxe 2-dr., $425, $440. °48 FL 
Aerosedan, $285, $385. ‘47 FM 4-dr., 
$175. 

CHRYSLER — ’52 Windsor conv., $1,235*. 
’51 NY Newport, $1,140*; Windsor New- 
port, $1,000*. °50 Regal club coupe, 
$580*. 

DeSOTO—’52 Custom 4-dr., $1,060*. 

DODGE—’52 Coronet 4-dr., $925*. "50 Way- 
farer 2-dr., $375; Coronet 4-dr., $635, 
$530. °48 Custom 4-dr., $170. °47 4-dr., 
$120. '46 Custom 2-dr., $130. 

FORD—’53 Custom (6) 4-dr., $1,200; Coun- 
try Squire, $1,765*. '52 Main (6) 2-dr., 
$780; (8) %-ton pickup, $760, $285; Cus- 
tom (8) 4-dr., $1,050*. ’51 Custom (8) 
2-dr., $710*, $705, 2 at $685, $655*, $605*. 
’50 Custom (8) 4-dr., $625*. '49 Custom 
(8) 4-dr., $445, $285*; 2-dr., $780. ‘47 
Super Deluxe (8) club coupe, $185. 

HUDSON ‘53 Wasp 4-dr., $1,100. °51 
Hornet 4-dr., $625, $520. ’49 Commodore 
(6) 4-dr., $300. '47 Super (6) club coupe, 
$315. 


coupe de Ville, $2,900*. 
$2,220*. °50 (61) 4-dr., 
’49 (60-S) 4-dr., $990*, 


- "51 Kaiser 4-dr., $455*; 2-dr., 
$560*. 

LINCOLN—’52 Capri coupe, $1,925*. 

MERCURY — ’54 Monterey coupe, $2,500*, 
$2,365*; Sun Valley, $2,640* (ps). ’53 4- 
dr., $1,435*. °52 Monterey 4-dr., $1,295"; 
2-dr., $1,190*. °51 4-dr., $935*, $915*, 
$910*, $725. 

52 Am- 

bassador 4-dr., $1,150*. ’51 (600) 2-dr., 

$450*; 4-dr., $680*; Rambler coupe, 
$350*. '49 (600 2-dr., $255. 

"52 (88) 4-dr., $1,560* 
(ps), $1,565* (ps); conv., $1,625*; (98) 
Holiday, $1,785*. '51 (98) 4-dr., $1,000", 
$1,025*; (88) 4-dr., $1,070*, $1,050", 
$865*. '50 (88) 2-dr., $740*, $670. °49 
(76) 2-dr., $510*. '46 (78) 4-dr., $155*. 

PACKARD—’51 (300) 4-dr., $905*. ’50 4- 
dr., $460*, $370*. 

PLYMOUTH—’53 Cranbrook 4-dr., $1,110. 
’52 Cranbrook club coupe, $725, $695; 
Cambridge 4-dr., $360. 51 Cambridge 4- 
dr., $555, $305. °49 Deluxe 4-dr., $305. 
Special Deluxe club coupe, $395. ’47 De- 
luxe 4-dr., $210. 

PONTIAC—’53 Chieftain Deluxe (8) 4-dr., 
$1,600*. '52 Chieftain Deluxe (8) Cata- 
lina, $1,510*. ’51 Chieftain Deluxe (8) 4- 
dr., $980*, $900*. '50 Chieftain Deluxe 
(8) 2-dr., $700*. '48 SL (8) 4-dr., $295, 
$365*. °46 SL (8) 2-dr., $155. 

STUDEBAKER—’53 Champion 4-dr., $1,- 
315*; club coupe, $1,185*. °51 Champion 
2-dr., $500*; Commander club coupe, 
$650*; Land Cruiser 4-dr., $540*. ‘50 
Champion club coupe, $325*, $375*, 
$405". 


VALDOSTA, GA 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of March 12.) 
(Sold 223 cars out of 330 offerings.) 
BUICK—’53 Special 4-dr., $1,500, $1,345. 
52 RM 4-dr., $1,250*; Super 4-dr., $1,- 
125*. ’51 Super 4-dr., $1,000*, $980*; 
Special 2-dr., $950; Riviera 2-dr., $915. 

*50 Super 4-dr., $680*. 

CADILLAC—’53 (62) coupe, 2 at $3,250", 
$3,150; coupe deVille, $3,250. "51 (6) 
Special 4-dr., $2,100; (62) sedan, $1,85". 

CHEVROLET—’54 Handyman, $1,960, $1 
950; Bel Air 4-dr., 2 at $1,885*, $1,775: 

(Continued on Page 25, Col, 1) 
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(Continued from Page 24) 


2-dr., $1,860*. '53 (210) station wagon, 
$1,580; Bel Air 2-dr., $1,300, $1,275; 4- 
dr., $1,105. °52 SL Deluxe station wagon, 
2 at $1,175; Bel Air, $1,050; SL Deluxe 
4-dr., $1,015*, $950*, $900, $975*. °51 FL 
Deluxe 4-dr., $820, $775*. ’50 SL Deluxe 
2-dr., $600; FL Special 2-dr., $500*, $475. 


CHRYSLER—’48 Windsor 4-dr., $250. 
DODGE—’53 Meadowbrook club coupe, $1,- 


000. ‘52 Sierra wagon, $1,005, $900; 
Meadowbrook 4-dr., $650. ‘50 Coronet 
4-dr., $500, $430, $390. °49 Coronet 


club coupe, $395. 

FORD—’54 Ranch Wagon, $1,960; Main (8) 
sedan, $1,550. 53 Victoria, $1,600; Ranch 
Wagon, $1,585, $1,425; Custom (8) 2-dr., 
$1,375, $1,310, 2 at $1,300; Main (6) 2- 
dr., $995. °52 Victoria, $1,275*; Ranch 
Wagon, $1,225; Custom (8) 2-dr., $1,210, 
$1,050; club coupe, $1,050. ’51 station 
wagon, $875*; Custom (8) 4-dr., $775; 
2-dr., $600. ’50 Custom (8) 4-dr., $910; 
Crestliner, $875; Custom (6) 2-dr., $755. 
'49 2-dr., $550. 

LINCOLN—’52 Capri coupe, $1,825*; 
mopolitan 4-dr., $1,700. 

MERCURY—’54 4-dr., $2,282*. °53 Mont- 
erey 4-dr., $1,355*. °52 2-dr., $990. ’51 
2-dr., $775; sport sedan, $775. '50 4-dr., 
$665. 

NASH ’53 station wagon, $1,250. °52 
Rambler 2-dr., $860; Country Club, $850. 
’51 Rambler conv., $625. 

OLDSMOBILE ’53 (88) conv., $2,050*, 
$1,950*. ’52 (88) Holiday, $1,775*; 4-dr., 
$1,100*; (98) 4-dr., $1,550*, $1,100*. ’51 
Super (88) sedan, $1,110*. '50 station 
wagon, $750. '49 (88) 4-dr., $700. 

PLYMOUTH—’53 Suburban, $1,300; Cran- 
brook 4-dr., $1,200; coupe, $1,050. °52 4- 
dr., $890; 2-dr., $760. 

PONTIAC ’53 (8) Catalina, $1,800*; 
Chieftain (8) 4-dr., $1,640*, 2 at $1,550*, 
$1,450. °52 Chieftain (8) 2-dr., $870. ’51 
Chieftain Deluxe (8) 4-dr., $980*, $950*, 
$625*. ’50 Catalina 2-dr., $675. 

STUDEBAKER—’53 Champion $1,- 
190*. ’51 Champion 2-dr., "5 
Champion 2-dr., $425. 

WILLYS—’53 2-dr., $610; Lark 2-dr., $575. 
"52 2-dr., $525. ’51 station wagon, $550. 


OAKLAND, CALIF. 


(Pollock’s Used Car Auction, Sale every 


Cos- 


2-dr., 
$460. 


Wednesday. Prices are for sale of March | 


17.) 

(Strong on all sharp cars regardless of 
age. Sold 129 cars out of 175 offerings.) 
BUICK — ’54 Special 4-dr., $2,700*. ‘53 
Super Riviera, $2,150*. °51 Special 2-dr., 
$1,150*; Super 4-dr., $1,145*. °50 Super 
conv., $825*; 2-dr., $740*; 4-dr., $760*. 
°49 Super 4-dr., $525*; conv., $605*, '48 
RM sedanet, $250*; Super 2-dr., $400*. 
"47 Super conv., $220, $160; 4-dr., $230; 
Special conv., $110. '46 4-dr., $145; 2 

dr., $245. 

CADILLAC—’53 (62) 4-dr., $3,405* (ps); 
club coupe, $3,720*. '52 (60) 4-dr., $2,- 
765*. '51 (62) 4-dr., $1,950*, '50 (62) 4- 
dr., $1,745*; conv., $1,850*; (61) club 
coupe, $1,960*, $1,860*. "49 (62) 4-dr., 
$1,165*, $1,220*; (61) club coupe, §1,- 

* 


$1,075, 


120*. 

CHEVROLET "53 (210) 4-dr., 
$1,065; Bel Air, $1,595, $1,530. '52 SL 
Deluxe station wagon, $1,410*; conv., 
$1,250*; 4-dr., $1,050*. ’51 %-ton panel, 
$630; club coupe, $835; 2-dr., $855. ‘50 
%-ton panel, $440. °49 FL Special 


business coupe, $525; 4-dr., $615. '48 SM | 


50 | 





4-dr., $225, $410. °47 %-ton pickup, 
$395; 2-dr., $235. °46 %-ton pickup, 
$215. ’42 club coupe, $135. | 

CHRYSLER — ’51 Windsor club coupe, 
$960, $955*. °50 Windsor 4-dr., $775*; 
NY, $745*. °49 4-dr., $545*. ‘48 NY 
4-dr., $275*. 

DeSOTO—’52 Custom 4-dr., $1,200*, $1,- 
115*. ’50 conv., $950*. ’48 Deluxe (6) 


4-dr., $380*; club coupe, $310*; Custom 
sedan, $300*. '46 Deluxe (6) coupe, $130; 
4-dr., $200. 

DODGE—’51 Wayfarer coupe, $635*, $200. 
’48 Custom club coupe, $290. °47 club 
coupe, $350; 4-dr., $255. ‘46 coupe, 
$220; 4-dr., $265*; 2-dr., $250*. 

FORD—’'54 (8) Victoria, $2,315, $2,285*, 
$2,300*; 4-dr., $2,470; Ranch Wagon, 
$2,320; (6) 2-dr., $1,675. °53 (6) club 
coupe, $1,210. ’52 (8) 2-dr., $1,090, $955; 
4-dr., 2 at $1,025; Victoria, $1,430*; 
conv., $1,200; station wagon, $1,115; (6) 


%-ton pickup, $800; 2-dr., $880; 4-dr., 
$1,080*. ’51 (8) station wagon, $870; 
club coupe, $750; 2-dr., $710; Victoria, 
$1,035; 4-dr., $740; (6) %-ton pickup, | 
$610. '50 (6) 2-dr., $490; club coupe, 
$485; (8) ‘%-ton pickup, $640; conv., 
$530; 4-dr., $575. ‘49 (8) 2-dr., $495; 


conv., $400; 2-dr., $180; (6) coupe, $310. 


HUDSON — '52 Commodore 4-dr., $1,000. 
’48 Commodore 4-dr., $340; (8) club 
coupe, $155. 

KAISER—’53 2-dr., $1,545, $1,495. °52 4- 
dr., $750; 2-dr., $710. ’51 4-dr., $525. 
’48 4-dr., $150. 


LINCOLN — ’49 Cosmopolitan 4-dr., $330. 
’48 4-dr.. $130. 

MERCURY — ’54 Monterey, $2,760*; Sun 
Valley, $2,820*. ‘53 Monterey, $2,310*, 
$2,005, '52 2-dr., $1,275. ’50 4-dr., $715, 
$695; 2-dr., $590; club coupe, $880. °49 
4-dr., $560, $515, $475. '48 4-dr., $325. 
"47 4-dr., $250. '46 conv., $225. 

NASH — ’'53 Rambler, $1,295. '51 States- 
man 4-dr., $655, $595. ‘50 Statesman 
4-dr., $425. '46 4-dr., $130, 

OLDSMOBILE — '53 (88) conv., $1,910*. 
"52 (98) 4-dr., $1,820*. '51 (98) 4-dr., 
$1,260*, $1,230*; (88) 4-dr., $1,265. '50 
(88) 4-dr., $1,035*; 2-dr., $810*. ’49 
(76) 2-dr., $535*; (88) conv., $400. ’48 
(76) 2-dr., $395*. ’47 (98) 4-dr., $245*. 
"46 (6) 4-dr., $150; 2-dr., $135. 

PLYMOUTH ’54 club coupe, $1,765; 
station wagon, $2,135. ‘52 Cambridge 
4-dr., $925, $810; 2-dr., $750; club coupe, 
$880. '51 Cranbrook club coupe, $710; 
4-dr., $775. °49 4-dr., $465; 2-dr., $400. 
’48 4-dr., $330; $270. 

PONTIAC—’54 (6) 2-dr., $2,110. 53 (8) 
4-dr., $1,805*; Catalina 2-dr., $2,250*. 
‘51 (8) conv., $1,000*; club coupe, $925; 
4-dr., $1,050", '50 (8) 2-dr., $1,015*, 
$695; conv., $695*; coupe, $595; (6) 
2-dr., $570. °49 (8) 2-dr., $570*, $515"; 
(6) $515*. °48 (8) 2-dr., $285. '46 (8) 
2-dr., $270, $205*. 

STUDEBAKER — '53 Commander 4-dr., 
$1,395. '52 %-ton pickup, $665. ’51 Com- 
mander 4-dr., $760. '50 Commander 4- 
dr., $500; (6) Champion business coupe, 
$465. ‘48 Champion 4-dr., $315. 

WILLY! — ‘52 2-dr., $650. '51 (4) Jeep, 
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PACKARD—'50 Deluxe 4-dr., $400. 


PLYMOUTH ‘53 Cambridge club coupe, 
$1,140, $1,130. ‘52 Cambridge 4-dr., 
$850, $650. '50 Deluxe 4-dr., $610. 

PONTIAC — '53 Chieftain (8) 2-dr., $1,- 
640*; 4-dr., $1,600. ‘50 SL (6) coupe, 
$495". 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 
$685. °49 \%-ton panel $315. Thursday. Prices are for sale of March 
MISCELLANEOUS — '53 Hillman Minx 2- | 18,) 


dr., $650. '46 Jeep, $360. } (Prices strong. Demand good, Retail 


FARGO, N. D. | pickup up. Sold 81 cars out of 112 of- 


ferings.) | 
| BUICK—’53 Super Riviera 2-dr., $2, | 

(Tri-State Auction Co. Sale every Thurs- Me - . Py eee 
day. Prices are for sale of March 18.) 


RM Riviera 2-dr., $2,380*. ‘52 Super | 
(Market down in comparison to last 


4-dr., $1,125*. ‘51 Special Deluxe club | 
coupe, $915. ‘50 Super Riviera 4-dr., | 
week’s sale. Clean cars brought good 


$770*. '49 Super 4-dr., $450. 


money. Sold 48 cars out of 76 offerings.) CADILLAC—’49 (62) coupe, $925*. ‘48 
CADILLAC—’50 (61) coupe, $1,785*. (61) 4-dr., $640*. '47 (61) 4-dr., $600*. 
CHEVROLET — ’53 (150) Handyman, $1,- | CHEVROLET—’54 Bel Air 4-dr., $1,770*. 














545. °52 SL Deluxe 4-dr., $975*; SL "53 (210) 2-dr., $1,295. °52 Bel Air, $1,- | 

Special 2-dr., $890, $875. ‘51 SL Deluxe 175, $1,170*. ’51 1%%-ton cab and chassis, 

4-dr., $795*; 2-dr., $740. '50 SL Deluxe | $600; FL Special 2-dr.. $685; SL De- 

4-dr., $635. °'49 club coupe, $390. °46 luxe 4-dr., $775; conv.. $765, '49 FL | 

SM 4-dr., $145. Special 2-dr., $410; SL Deluxe club | 
DODGE — ’53 Coronet (8) 4-dr., $1,130; coupe, $570, $485; 2-dr., $550. °48 FM | i j 

Meadowbrook club coupe, $1,100*. °47| 2-dr.,’ $365; FL Aerosedan, $420, '47 FL| ; See wg eae auto was 

1%-ton pickup, $195. | Aerosedan, $330; SL 2-dr., $310. '46 | introauce m ngvan in 1919. 
FORD — '53 Custom (8) 4-dr., $1,510*, FM 2-dr., $250. 

$1,490*; Crest Victoria, $1,710*; (6) %- | CHRYSLER — '51 Windsor conv., $1,050. | 

ton pickup, $910. ’52 Custom (8) 2-dr., "48 NY 4-dr., $300. (6) %-ton pickup, $250. 46 Super De- 

$1,070, $930. '51 Deluxe (6) 2-dr., $735; | DODGE — ’54 Coronet (8) 4-dr., $1,960*. | luxe (8) 2-dr., $160. 

Custom (8) 2-dr., $775*, $740; 4-dr., | ’53 Meadowbrook 4-dr., $1,130*. ‘50 ™%- | KAISER—’51 Deluxe 4-dr., $600*. °49 4- 

$785. '50 Deluxe (6) 2-dr., $500; Custom ton pickup, $400, '46 4-dr., $110. dr., $230*, 

(8) 4-dr., $595; 2-dr.. $585, $555. °49| FORD — '54 Custom (8) 4-dr., $1,815; | MERCURY—’50 2-dr., $400. 

Custom (8) 4-dr., $480. '48 Super Deluxe | Crest (5) Skyline, $2,110. '53 Main (6) | NASH—’52 Rambler station wagon, $775*. 

2-dr., $275. °47 Super Deluxe 2-dr.,| 2-dr., $1,160*; (8) Victoria, $1,860*, ’'52 ’49 (600) 4-dr., $350, 

$265, $180. Main (8) 2-dr., $945*, $930. '51 Custom | OLDSMOBILE — '53 (98) 4-dr., $2,225*. 
HUDSON—’51 Pacemaker 4-dr., $515. (8) 4-dr., $750. '50 (6) %-ton stake, "50 (88) 2-dr., $500*. ‘49 (98) 4-dr., 
KAISER—’49 Deluxe 4-dr., $120. | $465; Deluxe (8) 2-dr.. $470; Custom $435*. ‘47 (78) 4-dr.. $250*. 
MERCURY—’47 4-dr., $245. | (8) 2-dr., $500; 4-dr., $600. ‘49 Custom | PACKARD—’51 (200) 4-dr., $840*. 
OLDSMOBILE—’50 (88) 4-dr., $785*. °48 (8) club coupe, $390; 2-dr., $390, $370; | PLYMOUTH — '53 Suburban, $1,300, ’50 

(76) club coupe, $300*. 4-dr., $425. °47 (8) conv. coupe, $170; Special Deluxe conv., $495. '49 Special 


Deluxe club coupe, $380; 4-dr., $450. '41 
%-ton panel, $150. 

PONTIAC—'53 Deluxe (8) 

| $1,400. '51 Super Deluxe (8) 
$980*. '50 SL (8) 4-dr., $725. 
4-dr.. $400*. ‘47 (8) 4-dr., $155. 
(8) 2-dr., $225. 

STUDEBAKER — '46 1-ton pickup, $260; 
%-ton pickup, $275, 

WILL‘ S—’48 Jeep, $490. 

| MISCELLANEOUS — '50 International %+ 

ton pickup, $390. 


ALBANY, N. Y. 


(Tim Anspach Auto Auction. Sale every 
| Monday. Prices are for sale of March 15.) 
(Extra red hot market. Sold 85% of 
| the cars offered. Room jammed full of 
| good buyers. Prices steady for the past 
| five weeks. Weather and road conditions 


2-dr, $1,525, 
Catalina, 
"49 (8) 


"40 


hindered many cars from coming. Sold 
120 cars out of 142 offerings.) 
BUICK—’54 Super Riviera 2-dr., $2,910*. 


’53 Special 2-dr., $1,850*; 4-dr., $2,050*. 
’52 Super Riviera 2-dr., $1,530*, $1,500*; 
RM Riviera 2-dr., $1,520*, $1,430; Super 
4-dr., $1,400*. °51 Super Riviera 2-dr., 
RM Riviera 2-dr., $1,520, $1,430*; Super 


Riviera 2-dr., $735*. °46 Super 4-dr., 
$360. 
CADILLAC — '49 (62) 4-dr., $1,000*. °47 


(62) conv., $450*; (61) club coupe, $570*. 
CHEVROLET — ’53 (210) 4-dr., $1,310*; 
club coupe, $1,300. '52 SL Deluxe 2-dr., 
$1,040; 4-dr., $1,050, $935; station wagon, 


$850; Bel Air 2-dr., $1,120"; SL Special 
4-dr., $900. '51 Bel Air 2-dr., $940; SL 
Deluxe conv., $880*; 2-dr., $850; club 
coupe, $900*; station wagon, $580. °50 
Bel Air 2-dr., $770*; SL Special 2-dr., 
$620; SL Deluxe 2-dr., $620; %-ton pick- 
up, $350. 49 SL Deluxe 2-dr., $490; 4- 


dr., $550; FL Deluxe 2-dr., $450, $410; 

club coupe, $450. ’48 SM 2-dr., $370; FL 

Aerosedan, $410. '47 SM club coupe, $250. 
(Continued on Page 28, Col. 3) 


CHEVROLET 


























®@ Contains 12 different fast- 
moving parts for normal 
replacement and overhaul. 


® Services millions of Chevro- 
let Rochester Carburetors 
in use since 1950. 


@ Often eliminates need for 
requisitioning individual 
parts. 


® Kit designed to conserve 
shelf space—colored and 
numbered for quick identi- 
fication. 


® Includes illustrated instruc- 
tion sheet that covers in- 
stallation, engine tune-up, 
and carburetor adjustment. 


of b 


ROCHESTER PRODUCTS 
DIVISION OF GENERAL MOTORS 
ROCHESTER, N.Y., U.S.A. 


ALSO MANUFACTURERS OF 


GM STEEL TUBING 


urns. 


Because its heating element is 
located at the bottom of a cup- 
like shield, called Kool-Kup, 
this newest Rochester Products 
Lighter can be handed from 
person to person while red 
hot, or even dropped on cloth- 
ing or upholstery, without fear 





ROCHESTER CARBURETORS 


a  ~ 
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AC Fuel Pumps—Oil Filters— 
Spark Plugs 

Aero Willys Cars 

Alemite CD-2 Concentrate 

Alemite Lubrication 

Allis-Chalmers Tractors 

AP Mufflers 

Armstrong Tires 

Atlas Tires— Batteries— Anti-Freeze— 
Accessories 

Auto-Lite Batteries—Spark Plugs— 
Service Parts 


Behlen Powr-Steer 
Bowers Batteries 
Buick Cars 


Carter Fuel Pumps—Filters— 
Carburetors 


Case Tractors 
Champion Spark Plugs 
Chevrolet Cars 
Chevrolet Trucks 
Chrysler Corporation 
Cockshutt Tractors 
Continental Engines 


John Deere Tractors 

Dodge Cars 

Dodge Trucks 

Du Pont Zerone and Zerex Anti- Freeze 


Economy Tractor 
Ethyl Gasoline 


Federal-Mogul Bearings 

Ferguson Tractors 

Firestone Tires 

Ford Cars 

Ford Motor Co. 

Ford Tractor Engines 

Ford Tractors and Dearborn Farm 
Equipment 

Ford Trucks 

Fram Filters 


Gates Tires 

General Electric Lamps 
General Motors 

GMC Trucks 

General Tires 

Goodrich Tires 
Goodyear Tires 





Grey-Rock Brake Linings 
Guide Lamp Headlight Control 


Hastings Piston Rings 
Havoline Motor Oil 
Hudson Cars 


Inland Tires 
International Harvester Tractors 
International Harvester Trucks 


Kendall Motor Oil 
Kohler Engines 


Mansfield and Century Tires 
Marfak Lubrication 
Massey-Harris Tractors 
Minneapolis-Moline Tractors 
Monroe Power-Guide 


Oldsmobile Cars 
Oliver Tractors 


Pennsylvania Motor Oil 

Pennzoil Motor Oil 

Perfect Circle Piston Rings 

Perfection Oil Filter Elements 
Plymouth Cars 

Pontiac Cars 

Pow’r Tractor Pistons and Pow’r Pumps 
Prest-O-Lite Batteries 

Purolator Oil Filters 


Rebat Batteries 


Sheppard Diesel Tractors 
Studebaker Cars 
Studebaker Trucks 


Thompson Products 
Tiger Tractors 

Timken Bearings 
Tokheim Air Compressors 


United Motors Service Products 
U.S.I. Permanent Anti-Freeze 
U. S. Royal Tires 


Walker Silencers and Oil Filters 
Weed Tire Chains 

Willard Batteries 

Willys “Jeeps” 

Willys Station Wagons and Trucks 
Wisconsin Engines 

Wix Oil Filters 


~ These 86 advertisers.. 








~ 
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ted on this selling fact: 








automotive advertising 
is 3 times more effective 
in Country Gentleman! 











All these outstanding products were advertised in the first 13 
issues of the new and greater Country Gentleman (February 1953- 
February 1954). 


For leading automotive manufacturers know that nobody uses 
automotive power like the farmer! Day after day he requires cars for 
transportation, trucks for hauling, tractors for farm work. 

And to keep the wheels turning on all three automotive units, the 
farmer needs tires, fuels, lubricants, parts and accessories. 

That is why automotive advertising is three times more effective in 
Country Gentleman—the most effective selling force in the great 
car-truck-tractor farm market! 


Greatest selling 
force in America’s 
greatest automotive 

market! 





A Curtis publication—Circulation now over 2,600,000 
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kkhkkrkeekaeke ke eh! 


®@ Encourage Highway Safety 
@ Sell More Service 


lan Now to use the official pro- 


motion kit to identify your dealership with this 
year’s National Safety-Check Campaign. it’s 
your two-fold opportunity to help make your 
community safety conscious and attract “plus’’ 
service business. 


New colorful materials 

Your official kit tells the Safety-Check 
story quickly and dramatically. Posters, 
danglers, a “flasher” display, and other 
colorful pieces will create interest in 
your Safety-Check service. 


Nation-wide support, focused on YOU 
The '54 safety drive is again spon- 
sored by National Safety Council in 
cooperation with the Inter-Industry 
Highway Safety Committee (repre- 
senting N.A.D.A., N.A.LT.D. and car 
and tire manufacturers). Newspapers, 
magazines, radio, TV and other media 


will urge motorists to have their cars 
Safety-Checked. 


MODERN DISPLAYS, Inc. 
eS tee aCe ie Va 


(Continued from Page 25) 


46 SM 4-dr., $240; FM 2-dr., $160. 
CHRYSLER—’51 Imperial 4-dr., $880*. 
DODGE — '52 Meadowbrook 4-<dr., $1,075, 

$930. °51 Wayfarer 2-dr., $600*. ‘50 

Meadowbrook 4-dr., $400. ‘49 Coronet 

club coupe, $540*; Custom 4-dr., $330*. 

FORD—’ 54 Crest (8) conv., $2,375*; 4-dr., 
$1,950. °53 Custom (8) 4-dr., $1,450; 
Main (6) 2-dr., $990. '52 Custom (6) 
club coupe, $970; Custom (8) 2-dr., $1,- 
125, $1,060, $750; Main (6) 2-dr., $830; 
(8) Victoria 2-dr., $1,250*. '51 (8) Coun- 
try Squire, $850; Custom (8) 4-dr., 
$770*; 2-dr., $875*, $770*. '50 Custom 
(8) 2-dr., 2 at $590, $625; Deluxe (6) 
4-dr., $520; Custom (6) 2-dr., $560. '49 
Custom (8) 2-dr., $450; conv., $560. °48 
Deluxe (6) club coupe, $280. '47 Super 
Deluxe (8) 4-dr., $260. 

HUDSON '49 Commodore club coupe, 
$370. 
KAISER 

| $130* 
| LINCOLN- 

MERCURY - 
coupe, $850*. 
$260. 

NASH—'49 Statesman 4-dr., $380. 

OLDSMOBILE—’52 (98) 4-dr., $1,625*. '51 
(98) 4-dr., $1,080*; (88) Super 4-dr., 
$1,180*. "50 (88) 4-dr., $790*. '48 (66) 
4-dr., $320*. 

PLYMOUTH—’'54 Belvedere 4-dr., $1,875*. 
’53 Cranbrook 4-dr., $1,220, $1,220*. "52 
Cranbrook 2-dr., $780; Concord Savoy, 
$1,200. '49 Cambridge club coupe, $310. 
'47 Special Deluxe 4-dr., $280. 46 Deluxe 
4-dr., $125. 

| PONTIAC—’53 (8) Catalina, $2,025*; sta- 
tion wagon, $1,885*; Chieftain Deluxe 

(6) 2-dr., $1,410. "52 SL (8) 4-dr., $1,- 

100; Chieftain Deluxe (8) 4-dr., $1,280*; 

2-dr., $1,530*; Super Deluxe (8) Catalina, 

$1,600*. °51 Chieftain Deluxe (6) 2-dr., 

$980*; 4-dr., $885; Chieftain Deluxe (8) 

2-dr., $990*, $860*. "50 SL (8) 2-dr., 

$670; SL (6) club coupe, $740. 
| STUDEBAKER—’50 Champion 2-dr., $440*. 

"49 Commander 2-dr., $270*. °48 Deluxe 

club coupe, $120*. ’47 Champion 4-dr., 
| $205*. 

WILLYS — ’52 station wagon, $1,086. '51 
station wagon, $740*. '49 station wagon, 
$410. 


’53 4-dr., $1,250*. °47 4-dr., 


"49 4-dr., 
"52 2-dr., 
'50 4-dr., 


$275*. 
$1,225. 
$490. 


"51 club 
"46 4-dr., 


DANVILLE, VA. 


(Danville Auto Auction. Sale every Wed- | 


nesday. Prices are for sale of March 17.) 
(Continued very active sales; buyers of 
$1,000 clean cars are plentiful. Sold 52 
| cars out of 86 offerings.) 
BUICK — ’51 Special 2-dr., 
4-dr., $1,030*. '50 Super 4-dr., $725. 
CHEVROLET—’54 Bel Air 2-dr., $1,700. 
| °53 (210) 4-dr., $1,030; 2-dr., $1,380. '50 
SL Deluxe club coupe, $615; 4-dr., $675; 
Bel Air, $690*; %-ton pickup, $430. '49 
SL Deluxe 2-dr., $525; FL Deluxe 2-dr., 
$405. °48 FL 2-dr., $350; FM club coupe, 
$190. '47 1-ton panel, $160. '46 FL 2-dr., 
| $260. 
| DODGE—’53 Coronet (8) 4-dr., $1,195*. 
FORD—’54 Custom (8) 2-dr., $1,570. 
Custom (8) 2-dr., $1,380. "52 (8) Victoria 
2-dr., $1,280; Custom (8) 2-dr., $905. '51 


$830; Super 


Deluxe (8) 2-dr., $305; Custom (8) 2-dr., | 


$820, $625; %-ton pickup, $500. °50 De- 
luxe (8) 4-dr., $555; Custom (8) 2-dr., 
$650. ’49 Custom (6) 2-dr., $230; Custom 


(8) 2-dr., $385; Deluxe (8) 4-dr., $265. | 


'47 (8) 2-dr., $165. '40 (8) 2-dr., $175. 
HUDSON—’52 Wasp 4-dr., $755. 


THE CUSTOMERS ALWAYS WRITE 


ale 


B AH! THANK 

H GOODNESS 1 
MANAGED TO 

A BRING YOU TO 


TAKE HiM OVER ) I'D HAVE GIVEN 


TO THAT 
TAVERN PREVENTED 
e THAT ACCIDENT 
= MY CAR 
CAUSED. 


ANYTHING TO HAVE! WOULDN'T 


THE PRICE OF HAVING 


YOUR NAME 
HERE 


PUT YOUR CARIN THE . 
CONDITION THAT WOULDONT 
CAUSE ACCIDENTS 'S 

VERY A 


‘SPEEDY is the best medium we have yet discovered to attract the attention of news- 


paper readers to our advertising message.’’* 


“We believe SPEEDY has definitely influenced folks to think of our firm for automotive 


needs."’* 


“SPEEDY is worth more than his salary.’’* 


“This will mark the beginning of our seventh year with SPEEDY.’’* 


*“Name of Dealer on request. 


Le Fe 


Mail in coupon for fuil details. 


ou ADVERTISING SPECIALIST 
OCcAL , isse. 


‘89 MADISON Ame « NEW YORK 16, N.Y” 
Rush details about Speedy to me! 


a att cdl cet batannes 


II ssi ioiilahisdnticusipeitapaietneaiiegianedeenninnenaeenesnnen nee sonseecenecentoeneenieces 


"53 | 


| 
| 





FORD 


| 


| 
| 
| 
| 


| 


| PACKARD—'50 4-dr., 





| CHEVROLET—'53 (210) 2-dr., 
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MERCURY—’50 Monterey club coupe, $1,- 
520. '49 club coupe, $315. 

NASH ‘562 Statesman 
Rambler 2-dr., $825. | 

PLYMOUTH ’54 Belvedere 2-dr., $1,140. 
‘53 Cranbrook 4-dr., $1,080. '50 Deluxe 
2-dr., $480. 

PONTIAC—'46 
$155. 

STUDEBAKER—’51 Commander club coupe, 
$555*. "49 Champion 4-dr., $350. 


HORSEHEADS, N. Y. 


(Horseheads Auto Auction. Sale every | 
Friday. Prices are for sale of March 19.) 
BUICK—'52 Special Deluxe 4-dr., $1,055*. 

"50 Super Riviera 2-dr., $900*; Special 

Deluxe 2-dr., $690*, $495*. '49 RM 2-dr., 

$485. 

CADILLAC—'51 (62) 4-dr., $2,000*, 
$50*. "50 (62) coupe, $1,690*. ‘49 
sedan, $590*. '47 (62) coupe, $500*. 

CHEVROLET—'54 Bel Air sedan, $1,900*. 
’53 (150) sedan, $1,200, $1,170. '51 SL 
Special sedan, $780. ‘50 SL Deluxe se- 
dan, $625, $605. ‘49 SL Deluxe sedan, 
$570, $440. °48 Aerosedan, $425, $380; 
FM sedan, $275, $240. '47 FM sedan, 
$255. 

DeSOTO—'51 Deluxe Carry-All, 
Deluxe sedan, $505. 

DODGE — ‘52 Meadowbrook sedan, $885. 
"50 Coronet sedan, $510*. ‘47 Custom 
conv., $315. °46 Custom sedan, $235, 

FORD—'54 Custom (8) sedan, $1,790*. ’51 
Custom (8) sedan, $850*, °50 Custom 
(8) sedan, $480. °49 Custom (8) sedan, | 
$395, $390, $380; Deluxe (8) sedan, 
$450. °48 (8S) sedan, $275. 

— Cosmopolitan sedan, $325, 
$295. 

MERCURY—’53 
’51 club coupe, 
$415. 

NASH—’52 Rambler station wagon, $775*. 

OLDSMOBILE—’50 (88) sedan, 2 at $635*. 

PACKARD — '51 (200) sedan, $845*, ’50 
sedan, $415. 

PLYMOUTH 
Suburban, $775. 

PONTIAC — ’54 (8) sedan, $2,175*. '52 
(6) sedan, $1,250, $910; (8) sedan, $1,- 
020. °51 (8) sedan, $750. °47 (6) sedan, 
$225. 

WILLYS—’50 (4) station wagon, $535. 


FT. WAYNE 


(Carl Marker’s Auto Auction, Sale every | 
Tuesday. Prices are for sale of March 16.) 

(Market steady. Up a little in price on 
newer clean cars and some very good 
prices on clean older cars. Sold 126 cars 
out of 174 offerings.) 

BUICK—’54 Super 4-dr., $2,735*; Century | 
4-dr., $2,700*. '52 Special 4-dr., $1,200*; 
Super 4-dr., $1,100*. '51 Special 2-dr., 
$860; RM 4-dr., $950*, '50 Super 4-dr., 
$735*, $715*; RM 4-dr., $615*. '48 Super 
sedanet, $360; 4-dr., $325, $290. ‘47 | 
Super 4-dr., $190, $100. '46 Super 4-dr., | 
$110. 

CADILLAC—'53 (62) 4-dr., 
"52 (62) 4-dr., $2,470*. 
$2,190*. ‘50 (62) 4-di., $1,675*; 
Special 4-dr., $1,600*. ‘48 (61) 
$805*. ‘46 (60) Special 4-dr., $405. 

$1,335; 4- 
dr., $1,140; Bel Air 2-dr., $1,320%'52 
SL Deluxe 2-dr., $995, $825*, .§870. °51 
SL Deluxe 4-dr., $885, $775*; 2-dr., | 
$610. ‘50 FL Special 4-dr.. $605, $525, 
$480. ‘48 FM club coupe, $270. ‘46 SM | 
2-dr., $180; coupe, $170. | 

CHRYSLER—'46 Windsor 4-dr., $120. 

DODGE — '51 Coronet 4-dr.. $665. ‘48 4- 
dr.. $160. ‘46 4-dr., $145. 

"54 Main (8) 2-dr., 
Custom (S) 4-dr., $1,410*, 
375*; 2-dr., $1,390*, $1,200. '52 Custom 
(8) 2-dr., $880*. "50 Deluxe (6) 2-dr., 
$650, $610. ‘49 Deluxe (6) coupe, $245; | 
Custom (6) 2-dr., $375, $300. '48 Deluxe 
4-dr., $270. '47 Deluxe 4-dr., §170. 

HUDSON — ‘52 Hornet 4-dr., $1,000*. 
Hornet 4-dr.. $750*, $450. 

KAISER—'52 Henry J 2-dr., $415. 

MERCURY — ‘53 Custom 4-dr., 
Monterey station wagon, 
Monterey Hardtop coupe, $1,325*. ’51\ 
Deluxe 4-dr., $820,.$760; 2-dr.. $840*. 
'50 Deluxe 2-dr., $560. '49 2-dr., $410, 
$390. '46 4-dr., $155. 

NASH — '52 Rambler Country Club, $810; 
Station wagon, $725. 

OLDSMOBILE — '52 (88) 4-dr., 
(98) 4-dr., $1,560* (ps). '50 (98) 4-dr., 
$710*. °49 (6) 4-dr., $335; (98) 4-dr., 
$425*. ‘48 (8) 4-dr., $160*; sedanet, 
$185*. ‘47 (6) 4-dr., $125. 

$330*. ° 

PLYMOUTH—’54 Savoy 4-dr., $1,590. °53 
Cranbrook 4-dr., $1,200;~Belvedere, $1,- 
440. '52 Cranbrook 4-dr., $805. '51 Cran- 
brook 4-dr., $665. ‘49 Special Deluxe 24) 
dr., $550; 4-dr., $400. °48 Special De-'| 
luxe club coupe, $305, $285. 

PONTIAC-—'52 (8) Custom Catalina coupe, 
$1,520*. '51 (8) Custom Catalina coupe, | 
$1,100*. ‘48 (8) 2-dr., $450; sedanet, | 
$305, $275. '47 (8) sedanet, $180. | 

STUDEBAKER ‘51 Commander 4-dr., | 
$375. '40 Champion club coupe, $545; | 
Star Lite Coupe, $305. 

MISCELLANEOUS—’51 GMC 
up, $635. '49 Studebaker 
$395. 


2-dr., $800. ’52 | 


(6) 4-dr., $210. '34 4-dr., 


$1,- 
(62) 


$850. °50 


sedan, 
$875". 


$1550*, $1,510*. 
‘49 sedan, $550, 


‘51 Belvedere, $800. ’50 





$3,050* 
"51 (62) 


(ps). | 
coupe, 

(60) 
4-dr., 


$1,650. °53 
$1,225, $1,- 


"51 | 


$1,580* ; 
$1,720. 52 


$1,450*; 


%-ton pick- 
14-ton pickup, 


— Auctions in Brief — 


OMAHA 
Cliff Soderberg. Every Monday. 
15.) Market up. Clean cars 
Sold 55 cars out of 109. 
* ~ * 


(March 
in demand. 


with BEADED 
ot UE 


esti i 
Sealants 
COLOR 
SERIAL * 


STOCK* 
KEY # 
ANTI-FREEZE | 


PRICE 


Easy-to-use 

Economica! 

Actual Size 
1% x2% 


Tags & Chains 
Complete 
200...... $ 4.95 
500...... $ 9.75 
1000...... $17.75 
2000...... $34.00 
Send your check 
Shipments prepaid 


SANZO SPECIALTIES 
Box 68A-Endicott,N.Y. 





each AUTO-BAR). 
garments. 
Place a_ trial 
order will 
| account. Shipping charges prepaid. Display 





JESSUP, MD. 

Colie’s Auto Auction. Every Wednesday. 
(March 17.) Prices down, bidding good. 
Sold 39 cars out of 63. 

* * * 


BROWNWOOD, TEXAS 
Southwest car Auction. Every Tuesday. 
(March 16.) More interest in clean units. 
West Coast buyers more active. Retail 
business pickup up. Weather mild Sold 
70% of cars offered. 
* * * 


FLINT 
Flint Auto Auction, Sale every Wednes- 
day. Prices on heavy ‘53s were off at 
March 17 auction. All others remained 
about the same as last week. Many new 
out-of-state buyers present. Sold 119 cars 
out of 182 offerings. 


BEA AIMEE 
Auto-Bar 


sells itself! 


Telescoping, Aluminum 
Clothes-Rod Fits All Cars 


Improved-type AUTO- BAR, the handsome, 


sturdy clothes-rod "'sells itself'' without time- 
taking effort. 
stalled, 
seconds. Fits any car. Hangs from coat hooks 


Popular because: can be in- 
or removed and stowed away in 
already in car (two extra hooks supplied with 
Rigid strength, holds % 
Stock this quick-sale accessory. 
order today. Your purchase 


be filled immediately, on open 


| cards included. 


LIST PRICE, $3.95 


Less Following Discounts 


Trial Box of 3 


| Small Box of 6 


Standard Box of 12 


GOODE PRODUCTS CO. 


Dept. A, 7542 Maie Ave., Los Angeles 1, Calif 


Install the Heater that Gives 


257% 


MORE HEAT! 


For ’53-’54 
Popular Make Cars 


Write for free illustrated folder 
HaDees Heater Div., Gabriel Co. 
Rockford, Ill. 





Quick Change 


Dealer License Plate Holder 


Guaranteed 


Safe, fast and easy to use. 
Holds license plate secure to 
slotted bumper, plain and 
channel brackets. 

$1.00 per set of 4 
C. HOWARD 


1498 Overlook Drive Akron 7, Chie 
(JOBBERS WANTED) 
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Lawsuits Affecting Dealers... 
Court Decisions 


By Leo T, Parker 
Attorney at Law 

gorge a higher court ruled 

that a chattel mortgage, given 
to a finance company by an auto 
dealer, on a part of his stock in 
trade, is not good if the finance 
company knew that the automobiles 
were for sale. 

In Bank of Meeker v. Hair, 261 
Pac. (2d) 871, it was shown that 
Pipkin, a dealer, gave a mortgage 
to the Meeker Bank on his 1949 
Kaiser. 

The automobile was then at 
Pipkin’s dealership, Pipkin Motor 
Sales. Later Pipkin sold the auto- 
mobile to Hair who borrowed 
money to pay for the automobile 
and gave a mortgage to the Se- 
curity Bank to secure payment. 

The Meeker Bank brought a re- 
plevin action against Hair for the 
possession of the car, claiming the 
right of possession under the mort- 
gage executed by Pipkin. 


was valid where such mortgage | 


was given by the Reina Nash Mo- 
tor Co. before it became insol- 

vent, 

The court held that the receiver 
appointed for the insolvent firm 
cannot claim any interest in the) 
mortgage given by the automobile | 
company to the finance company if | 
the mortgage was recorded before | 
the receiver was appointed, This | 
court ruled: 

“A receiver cannot attach a chat- | 
tel mortgage filed before he was| 
appointed, except in so far as he 
represents creditors with a lien ob- 
tained before the mortgage was | 
filed.” 


* * * 


Service Not Given 
A GREAT deal of controversy has | 

arisen over this question: If an | 
automobile dealer fails to properly | 
service a customer’s car, as not 
adding needed oil to the crankcase | 


month a higher court held the 
dealer liable. 

In Schmidt v. Schabow, 60 N. 
W. (2d) 735, it was shown that 
Schmidt took her automobile to a 
dealer’s garage to have the oil 
changed and the car greased. 

She paid her bill and drove home, 
4% miles away. She noticed noth- 


ing unusual in the operation of the 


motor. 


* bg * 


Woman Hears Noises 


bien days later, after driving | 


about two miles, she heard a 
noise but assumed that it was 
caused by the heater. 

She proceeded to a filling station 
and learned that the crankcase was 
almost dry. The motor was dam- 
aged so badly that a new one was 
required. 

In subsequent litigation the 
court found the dealer liable for 
the cost of a new motor. The 
court said: 

“We are of the opinion that there 
is ample testimony in the record 
to sustain the jury’s finding that 
the defendant (dealer) had failed 
to comply with his implied agree- 
ment to place sufficient oil in the 
crankcase to enable plaintiff 











Kaiser Gift and Willys Station Wagon— 

| WTOP, Washington radio and television station, has been using a Willys station 
| wagon to transport its Freedom Sphere around the nation's capital. The globe is a 
gift of Kaiser Aluminum & Chemical Corp. 





Ford Division Introduces Parts Buyers’ Magazine 


DEARBORN.—The first issue of | wholesale customers for Ford parts, 
Shop Talk, a new pocket-size mag-| the magazine will be distributed 
azine for independent garage and |Tegularly to more than pa = 
| service station operators, was pub- | mamas a Bs sca In. 
lq: a ae 
—— a, SEN. Ae — Ford divi- cluded in the first issue are articles 
| Sion’s parts and service sales de-| 4, how to stock parts, a feature on 








and the automobile is thereby dam- | (Schmidt) to driver her car with- | partment. | pace cars, credit rules and a page 


The higher court held that the|aged is the dealer liable? Last) out danger of injury.” For and about the men who are!of shop clinic tips. 





aaa i OS 


Shio 





Meeker Bank could not take the am easlinaindindaa nic a as 


automobile from Hair and said: 
“It is not controverted that Jack 
Hair was a bona fide purchaser for 
value without knowledge or notice 
of the existence of the mortgage 
claim by the Meeker Bank.” 
* * * 


Prior Lien Question 


rf A new decision, a higher court 
held that the question of who 
has a prior lien on automobiles 
owned by an insolvent automobile 
dealer depends upon when the 
mortgage was filed. 

For example, in Barber v. Reina 
Nash Motor Co., the court was 
asked to decide whether a mort- 
gage held by a finance company | 





Illinois Invalidates 


2% Levy on Cars | 





Bought Elsewhere | 


SPRINGFIELD, Ill.—A 1953 State | 
law which imposed a 2 percent use | 
tax on vehicles purchased outside 
Illinois has been ruled unconstitu- 
tional by the State Supreme Court. 

The 2 percent was levied on the 
full purchase price, including inter- | 
est and finance charges. No pro-| 
vision was made for deducting 
tradein allowances. 

Interest, finance charges and al- 
lowances for tradeins, however, 
were not subject to the State’s 2 
percent sales tax. 

The use tax was enacted to elim- 
inate an advantage for out-of-state 
dealers over Illinois dealers who 
have to pay the sales tax. 

Justice Ralph L. Maxwell, who 
wrote .the decision, found the tax 
invalid because he said it was 
vague in some provisions, granted 
an unlawful delegation of legisla- 
tive power and was discriminatory. 

The law has been in operation 
since Aug. 1. A State official said 
persons who have paid the tax can- 
not recover the money unless they 
paid under protest and filed suits 
within 30 days to impound their 
payments. 








One of Top 10— 


A. E. Schlesinger (left), of S & C Motors | 
(Ford), San Francisco, receives a Ten Top | 
Award from L. W. Smead, general sales | 
manager, at a Ford Dealers Advertising | 
Assn. meeting in Pebble Beach, Calif. The | 
cward designates the dealership as one | 
of the leading 10 in the nation. | 


1—Wheel track planting . . . dropping seed in 
wheel tracks of narrow tread tractor 
(photograph on right) 


2—Mulch-type planter... prepares soil, fertilizes, 
and plants in one operation 


3— Wide row planting. ..legumes between rows 
restore soil, shorten rotation period 


4—Fall plowing... adding shredded stalks and 
fertilizer, enriches soil during the winter 


5—Continuous mulch planting. ..with fertilizer 
added gives crop every year, without rotation 


6—Strip planting in sod... alternating 80-inch 
strips of sod and corn, to rebuild land 


7—Anhydrous ammonia .. . 2 to 3 pounds add 
a bushel yield with any type of planting 


8—Heavy fertilization . . . five times the normal 
fertilizer amount can triple corn yield 





new ways fo raise corn— 


Eight new ways to make automobiles or 
steel, would make newspaper headlines! 

Corn, however is also a major industry... 
annual production in excess of 3 billion bushels 
(go million tons) a year, worth $4.5 billion— 
one-fifth the value of all US farm products! 

Corn is as old as history. But corn growing 
has changed more in the past ten years than 
in the previous thousand! So “8 newest ways 
to raise corn” in a recent issue of SucCEssFUL 
FARMING was important news that affects the 
futures of hundreds of thousands of farmers. 


THE EIGHT “newest ways” were proven and 
tried ... actual case histories, illustrated by 
photographs, from eight farms in six states. 

The new methods save and improve soil, 
make continuous corn growing possible or 
shorten rotation; save gas, machinery wear, 
working time, expense; and increase yield. 

If any magazine gave you as much help in 


your business—you’d appreciate it as much as 
the best farmers do SuccessFUL FARMING! 


Firry yEARs of serving the best farmers 
and their families have earned for SUCCESSFUL 
FARMING an influence no other medium can 
approximate—an unmatched market! The 
SF farm subscriber has an average annual 
cash income around $10,000. Three out of 
four are in the top 39%, which gets 88%, of the 
national farm income. 

SF alone reaches a bloc of buying power 
equivalent to another national suburbia! 

For new market potential—and to balance 
a national automotive schedule—SucceEssFUL 
FARMING is a superlative value, indispensable. 

Ask any SF office for more information. 


MEREDITH PUBLISHING ComMPANY, Des Moines 
...New York, Chicago, Philadelphia, Detroit, 
Cleveland,Atlanta,SanFrancisco,LosAngeles. 








LUBRICATION DISPLAY—A counter dis- 
play for Alemite lubrication fittings, fin- 
ished in red, yellow and blue, is built to 
hold 72 packages of 12 fittings each. The 
display stands 18 inches high and revolves 
on an 8%-inch base. Stewart - Warner 
Corp., 1826 Diversey Parkway, Chicago 14, 
i. 


* * * 


Chevrolet Colors 


Tempo Products Co, 2075 E. 
Sixty-fifth St., Cleveland 3, O., is 
now marketing factory - matched 
lacquer enamel, called Instant 
Spray, in all current Chevrolet col- 
ors. Plans are being made to sup- 
plement the colors for other makes. 

* 


STEAM CLEANER—The Spontane features 
Hydro-Therm Flow, a patented preheating 
arrangement which is said to make it 
possible for this unit to convert cold water 
to steam in 45 seconds. Turbo Machine 
Co., Lansdale, Pa. 

* 


* 


Metal-Chip Floor Described 


An industrial concrete flooring 
process called Metal-Seeded Dyna- 
pakt is described in a folder avail- 
able from Flash-Stone Co., 3723 
Pulaski Ave., Philadelphia 40, Pa. 
The process features a veneer of 
iron-chip aggregate applied over 
Dynapakt concrete topping. 


* * * 


escent 


CHROME CLEANER—This solution is said 
to keep metal surfaces mirror bright and 
is described as nonabrasive. It is applied 
by brush or cloth, with no rubbing re- 
quired, according to Farbach Chemical 
Co., Chase and Dane Sts., Cincinnati 23, 
Ohio. 


cr * * 
New, Small Battery Said 
To Last Lifetime of Car 
A radically new type of storage 
battery which is only half the size 


of regular batteries and which is 
said to last the lifetime of a car or 





truck has been announced by Sono- 
tone Corp., White Plains, N. Y. 

The battery, which uses nickel 
oadmium cells of a special sintered- 
plate type, has been in production 
for four years and more than 600,- 
000 have been turned out, all of 
them for highly secret military use. 
The Sonotone battery has just been 
released for commercial purposes. 

The firm claims the battery is in- 
vulnerable to shock and vibrations, 
needs only a few drops of water a 
year, and operates at temperatures 
as high as 165 degrees Fahrenheit 
and as low as 65 degrees below zero. 

a + + 


EXHAUST EXTENSION —The No. 150 
Sportster is made to stylize any car and 
protect body and bumper from exhaust 
fumes. It is available in one size which 
fits all cars and all tailpipes from 1% 
to 2% inches. Walker Mfg. Co. of Wis- 


consin, Racine, Wis. 
* * 


Trailer Axle Described 


A four-page bulletin on the new 
K-B “18” light-weight truck trailer 
highway axle has been released by 
Kay-Brunner Steel Products, Inc., 
999 S. Meridian Ave., Alhambra, 
Calif. In addition to a description 
of this 18,000-pound capacity axle, 
the bulletin also shows three cut- 
away views and gives specifications 
on the three brake sizes available. 

* 7 + 





‘| town, Pa. 





EXHAUST HEADERS—For 1954 Ford and 
Mercury overhead-valve V-8 models, these 
Fenton cast-iron exhaust headers are de- 
signed to increase exhaust efficiency and 
decrease back pressure. Standard Automo- 
tive Mfg. Co., 3401 E. Pico Ave., Los 
Anaeles, Calif. 


* 


Degreasing Manual Issued 


The vapor degreasing method of 
metal cleaning is covered fully in 
a new booklet available from Circo 
Equipment Co., 
Clark (Rahway), 


N. J. 


* * 


soa 


TOOL STAND—This mobile unit is de- 
signed for assembly, inspection and main- 
tenance in garages and services stations. 
It has a cabinet and two drawers. The top 
is a recessed tray. Known as Model 426, 
its dimensions are 18 by 24 by 35% 
inches. Standard Pressed Steel Co., Jenkin- 


Soldering Irons Shown 


Hexacon Electric Co., 517 W. Clay 
Ave., Roselle Park, N.J., has an- 
nounced a new catalog of Hexacon 
industrial electric soldering irons. 
Included in the catalog are 13 new 


e | models. 


REMINDER TAG — Shaped like a Puro- 
lator Micronic filter element, this tag re- 
minds servicemen about oil-filter checks. 
It has space to show the exact mileage 
when the motorist last changed his filter 
element. Purolator Products, Inc., Rahway, 
N. J. 


* * 


Coated-Fabrics Data 


The mechanical products division 
of Haartz-Mason, Inc., Watertown 
72, Mass., has published an in- 
dustrial fabrics catalog giving 
technical data on a variety of in- 
dustrial coated fabrics. 

ok ~ * 


' 


PNEUMATIC LIFT—This portable one-end 
lift locks automatically at any of six dif- 
ferent working heights — 20, 26, 38, 44 
and 50 inches —and can be used for a 
variety of under-car repairs. lLempco 
Products, Inc., Bedford, O. 


OIL FILTER CHART—This new Purolator 
wall chart features a quick stock check for 
dealers. Space is provided to record refill 
requirements. Purolator Products, Inc., Rah- 


way, N. J. ee z 


Martin-Senour Announces 
New Enamels, Lacquers 


Development of synthetic enam- | 


els to match all colors for 1954 


GMC and Dodge trucks, and fac- | 


tory packaged lacquers to match all 
colors for 1954 Buicks have been 
announced by the automotive divi- 
sion of Martin-Senour Paint Co., 
Chicago. 

The new GMC colors are flame 
red, teal blue, Neptune green, cas- 
cade white, Omaha orange, chrome 
yellow, cocoa brown, Cumberland 


blue, Huron green, jungle green 





120 Central Ave., 





and Sahara tan, The four new 


| Dodge colors include truck red, 


banner green, Pontchartrain green 
and Sonora blue. 


Sixteen colors styled for the new 
Buick include Jordan gray, mata- 
dor red, Arctic white, Aztec green, 
Baffin green, casino beige, cavalier 
blue, condor yellow, gull gray, Lido 
green, Malibu blue, marlin blue, 
ocean green, Ranier blue, Titian red 


}and willow green. 


CIGARET DISPENSER—Cig-A-Matic elim- 


| inates fumbling for cigarets while driving. 


At the push of a button, a cigaret drops 
into the driver’s hand. Self-adhesive back 
clings to dashboard as well as walls in 
rooms. Frost's, 400 Frost Bildg., Hollywood 
46, Calif. 
Polishing Pad 

An all-purpose pad for polishing 
and compounding, No. 600, is being 
offered by Beverly Mfg. Co., 494 
Main St., Boston 29, Mass. It is 
made with 1%-inch pile, all-wool 
face, is permanently cemented to a 
canvas backing, and is available in 
various sizes. 


Troy, Ohio 


WELDING BOOKLET — ‘How to Build 
Your Own Gas Drive Welder” is the title 
of a 48-page illustrated booklet available 
from Hobart Bros. Co., Troy 1, & 


x 
‘Handy Angle’ Saw 
A compact “Handy Angle” saw, 


| lesigned to cut intricate patterns 


in sheet metal as well as on iron 
pipe and other types of material, 
is offered by Price & Rutzebeck 
Co., P.O. Box 30, Hayward, Calif. 
The tool operates on standard %4- 
inch electrical drills, geared at 
speeds from 1,800 to 3,500 revo- 
lutions per minute. It is mounted 
at a right angle to facilitate work 


in close quarters. 
* + * 


ACCOUNTING MACHINE—The Class 34 
is designed for use in small or medium- 
sized offices. Applications include accounts 


receivable, accounts payable, payroll, in- | 
ventory records, general ledger and other | 


bookkeeping procedures. The machine has 
five totals and is made in both typewriter 
and non-typewriter models. National Cash 
Register Co., Dayton 9, O. 
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TIRE TESTER — This combination tester 
for both tubeless tires and inner tubes is 
said to offer a fast way to check for leaks 
on both sides of tires at once. A wheel 
chuck unit is moved into position to sup- 
port the wheel and the tire. With the 
wheel submerged, it permits an easy check 
for leaks around rivets and between tire 
bead and wheel flange. The reel will 
handle all tubes from 14 to 20 inches and 
up to 9:50 cross-section. Bishman Mfg. Co., 
Osseo, Minn. 





sd & 4 


Rubber Seal Literature 


Literature describing the newly 
patented Quad Ring, a four-lipped 
rubber seal that resists spiral twist, 
has been issued by Minnesota Rub- 
ber & Gasket Co., 3630 Wooddale 
Ave., Minneapolis 16, Minn. 

= ” * 





PARTS CLEANERS — New models of 
Turbo-Blast parts-cleaning machines range 
in capacity from 20 to 2,300 gallons. All 
models are equipped with impellers which 
create a scrubbing action. They are heated 
with steam, fuel oil or gas, and are ther- 
mostatically controlled. Storm-Vulcan, Inc., 
2225 Burbank, Dallas, Tex. 

* * * 


Windshield De-Icer 


A windshield de-icer spray, RA- 
32, is offered by Regal Air Corp., 
500 Fifth Ave., New York 36, N. Y. 
The spray quickly melts all ice 
deposits, the firm says, and pro- 


duces 100 percent visibility. 
x + > 


REPLACEMENT CARTRIDGES — Five new 
lube and fuel oil carfridges have been 
added to the Fram line. They are the 
C-235, a lube oil cartridge for Interna- 
tional CUB; C-1177PB, secondary fuel car- 
tridge for Allis Chalmers HD15 and HD19; 
C1179PB, secondary fuel cartridge for Allis 
Chalmers HD20; C-1176, primary fuel and 
lube oil cartridges for Allis Chalmers 
HD15 and HDI9, and C-1178, primary 
fuel and lube oil cartridges for Allis 
Chalmers HD20. Fram Corp., Providence 
16, RI. 


& 7 * 


Sealants Introduced 


Eight new chemical sealants, to 
help provide air-tight, leakproof as- 
semblies under a variety of con- 
ditions, have been introduced for 
industrial maintenance by Perma- 
tex Industrial Division, 1702 - 172 
_Avenue Y, Brooklyn 35, N. Y. 

+ 7 * 


Fire Sprinklers Detailed 


A bulletin on its “Redi-Matic” 
sprinkler-type fire extinguishers 
has been issued by Stop-Fire, Inc., 
- Ashland Place, Brooklyn 1, 
IN, ¥. 
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NY one of those “40 curious re- 
porters” who responded to that 
telegram sent out last week by 


“Radio Corp. of America over the 


signature of David Sarnoff, chair- 
man of the RCA’s board, inviting 
them to witness a demonstration 
of a revolutionary development in 
nuclear physics, must now feel as 
you and I would, had we been pres- 
ent when Heinrich Hertz (1857- 
1894) sent that first “Hertzian 
wave” through the air, anticipating 
radio ... when Guglielmo Marconi 
sent that first wireless message .. . 
when Samuel F. B. Morse spoke the 
first words over the first telephone 
to his assistant (“What God hath 
wrought”). 

Those lads can brag about it to 
their grandchildren, even though 
seasoned scientists, like myself, 
may by that time, consider the 
subject old hat. 

What those reporters saw was 
the first “atomic cell” — the first 
means of applying nuclear energy 
to achieve a useful purpose, At 
present the engineers do no more 
than boil water to raise steam... 
pipe it through to turbines, coupled 
to electric generators. The heat 
that boils the water comes from 


suddenly stopped fragments of | 


atoms, broken by bombarding neu- 
trons in a reactor. The heat takes 
the place of coal and oil. 

* * z 


Direct Radioactivity 





UT the invention demonstrated | 


in Sarnoff’s office is based upon 


an utterly different principle. It | 


makes use of radioactivity directly, 


and radioactivity is a form of en-| 


ergy. The radioactive materials 
throw off bits of themselves at 
speeds of thousands of miles a 
second. The trick for the physicists 
is to learn how to control these 
emanations from radioactive ele- 


ments. Control them and a steady | 


electric current through a wire 
could be obtained. 
Now, the physicists at RCA have 


Canada Ford Head 
Says Economy Is 


‘Sound as a Bell’ 


MONTREAL. — Rhys M. Sale, 
president of Ford Motor Co. of 
Canada, Ltd. addressing the 
Canadian Club of Montreal, said 
the Canadian economy today is as 
sound as a bell. 

In a discussion of the state of 
business in Canada, including its 
immediate and long-term prospects, 
Sale found that the facts “do not 
indicate that a depression is in 
sight for this country.” He ex- 
pressed the view that nothing more 
than “a minor adjustment lies just 
around the bend.” 

He welcomed return of stiff com- 
petition and said “it is healthy for 
business and healthy for the buy- 








ing public.” Referring to Foré of | 


Canada and its dealers, he added, 
“Maybe the going will get a iittle 
tougher. If it does, we will work a 


little harder. That is our answer to 


blue ruin talk.” 

Sale indicated that Ford of 
Canada went over the $300 million 
mark in sales for the first time 
last year and that 1954, he felt, 
would be another good year, not 
far off the 1953 mark. His compa- 
ny had almost 17,000 people on its 
payrolls, 2,500 more than a year 
ago. 

Ford’s expansion program in the 
past five years, and still under 
way, totaled up to almost $90 mil- 
lion, he explained. “We have 
further projects planned that will 
increase the total to $100 million,” 
he added. 


Nash for Caliendo 


Dan Caliendo, owner of Dan Cal- 
iendo Motor Co., Wichita, has re- 
ceived a Nash franchise. Joe Hern- 
don will be general manager. Harry 
Waller and Harley Moon are 
service managers. 
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pretty nearly solved the problem. 


The substance that emits the 
electrons is Strontium-90, (Gee, 
there’s a word I never heard of. 
Probably won’t find it nm my desk 
dictionary. Ha .. . there it is. 
“Strontium ... a yellowish, metal- 
lic element, similar to calcium.” 
Strontium, named after a town in 
Scotland, discovered by Sir Hum- 
phrey Davy in 1808, present in 
certain rare minerals.) 

It is produced in considerable 
amounts when uranium 235 is bom- 
barded and broken up by neutrons 
in a reactor. What the RCA physi- 
cists have done is to put to work 
the rays, or electrons, emitted by 
Strontium-90. It can do no more 
than produce in a telephone re- 
ceiver a whistle that can be heard 
20 feet away. A fly generates more 
energy in buzzing about. But the 
idea is young yet. It may mean as 
much as Hertz’s early experiments, 
sending a radio wave a few feet in 
a laboratory. 

* * * 


Calling Dick Tracy 

o now scientists say it should 
be possible to build a tiny wrist 

watch, driven by electrons, which 

would run for 20 years, Dr. Eng- 

strom, head of RCA’s laboratories, 


AUTOMATIC 
S413 





Will Benny Trade?— 


Meeting with Ed Sullivan, columnist, in 
Los Angeles is Jack Benny, whose 1929 
Maxwell is familiar to radio and television 
fans. Rumor has it they talked about trad- 
ing Benny's antique on a 1954 Mercury. 
No later word. 





sounded like another Jules Verne 
when he pictured the possibilities 
of a power plant with only an 
atomic generator, connected with 


cables, carrying to far-flung com- 
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munities .. . “so that boilers, en- 
gines and electric generators would 
increasingly become elements of 
the past.” 

He wouldn’t have said that in 
the presence of the big boss, if 
he wasn’t planning to make it 
happen. (Those boys at RCA 
don’t kid themselves. Anyway, 
not much.) 

Strontium-90 is just one of many 
waste products, all radioactive, of a 
reactor. They may be likened to the 
ashes of an ordinary furnace but 
these wastes can be much more of 
a nuisance, They cannot be turned 
into a river or buried because they 
are highly radioactive. They are 
kept in storage tanks until they are 
no longer dangerous, 

It may be that they have impor- 
tant industrial uses, now that a 
way has been found to generate a 
current with strontium-90, Any one 
of these radioactive wastes can do 
what strontium-90 does to the first 
atomic cell. It was chosen for the 
experiments because it meets tech- 
nical requirements most easily. 

P.S.: Don’t pay any attention to 
these guys who tell you the world’s 
goin’ to hell in a hand basket. They 
are politicians who suspect that you 
never indulge in that great luxury 





FLASH-A -CALI 
Service Control 


offers you 


100% to 200% Absorption 


We will personally discuss 
with you the problems of 
your p, the corrective 
measures that must. be 
— nm. Train fy 
shop personne 
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sales or youowe 
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FLASH-A-CALL 
SERVICE CONTROL SYSTEM 


1112 Sovth Wabash Avenue 
Dept. AN-84, Chicago 5, Illinois 








of thinking for yourself. 


THE NEW CASCO 


Casco, always the world’s finest quality lighter, is now 
the world’s safest lighter too. You just push it in; click, 
and it’s ready in a fraction of the time other lighters 
take. The ingenious telescoping sleeve automatically 
extends when you remove the lighter from the dash- 
board receptacle catching sparks and ashes that may 


frequently fall when you are lighting up. 


It's truly the lighter to make big replacement sales 


for you! 
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SELF-SELLING 
DISPLAY 


CARD NO. L42D... with 
6 Pop-Out Units 


LIGHTERS TO 


THE NEW DELUXE 


casco /f Vummualéd 


SAFE-GLO ASH GUARD LIGHTER 


Here’s the ultimate in car lighter convenience and 
safety. The ingenious Ash-Guard lighter keeps hot ashes 
and sparks off your lap protecting clothing; and the 
special illuminated features help keep the driver's eyes 
on the road, and prevent marred and scratched dash- 
boards as well. 





Sy ORDER THis 
re 


HIGH-POWER 
COUNTER 
MERCHANDISER 


NO. L40D .. . with 6 
Complete Safe-Glo Lighters 


PRODUCTS CORP., BRIDGEPORT, CONN. 


FOR THE NEW AND UNUSUAL IN AUTOMOTIVE ACCESSORIES 
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wins again 


...tn Annual 


Hxhibition of 


Outdoor Posters! 


March 24, Chicago, IIl—The baby buggy poster that 
} won America’s heart won the Grand Sweepstakes 
Award at the Annual Exhibition of Outdoor Posters for 


1953, sponsored by the Chicago Art Directors’ Club. 


| Ford’s top award winner was flanked by two more 


Ford winners . . . a first prize in the automobile classi- 


| fication, and a second prize in the truck classification. 


| And Ford has been among the winners for seven 


a ee aneabateeatn tented ere 


straight years . . . with more prize-winning posters 
than any other competitor in the automobile-truck field. 
1953’s Grand Award marks the fourth time that Ford 


has won over all other posters in all categories! 


Top-flight outdoor advertising . . . like all other phases 
of Ford’s forceful pre-selling program . . . is constantly 
at work for Ford Dealers, creating an enthusiastic 
acceptance for Ford cars and trucks. 


Another reason why 


It’s GREAT to be a FORD Dealer! 
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"World's Oldest Chrysler-Plymouth Dealer’ — 


Greer-Robbins Co., Beverly Hills, Calif., which calls itself the world's oldest Chrysler- 
Plymouth dealership, celebrated its 50th anniversary. The firm distributed Mitchell, 
Hupmobile, Liberty, Chalmers, Maxwell, Chrysler and Plymouth in southern California 
until 1936 when direct dealer accounts were established. This picture, which was taken 
in 1916, shows (from left), Hugh Chalmers, the auto manufacturer; Perry H. Greer, 
president of the firm, and A. C. Robbins, whose son, A. C. Robbins jr., is now vice- 


president. 
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RinsHeo-Mason Company 


Manufacturers of passenger and commercial car lacquers, enamels, primers, surfacers, tinting colors, thinners, 


Dealer 


Dean Silcott, head of Silcott Hud- 
son Sales, Monrovia, Calif., is back 
at his office after recuperating from 
a major operation. 

* + * 


Eklund Ford Is Set Up 
Articles of incorporation have 
been filed for Eklund Ford, Inc., 
Whitehall, Mich. 
+. 


* * 


Dow Builds Warehouse 
Dow Motor Co., Houston, Tex., 
will soon begin building a $90,000 
warehouse and used-truck lot at 
Eleventh and Hempstead Highway, 
according to C. M. Dow, president. 
The warehouse will have a capacity 


of 150 cars. 
+” * * 


Senzik Joins Walker 


Appointment of William J. Senzik 
as truck sales manager of Walker 
Motors, Inc. (Ford), 12555 Wood- 
ward Ave., Detroit, has been an- 
nounced by Gil Schaefer, president. 
Senzik has spent eight years in 
truck sales work in the Detroit 


Doings 


area as branch manager and zone 
manager. 
* * 


Lojko Heads Bland Shop 


Joseph Lojko has been ap- 
pointed service manager of Bland 
Motor Co., Worcester, Mass., ac- 
cording to Carlton Deering, gener- 
al manager. 

* * + 


Kring Names Bibler 
Howard Bibler has been named 
service and parts manager for H. 
O. Kring Motors (DeSoto-Plym- 
outh), Warsaw, Ind. 
* * * 


Movie Star to Dealer 
Jorge Morelos, formerly a movie 
star in Mexico, has purchased the 
Ford dealership in Luling, Tex. 


* * * 


Robinson Closes Doors 
Amos Robinson Motor Co. 
(Studebaker), 402 E. Market, 
Kingsport, Tenn., has gone out of 
business. Dean Motors, a repair 


THE MOST IMPORTANT 
ADVANCEMENT 
SINCE LACQUER 


NOW-—a surface that dries dust free in 10 to 15 


minutes . 


. with R-M Permax and R-M Enamel 


Reducer (S-30 ER-59) .. . THE MOST IMPOR- 
TANT ADVANCEMENT SINCE LACQUER. 


QUICKLY FREE your spray booth for the next paint 
job and turn out more jobs per day. 


SAVE WEAR on compressor machinery . . . because 
the new R-M enamel combination allows use of much 
lower air pressure. Use only 40 to 45 pounds, yet 
operating speed is increased with practically no paint 


waste from overspray. 


MORE PROFIT from increased paint mileage per 


gallon. 


GAIN remarkable all-weather control and stop worry- 


ing about orange peel! 


5935 MILFORD AVENUE, DETROIT 10, MICHIGAN 
1244 W. LEMON STREET, ANAHEIM, CALIFORNIA 
In Conada: 845 Wyandotte St. W., Windsor, Ont. 


removers, rubbing compounds, etc. 


shop at 214 Cumberland, has an- 
nounced Studebaker parts and 
service facilities. 

* . + 


Dickerson Heads Staff 


Earl Holzbaugh, president of 
Holzbaugh Motor Sales, Inc. (Ford), 
2700 E. Jefferson, Detroit, has an- 
nounced the appointment of Robert 
Dickerson as general manager. 
Dickerson formerly was _ general 
manager of Walker Motors, Inc., 
Detroit. 


GMC Deal for Liegerot 


A new GMC truck dealership in 
Miami, General Truck Sales, at 2100 
N.W. Seventeenth Ave., has been 
started with Denzil P. Liegerot as 


president. 
* * * 


Anderson Appointed 


Albert R. Anderson jr. has been 
appointed general sales manager of 
Porter-Gadowshi, Inc. (Ford), 
Cleveland. 

+ * x 


Bass Names Blumenthal 


Stanley Blumenthal, former dealer 
in foreign sports cars, has been 
named assistant sales manager of 
| Bass Chevrolet Motors, Inc., Cleve- 
| land Heights, O. 

* 


* * 


Toronto GM Dealer 


Golden Mile Motors, Ltd., Toron- 
to, has been appointed by General 
Motors Products of Canada, Ltd. 
|as dealer for Chevrolet and Olds- 
|mobile. George M. Byers is presi- 
| dent of the new company. 
| a a * 





Golfers Cite Rebsamen 


| Raymond Rebsamen, Little Rock 
|(Ark.) Ford dealer, has received 
| the Municipal Golf Assn.’s trophy 
|}as golfer of the year. The City’s 
|new municipal golf course, for 
| which Rebsamen donated the land, 


will bear his name. 
cm * * 


McNeil Changes Makes 


Jess McNeil, Inc., Birmingham, 
Mich., is now a Dodge-Plymouth 
dealership. It formerly handled 
Nash. 


. * 


Sarris and Barlow Named 


Riverdale Garage (Lincoln - Mer- 
cury), Toronto, has appointed James 
Sarris manager and William Bar- 
low service manager of its truck 

center at 1045 Pape Ave. 


* * * 


| Shackelford Moves 


Shackelford Buick Co. has been 
established at Madison, Tenn., by 
Claude W. Shackelford. Shackel- 
ford was formerly a Buick dealer 
in Granada, Miss. 

x * * 
Murray Sells Firm 

G. P. and F. W. Fitzpatrick have 
purchased Murray Pontiac, White 
Plains, N. Y., from V. Murray. Mur- 
ray retains his Pontiac dealership 
in New Rochelle, N. Y. 

* ~ 


* 


Olsen a K-W Dealer 


Olsen Motor Service, Everett, 
Wash., has been appointed a Kai- 
ser-Willys dealership. Hjalmar Ol- 
sen, owner, plans an expansion of 
| new-car display facilities. 
| * * * 


Gatter Resigns as Mayor 
Fred Gatter (Chevrolet), Naches, 
| Wash., has resigned as mayor of 
Naches after serving two years. 

*x * * 


Benham Joins Gore 


C. A. Gore, owner of Gore Motor 
| Co. (DeSoto-Plymouth), Twin Falls, 
Ida., has appointed James Benham 
as new service manager. Benham 


had been a law-enforcement officer. 
* x - 


Mellas Buys Deal 
Crabtree & O’Keefe (DeSoto- 
Plymouth), Mt. Vernon, N. Y., has 
been sold to Peter Mellas. It wil! be 
|known as Mellas Motors, Inc. Al 
| Crabtree and John O’Keefe have 
taken over the Chevrolet dealership 

in Riverhead, Long Island. 

+. = * 


Smith Appoints Brisk 
Norman J. Brisk has been ap- 


pointed used-car manager of L. B. 
| Smith Motor Corp. (Ford), Buffalo 
~ * a 


Lions Honor Smith 
Earnest M. Smith, auto deale: 
and youth leader of Bartow, Fla., 
has received the Lions Club's 16th 
annual award for outstanding 
citizenship. 
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Important Announcement 


to Advertisers and Advertising Agencies... 


On Wednesday, March 17, 1954, The Washington Post announced its 
purchase of the Times-Herald and the publishing of a single and enlarged 


newspaper under the masthead 


The Washington Post 





(Reg. U.S. Pet. Of.) 


This newspaper, now offering the best features and news-gathering 
facilities of two great newspapers, assures readers and advertisers the most 


thorough coverage offered by any newspaper in the Washington market. 


About our policy... 


“We of the staff of The Post — owners, managers, and employees — know 
that only as we conduct our affairs with integrity, courage and high pur- 
pose can we earn the respect of the people, the community and the nation 
we live to serve. We pledge The Washington Post and Times-Herald to 


such service.” 


PHILIP L. GRAHAM 
President and Publisher 


EUGENE MEYER 
Chairman of the Board 


Nationally represented by: 


Sawyer, Ferguson, Walker Company; The Hal Winter Company, Miami Beach; 
Metropolitan Sunday Newspapers; The Joshua Powers Company, Ltd., London 
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Hayden Changes 
Plea to Guilty 
On Tax Charge 


ST. PAUL. — David H. Hayden, 
president of Hayden Motor Sales 
(Ford), who was charged with at- 
tempting to evade the 1947 income 
taxes of the dealership, has changed 
his plea of innocent to guilty in 
U. S. District Court. 

The indictment stated that the 
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UAW Suggests Employers Pool Funds... 


Guaranteed-Wage Aims Outlined 


corporation paid $27,084 income 
taxes but should have paid $34,247 
| on a net income of $71,275. 

| Ina separate indictment, Hayden 
is also charged with the attempted 


income taxes in 1947. Hayden, 
whose innocent plea on this indict- 
ment still stands, has posted a $5,- 
000 bond. 

| Charged jointly with Hayden is 
Herbert V. Imholte, of Lakeland, 
Minn., 
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Evening Newspapers 
Sell the NEWS READERS and You Sell 
the Whole BUFFALO MARKET of over 1,400,000 People 


BUFFALO EVENING NEWS 


EDWARD H. BUTLER 
Editor and Publisher 


KELLY-SMITH CO. 
National Representatives 
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evasion in 1947 of $11,316 in person- | 
al income taxes. He paid $8,400 in | 





(Continued from Page 2) 
met by remembering that we have 
continued our fight for improved 
Social Security, despite a similar 
tiein with our pension plan. 
* + * 

E ADDED, “We believe that an 

adequate unemployment com- 
pensation program can be an im- 


| portant buttress to economic sta- 


bility—the goal toward which we 
seek to advance through the 
guaranteed wage.” 

Slichter: Employers would be 
very reluctant to pool their guaran- 
teed-wage reserve funds. 

Weinberg: “We believe that the 
advantages of reinsurance are so 
great that ultimately they will 
cooperate in the creation of 


| Show in Florida Stirs Record Interest— 


Excellent attendance is reported by the Clearwater (Fia.) Automobile Dealers Assn. 
for its recent auto show in the Municipal Auditorium. The association says the public 


took a greater interest this year than ever before. 





Earlier ’55 Cars Prompt 


Jan. Chicago Show Date 


(Continued from Page 2) 


000, set last year. Bad weather 
was blamed for cutting down the 
1954 total. 

A survey of the show’s sales vol- 
ume is being made by CATA, 
Cleary said. 

“Meanwhile,” he added, “we can 
report that exhibitors got consider- 
ably more business than they had 
expected. 

“The show’s beneficial aftermath 
will be felt in dealers’ showrooms 
for several months to come. Sales- 
men on duty at the show built their 
prospect lists at a high rate. A big 
percentage of these contacts will 
result in sales of new cars.” 


Cleary said that all exhibiting 
manufacturers were happy over 
results. They pronounced the 1954 
show the “best ever” from the 
standpoint of exhibits and crowd 
interest, he said. 

Biggest single-day attendance was 
on Sunday, March 14, Cleary said, 
when 69,000 persons crowded into 
the Amphitheatre. Most of this rep- 
resented afternoon attendance, he 
said, because a sudden blizzard cut 
evening attendance to the vanish- 
ing point. 

Across the Canadian border, of- 
ficials of the National Motor Show 
in Montreal reported a record- 
breaking crowd of more than 140,- 
000 persons jammed the exhibits 
of 100 autos. 

Salesmen for the eight Cana- 
dian manufacturers said more 
sales were made on the floor than 
in any other year. 

For the San Francisco show, a 
final attendance count showed 108,- 


Committee Chiefs 


Picked in Portland 


PORTLAND, Ore.—David Logan, 
president of the Portland Automo- 
bile Dealers Assn., has appointed 
committee chairmen for 1954. 

They are: Carl Windolph, legisla- 
tion; Catlin Wolfard and Harvey 
Barnard, labor relations; George B. 
Wallace, malpractice and equalized 
freight; Logan, state and national 
affairs; William M. Anderson, spe- 
cial projects; Lyman Slack, adver- 
tising, and L. W. Danilson, enter- 
tainment. 





|788 paid admissions, according to 


Don Gilmore, general chairman. 

“The sponsoring Motor Car Deal- 
ers Assn. was more than gratified 
at the demonstrated interest of bay- 
area residents in automotive prog- 
ress,” Gilmore said. 

About 65 percent of the exhibit- 
ing dealers’ underwritten expenses 
were returned, Gilmore said. 

Outstanding attendance also was 
reported for the auto show in Char- 
lotte, N. C., the first held there in 
20 years. 

The three-day affair in Char- 
lotte featured fashion shows 
against a background of gleaming 
autos, as well as door prizes. Two 
antique autos drew much atten- 
tion, 

At the Montreal show, Genereux 
Motor, Ltd. (Ford), dressed its sales 
personnel specially for the show. 
Each of the firm’s 25 representa- 
tives wore a black blazer with a 
crest, a yellow and black tie and 
gray slacks. 


mechanisms that would have the 
effect of pooling the risks. 

He said that the union considered 
this problem to be management’s, 


|although pooling funds would 





answer “the inevitable objection 
that we are asking for the ac- 
cumulation of stagnant pools of 
idle money.” 

* * * 


bpp explained, “One 
possibility would be a system 
of reinsurance similiar to that pro- 
posed in a bill introduced last Janu- 
ary to implement President Eisen- 
hower’s proposals with respect to 
reinsurance of hospital and medical 
insurance plans.” 


Slichter: Plans of this sort 
shouldn’t be started when business 
is contracting. 


Weinberg: If the manufacturers 
have a choice, it is a distinct possi- 
bility that that would prefer to 
establish the GAW at a time when 
employment is relatively low—as it 
may be in 1955, since the cost 
would be at a minimum. 

Slichter: I am dubious about 
the extent to which individual 
managements can moderate 
cyclical fluctuations. 


Weinberg: “We have always be- 
lieved that there is much that 
many managements can _ do, 
through proper planning, to iron 
out the impact of cyclical fluctu- 
ations on employment in their 
plants. 

“We have leaned over backwards 
to make clear that we do not con- 
sider the guaranteed annual wage 
a panacea. We do believe that it 
can make an important contri- 
bution to economic stability both 
directly, through its effects on 
consumer purchasing power, and 
indirectly, through the incentives 


| it provides for management to de- 


vote more energy and ingenuity to 
stabilization both companywide and 
economywide.” 

. * 7 


EANWHILE, Matthew Smith, 
secretary of the 55,000-member 
Mechanics Educational Society of 
America, announced last week that 
his union, one of labor’s lone 
wolves, would soon merge with the 
cIO. 

He said MESA already had 
named its representatives to a 
joint committee that would work 
out jurisdictional problems and 
that his union “expected to come 
into the CIO on a par with its 
other international unions.” 


Since Feb. 25, about 2,300 MESA 
members have been on strike at 
the Nash-Kelvinator Corp. plant in 
Detroit. This plant is devoted to 
the manufacture of refrigerators. 


CIO President Walter Reuther 
last week reiterated his opposition 
to the 30-hour week, saying that 
this would merely mean “sharing 
the scarcity” when the real need is 
for more purchasing power not 
more leisure. 


Auto Capital Outlays Up 


Expenditures 20 Percent Higher for 1954; 
General Trend Is Down 


WASHINGTON. — Expenditures 
on new plants and equipment by 
U. S. business this year are ex- 
pected to be almost as high as last 
year’s, according to recent surveys 
of the Securities and Exchange 
Commission and the Department of 
Commerce. 

While manufacturers’ programs 
on the whole call for an outlay 
of only $11.4 billion, or 7 percent 
below last year, the only durable 
goods industry planning a signi- 
ficant increase in expenditures is 
the motor vehicle and other 

transportation equipment group, 
with outlays scheduled at ap- 
proximately 20 percent more than 
in 1953, SEC reports. 

The 7 percent decline in manu- 
facturers’ outlays in 1954, accord- 
ing to SEC, results from a greater 
reduction in the programs of 
durable goods industries—10 per- 


cent—as compared with a 4 percent | 





decrease expected by nondurable 
goods industries. 


Within the durable goods groups, 
the primary metals industries— 
iron, steel and nonferrous—except 
their 1954 capital outlays to be 
about 25 percent less than in 1953. 

In the nondurable goods sector, 
the petroleum industry is plan- 
ning to spend a record $2.9 bil- 
lion, an increase of about 4 per- 
cent over 1953. 


Sales expectations for 1954 are 
about the same as for last year. 
Manufacturers foresee a sales de- 
cline of about 3 percent below the 
1953 average, with every major 
durable goods industry expecting 4 
decline from last year’s rate. 
Altogether, durable goods manu- 
facturers expect their sales to be 
some 8 percent below 1953. ’ 

Producers of nondurable goocs 
anticipate a 3 percent rise, with 
the major groups expecting to 
either maintain or better 1953 sales. 
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“On my regular sports 
car gravel and dirt test 
curve, I was frankly 
amazed at the control I 
had over this car in hard 
broadsides and rear-end 
breakaways... The 
more I drove the new 
Dodge the more I liked 
sss oe summing up: 
The 1954 Dodge is an 
excellent car that’s a lot 
of fun to drive... In 
two words, the Dodge is 



































































“There is a surge of high 
speed torque that en- 
ables the Dodge to keep 
building speed rapidly, 
long after most cars have 
begun to go limp. In 
other words, there is all 
the reserve power you 
need in the most often- 





The new Royal y-g 
Series, which | tested 
will hold its own at the 
traffic light or on the 
Open road, and it will 
Bive you comfort and 
Positive contro] at the 
same time. The interior 
4Ppointments, which 
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“PowerFlite is the re- 
sult of years of Chrysler 
research and develop- 
ment work on many 
types of transmissions. 
The result is a combina- 
tion torque converter 
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“There is a solid 
» Well- 
integrated, machine-like 

























used, low speed range. feel to t ” : 
: But added to that, you we foun rae odge that and simple two-speed —top value. rity done in colors keyed ; 
| have an amazing reserve Taking the ry Pleasing. planetary unit which Tom McCahill » Mechanix 0 those of the body, fe 
Car over our provides exceptional ac- Illustrated » January, 1954 are highlighted in beau. [eee 


of accelerating ability 
that extends almost to 
the car’s peak speed.” 


Terry Galanoy + Motor Life 
Magazine » January, 1954 


tiful Jacquard fabric.” 


Mel Martin Th 
* the Ho 
December 28, 1953 uston Post 












celeration and smooth, 
silent operation at any 
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Motor in Canada « November, 1953 


mountain test Course at 
close to racing speeds 
Convinced us that this 
Is One of the safest, best- 
handling and most com- 
fortable Cars made in 
S., regardless of 














Motor News . January, 1954 



















America’s Press Pays High Tribute to the 54 Dodge 
In impartial tests by members of the nation’s press, the 54 Dodge is proving 
itself a truly great road car. It is earning new respect daily from men who 
judge cars objectively . . . and pass this information on to car buyers! 

These reports back up an unparalleled record of accomplishment: America’s 
Top Economy 8 in the Mobilgas Economy Run; holder of 196 official AAA 
performance records; official Pace Car for the 1954 Indianapolis 500-Mile Race. 
Here is high tribute to the greatest Dodge car in 40 great Dodge years. As 
always, it’s great to be with Dodge . . . in product, in prestige, in sales! 
No wonder the Dodge franchise ranks third in total passenger car sales! 


Dodge Dealers of America present the tops in TV-Radio entertainment: Danny Thomas, ABC-TV 
Bert Parks in “Break The Bank,” ABC-TV + Roy Rogers, NBC Radio 
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Dodge grille is lower and wider tha 
has @ more massive appearance. Bod 

of minor refinements. Inside the ¢ 
story. A new fabric, Jacquard, makes j 
. Although this luxurious material ha; 
‘or some time, this is its first use in aut: 
this time, its chief use has been in tap 
furniture. 
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“They've built up an enviable 
reputation for good service.” 


Washington Study 


Shows 12.5 Pct. 


Plan on New Car 


WASHINGTON.—A market sur- 
vey conducted and published by the 
Washington Post shows that 12.5 
percent of all families in the Wash- 
ington area plan to buy a car in 
1954. 

The survey covered 5,000 families, 
and results were projected to rep- 
resent the 381,793 families in the 
area. 

Of the families who said they 
planned to buy a car in 1954, the 
survey showed, 64.5 percent figure 
on a new car, 21.6 percent are 
counting on a used car and the oth- 
ers are undecided. 


Some 66.1 percent of families in 
the area now own cars, according 
to the survey. Of the owners, 63.4 
percent bought their present cars 
new and 34.5 percent bought used 
units. Some 8.1 percent said they 
owned cars older than 1946 models. 


The survey showed that multiple 
car ownership is increasing, with 
8.8 percent of Washington families 
owning more than one car. A year 
ago, 8.3 percent were multiple own- 
ers, while two years ago the figure 
was only 4.8 percent. 

The survey showed that 6.4 per- 
cent of Washington families have 
the use of a car they do not own. 
Of this group, 53.5 percent use a 
car supplied by an employer, 5 per- 
cent use a rented car and the oth- 
ers get the car from “other” 
sources. 


Oakley Buys Buildings 
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Current Prices on New Cars 


The following advertised - delivered 
prices include the retail list price sug- 
gested by the factory, provision for 
Federal taxes, and suggested delivery 
and handling charges. They do not cover 
transportation costs, state and local 
taxes, optional equipment or any other 
charges that may be passed on to the 
retall buyer. 


BUICK — Special—4-dr. sed., $2,265.32; 
2-dr., sed., $2,206.88; Riviera, $2,306.43; 
conv., $2,563.17; stat. wag., $3,163. Oen- 
tury—4-dr., sed., $2,520.17; Riviera, $2,- 
583.56; stat. wag., $3,470. Super — 4-dr. 
sed., $2,711.17; Riviera, $2,625.56; conv., 
$2,963.59. Rondmaster — 4-dr. sed, $3,- 
269.36; Riviera, $3,378.05; conv., $3,520.56; 
Skylark sports car, $4,483. (Dynafiow 
standard on Roadmaster, optional at 
$192.50 on all other models.) 


CADILLAC—Series 62—4-dr. sed., $3,- 
932.70; cl. cpe., $3,837.77; Coupe de Ville, 
$4,261.01; conv., $4,404.31. Series 60 
Special—4-dr. sed., $4,683.32. Series 75— 
8-pass. sed., $5,874.78; lim., $6,090.17. 
Eldorado — conv., $5,788. (Hydra-Matic 
standard on all models.) 


CHEVROLET — One-Fifty — 4-dr. sed., 
$1,680; 2-dr. sed., $1,623; utility sed., $1,- 
539; 6-pass. stat. wag., $2,020. Two-Ten 
—4-dr. sed., $1,771; 2-dr. sed., $1,717; 
cl. cpe., $1,782; 6-pass. stat. 3s. $2,133. 
Bel Air—4-dr. sed., $1, 884; 2- 

830; hardtop, $2, 061; con”. > 
stat. wag., $2,283 Gurvetes—eonv., 
(Powerglide standard on Corvette, optional 
at $178.35 on all other models.) 


CHR YSLER—Windsor Delaxe—4-dr. sed., 
$2,562 (8-pass., $3,492.25); cl. cpe., $2,- 
540.50; Newport, $2,830.75; conv., $3,- 
045.75; stat. wag., $3,321. New Yorker— 
4-dr. sed., $3,228.75 (8-pass., $4,368); cl. 
cpe., $3,202; Newport, $3,503; stat. wag., 
$4,024.25. New Yorker Deluxe—4-dr. sed., 
$3,433; cl. cpe., $3,406.25; Newport, §$3,- 
707.25; conv., .25, Custom Lmperial— 

lim., $4,787; 

Imperial — 8-pass. 
lim., $7,043.75. «PowerFlite 
standard on all eight-cylinder models, op- 
ticnel at $189 on Windsor Deluxe.) 


DeSOTO — Powermaster Six—4-dr. sed., 
$2,385.75 (8-pass., $3,281); cl. cpe., $2,- 
364; stat. wag., $3,107.75; Fire Dome V-8 
—4-dr. sed., $2,673 (8-pass., $3,558.75); 
cl. cpe., $2,651.50; Sportsman, $2,922.50; 
conv., $3,144.25; stat. wag. $3, 381. 
(PowerFlite optional at $189 on all models.) 


DODGE—Meadowbrook Six—4-dr. sed., 
$2,024.75; cl. cpe., $1,983. Meadowbrook 
V-8 — 4-dr. sed., $2,175.75; cl. cpe., $2,- 
154.25. Coronet Six—4-dr. sed., $2,136; cL 
ope., $2,109; 2-dr, stat. wag., $2,228.50; 
4-dr. 2-seat stat. wag., $2,710.25; 4-dr. 
3-seat stat. wag., $2,790.25. Coronet V-8— 
4-dr, sed., $2,244.50; cl. cpe., $2,223; spt. 
cpe., $2,380.25; conv., $2,543.75; 2-dr. stat. 
wag., $2,517; 4-dr. 2-seat stat. wag., $2,- 
960.25; 4-dr. 3-seat stat. wag., $3,031.25. 
Royal V-8—4-dr. sed., $2,372.75; cl. cpe., 
$2,349; spt. cpe., $2,503; conv., $2,632. 
(Fluid Drive optional at $20.40 on 
Meadowbrook Six and Coronet Six sedans 
and club coupes. PowerFlite optional at 
$189 on all models.) 


FORD — Mainline Six — 4-dr. sed., $1,- 
700.50; 2-dr. sed., $1,651; bus. cpe., $1,548; 
2-dr. stat. wag., $2,029; Customline Six— 
4-dr. sed., $1,793; 2-dr. sed., areas’ 
cl, cpe., $i, 753; 2-dr. =. wag., $2,121.50 
4-dr, stat. wag., $2,202. Crestline — 
4-dr. sed., $1,898; oie, $2,054.50; Sky- 
liner, $2,164; conv., $2,164; 4-dr. stat. 
wag., $2,338.50. (For V-8 models, add 
$76.50. Fordomatic optional on all models 
at $184.) 


sed., $6,921.50; 


$2,704; conv., $3,004.20. Hornet — 4-dr. 
sed., $2,768.86; cl. cpe., $2,741.99; Holly- 
wood, $2,987.75; conv., ‘$3,287. 70. (Hydra- 

Matic optional at $178.03 on all models in 
Jet category. Borg-Warner automatic 
transmission optional at $178.03 on all 
other models.) 

KAISER — Special—4-dr. sed., $2,389; 
2-dr. sed., $2,334. Manhattan—4-dr. sed., 
$2,670; 2-dr. red., $2,617. Darrin 161— 

Conv., $3,668. (Hydra-Matic optional at 
$178. 20 on all models except Darrin, which 
carries overdrive as standard equipment. ) 

LINCOLN—Lincoln—4-dr. sed., $3,537; 
hardtop, $3,640. Lincoln OCapri—4-dr. sed., 
$3,726; hardtop, $3,884; conv., $4,045.50. 
(Hydra-Matic standard on all modeis. ) 


MEROURY — Custom — 4-dr. sed., $2,- 
265.50; 2-dr. sed., $2,208.50; sport cpe., 
$2,330. Monterey — 4-dr. sedan., $2,347.50; 
hardtop, $2,466.50; Sun Valley, $2,596.50; 
conv., $2,624.50; stat. wag., $2,791. 
(Merec-O-Matic optional at $189.77 on all 
models. ) 


NASH—Metropolitan — Hardtop, $1,445; 
conv., $1,469 (both prices at coastal ports 
of entry). Rambler Deluxe—2-dr. sed.,$1,- 
550. Rambler Super—4-dr. sed., $1,795: 2- 
dr. sed., $1,700; hardtop, $1,800; Suburban, 
$1,800. Rambler Custom—4-dr. sed., $1,965; 
hardtop, $1,950; conv., $1,980; 2-dr., stat. 
wag., $1,950; 4-dr. stat. wag., $2,050. 
Statesman Super—4-dr. sed., $2,158; 2-dr. 
sed., $2,110. Statesman Custom — 4-dr. 


oot., $2,332; hardtop, $2,423. Ambassador 
Super—4- dr. sed., $2,417; 2-dr. sed., $2,- 
365. Ambassador Custom—4-ar. sed., $2,- 
600; hardtop, $2,735. (Hydra-Matic optional 
at $178.85 on all models except Metro- 


politans. ) 

OLDSMOBILE — Series 88 — 4-dr. sed., 
$2,337.09; 2-dr. sed., $2,271.62; Holiday, 
$2,449. Super $8—4-dr. sed., $2, ‘476. 71; 2- 
dr. sed., $2,410.25; Holiday, $2,088. 39; 
conv., $2,867.59. Series 98—4-dr. + $2,- 
805.82; Holiday, $2,826; Deluxe “Teoliday, 
$3, 041.75; Starfire conv., $3,248.84. (Hydra- 
Matic optional at $178.35 on all models.) 

PACKARD—Clipper Special—2-dr. sed., 
$2,544. Olipper Deluxe—4-dr. sed., $2,695; 
2-dr. sed., $2,645; Sportster cpe., $2,830. 

r Super — 4-dr. sed., $2,815; 2-dr. 
sed., $2,765; Panama hardtop, $3,125. 
Packard Cavalier 4-dr. sed., $3,344; 
Patrician 4-dr. sed., $3,890; Pacific hard- 
top, $3,827; conv., $3, 935; Caribbean conv., 
$6,100; 8-pass. sed., $6,900; lim. $7,250. 
(Uitramatic standard in Patrician, Pacific, 
convertible and Caribbean; optional at $199 
on other models.) 


PLYMOUTH—Plaza—4-dr. sed., $1,765, 
cl. sed., $1,727.25; bus. cpe., $1,617.50; 
stat. wag., $2,064. Savoy—4-dr. sed., $1,- 
872.50; cl. sed., $1,835; cl. cpe., $1,842.50; 
spt. Cpe., $2, 064; conv., $2,220; stat. wag., 
$2,207. 25. Belvedere—4- ‘ar. sed., $1,953.25; 
spt. cpe., $2,145; conv., $2,301; stat. wag., 
$2,288. (Hy-Drive optional at $145.80 on 
all models, PowerFlite at $189.) 


peetaae, _ 


Chieftain 6 Special — 4-dr 
2-dr. sed., $1,968.36; 2-sea: 


$2,205. 51; 2-dr. sed., $2,148.32; 2-seat stat. 
wag., $2,579. Star Ohief 8—Deluxe 4-dr. 
sed., $2,301; . * : 
conv., $2,630. 6 
luxe, $2,316.30; Chieftain 6 Custom, §2,- 
382.43; Chieftain 8 Deluxe, $2,301.99; 
Chieftain 8 Custom, $2,458; Star Chief 8 
Custom, $2,557. (iydra-Matie optional at 
$178.35 on all models.) 


STUDEBAKER — Champion Custom — 
4-dy, sed., $1,801.11; 2-dr. sed., $1,758.07. 
Champion’ Deluxe — 4-dr. sed., $1,918.18; 
2-dr. sed., $1,875.18; 5-pass, cpe., $1, 
971.93; stat. wag., $2,187.23. Champion 
Regal — 4-dr. sed., $2,026.29; 2-dr. sed., 
$1,983.29; 5-pass. cpe., $2,080.04; hardtop, 
$2,241.29: stat. wag., $2,295.33. Com- 
mander Deluxe — 4-dr. sed., $2,179.13; 
2-dr. sed., $2,136.13; 5-pass. cpe., $2,- 
232.88; stat. wag., $2,447.88. Commander 
Regal—4-dr. sed., $2,287.23; 5-pass. cpe., 
$2,340.98; hardtop, $2,502.23; stat. wag., 
$2,555.98; Land Cruiser 4-dr. sed., §2,- 
438. 28. (Automatic Drive optional at $216 
on Champion, $226.50 on Commander.) 


WILLYS—Lark—4-dr. sed., $1,823; 2-dr. 
sed., $1,737. Ace—4-dr. sed., $1,968; 2-dr. 
sed., $1,892. Ace Deluxe—4-dr. sed., $2,- 
023; 2-dr. sed., $1,947. Eagle—Hardtop, 
$2,167; Deluxe hardtop, $2,222; Custom 
hardtop, $2,411. (Hydra-Matic optional at 
$178.55 on all models except Larks.) 





New Commercial Car Registrations, 
27 States for February, 1954-1953 


Truck registrations by states are 
released here weekly, as com- 
piled by R. L. Polk representa- 
tives in state capitels. 


8 States Previously 
Reported for February — 
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Oakley Motor Co., Memphis, 
headed by Oscar Oakley, has paid 
E. & H. Building Corp. $213,000 for 
the former Southland Motors build- 
ing at 1048 Union. Owners of E. & 
H. include Mrs, Nelson Freeburg 
and Mrs. Thomas Keesee, daughters 
of Horace Hull, head of Hull-Dobbs 
Motors. 


HENRY J — Corsair Four — 2-dr. 
$1,404. Corsair Deluxe Six—2-dr. 
$1,566.18. 


sed., 
sed., 





Tennessee 82 

181 | 14 
22 | 6 205 
45 2 17 349 
14 | 9 180 
14} 1| 12| 119 
2184) 189| 87 320) 502 22749 
2971 155| 95) 757 704 26456 


626 268 1184 1474) 83455 
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New Passenger Car magetrations, 27 States for February, 1954-1953 


Car registrations by states are released 
here weekly, as compiled by R. L. 
Polk representatives in state capitals. 


179| 
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24 
Vermont 54 | | 19 

17 
1740 
2963 | 
6880 
10618 





Utah 

—Jet—4-dr. sed., $1,858; 2-dr. 53) 1 

utility, $1,836.75. Super Jet — 4-dr. sed., | 
$1,954; 2-dr. sed., $1,932.75. Jet-Liner— 
4-dr. sed., $2,066.60; 2-dr. sedan, §2,- 
045.85. Wasp—4-dr. sed., $2,256.11; 2-dr. 
sed., $2,209.43; cl cpe., $2,256.11. Super 
Wasp — 4-dr. sed., »465.84; 2-dr. sed., 
$2,413.28; cl. ope., 465.84; Hollywood, 
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Year 
To Date 


"54 | 
"53 
"54 
*53} 


292| 
284} 
5! 
1064 


38) 
34 
130} 
129) 


7606 
9480} 
28932 
34654 


116 
101} 
321 
348) 



































7292| 8266 
9397| 10708) 


Chevrolet 
Oldsmobile 
Pontiac 


G. M. 


5452 
724 
431 
719 
193 
388 
429 
442 
1692 
2754 


567 
1070 


538; il 
967, 2142 


23 
51 2 


i 


14 States Previously 
Reported for February 


Arkansas 


‘54 
‘53 


1018 
1227 


1977 
ced 


10108 
13653 


16930 
11465 


554 
438 


4252 
2960 
1186 213 
934 16 200 
rr 32 211 898 
38 171 869 

rH 302; 1421 
8 1104 

10420 
7226 
2388 
2388 
363 
351 


21736 
14863 
1423 
1150 


1121 
1445 


16368 
14647 


1261 
1220 


753 
866 


1063 


31443 
29797 
2079 
2284 
1495 
1821 
2354 
2179 
14498 | 
13905| 
3788 
4617 
467 
617 


34 
178 


258 
764 


370 
1244 


14 
104 


1 


774 a 
1103 298 
33 | 3 
48 15 
ra 8 
| 


67679 
65192 
4387 
5162 
2999 
3854 
5136 
49% 
29327 
29130 
7657 
10080 
2) 1090 
5} tau 
3} 936 
5) 999 
74) 14591 
87| 12606 
22805 
24577 
1947 
2057 


Fre 3595| 4335 a 
3832} 4204 
181 291 
237 335 
194 171 
273 
392 
326 
2062 
2161 
465 
647 


39 


a 7 rH 


74 
114 


71 
149 


73 


48 
113 
210 
232 
333 
652 
1396 
170 
536 


430 | al 
430 21 18 
310 
352 
476 
417 
3158 
2759 
772 
840 

94| 
115} 


| 166 
Colorado 424 - 
3 a 8, 


92 
as 


5 
ql 52| 
Connecticut i 


xa 


924 
1031 
3189 
5418 
1033 
2081 


100 
119 


708; 6655 
899; 6255 


113} 2001 
174| 2386 
21) 260 
39| 280 a cote in eee 
51 259 74) 17 | 60) eI “3; ~«SI 23 13 
49 238| 74] 13 234 55] 66] ~—— 442 _4l J 28 13) 
1202; 4640) «1 193) 287| 2733 822; 1203) 6238 | 9 9) a 217) 

719} 2911] 1105] 297! 24% 773| 982| 5653 42\ 69 299 293| 


3198| 5579 159| 1472) = 7210| += 2287 433) 5270) 1407) 1737) 11134) 9) 32\— ~ 420 205| 

4937| 4177 14} 1094) 5412] 2269} +624) +5647] 1409] ~—«:1729)~—«1:1678 63} 154! 545 448) 

189 355 397 19 124 540 178 28 390 120 147 863 1| 5) 17) 17 

A 472 312 15 89 416 126 34 502 141 108 911 6| 8| 25 38 

#4) 295| «482 12 110 604 156 19 440 7% "7 788 5 14 29 
10 318 282 13 82 129 29 = 87 693 1| 


24 22 
1693 443 vol | a oe 


323 
330 


1915 
1831 
417 
570 


53 
101 


37 
124 


a 
8 


57 
121 
235 
523 
99) 
168| 
19! 
25| 


9 
86 
373 
292 
137 
276 
26 
Mion 
18 
22 
291 
222 
385 
473 
56 
38 
35 
47 
86 
He 


10 
sae 


i| 
32) 
25) 
157} 
it} 
54) 
| 5| 
| 6 
| -_ 


a 
836 
8465 
6257 
1876 
1902 
161) 291 | 
258} 265 16 
a 7 

179 10| 


3325 13) 
2125 67| 


53 19| 


155 
= 


Michigan 1700 
856 


468 
441 


68 
70 


54 
‘53 39 


142 
220 


3 
24 


13) 
ta 
294 
304 
380) 
520} _ 
a 


9 
7| 
4| 


18 


19| 
56| 


255 
113 410 
30| 
124| 
14) 
33| 


Minnesota 110 


319 
17 
45 
26 
33 

273 

413 

377 

7 
63 
102 


33 
‘54) 
*53| 
*54) 
"53| 


103 


21 
39 


16| 
16| 
Fa 7 
53/162), 
Fa 130) 
'53| 327] 

54) 2 

531 24 


"54 15) 25 
53 13} 4l 37 
24) 84 zl 

128 130 


|__| zal 


i161) 2653) 3918 Ba 
2314| 5308 aa] 3 
12951 


16364 


res 


18 
32 


29] 


45 ial 


Montana 77 
129 
66 
91 
1403 
1179 


~ 1475) 
2351 


53 | 
75 25} 
| 20| a 
68 


New Hampshire 





New Jersey 


oa io 


558 

473 

542 

725| 
56 
81 
42 


438 | 
__ 10) 
801 
1341] 
7 
152 


2693 
2566 








79 
328] 
Wy 
WM 


‘ 
_ 46 
15 
31 


Rhode Island 








South Dakota 





a 2| 1837 
Tennessee 157 5 


1972 
36! 


1324 
164 
163 

54038 
38792 
161980 
138169 


| L (| 38 
M4] 26 538 . 93| 84 
140 2 7 5 
125 H| é| 


231 
42300 
30633 


33| 74 
‘54 
‘53 
‘54 
‘53 
‘54 
‘53 


i 1339 


147 
159 








" 28 


Vermont 97 


178 
12720) 24115 
17578} 34423 
46082| 85057 
64580/ 124087 


4l 
45 


11412 
11447 


a 
325 
78780 
as 


574 
748 
166901 
168408 


54) sl 
490 
635 


s 
53 
445 


213 
1747 


oo 
60 
15537 
14883 
aie 


5 
4930 
8837 
16513 

30441 


27 States R 


eported 
To Date for February 14 


as 


9459 
ae 


191 
846 
670 
3467 


596 
1907 
2000 
6323 


1290 840; 1759 

#00|_\7179 3198) 2956) 2976 
2883 
11537 


39332 
37585 
121565 
107518 


7179 
3091 3010) 


ae 
a 


123713 
12702 


‘ear 4! 8437 36067 2085 
To Date 7630} 18071 107250 CH an ser2| 227 ioe 9a0e| 19680 Err] 554629 









Gert Poors s Peete 


FOO GSI NM| & 


oe. a 
cs Bee 


PONE SSO OOO & Bi Ww Ol — Ol ANIM O—| 2 UO OI OO! 


eS — Oe Oe, rll ll lll lll Te eT eee 
















RE AIRF PR RRP et 








te Custom-Built 


N. C. Deal Celebrates 


North State Chevrolet Co. 
Greensboro, N. C., celebrated its | 
20th anniversary with the opening | 
of its $400,000 showroom and ga- 
rage at 451 N. Eugene St. T. A. 
Williams is president. 





WOULD YOU SPEND 
$29.75 


To Fill Your Showroom 
and Lot with Live 
Prospects? 


More Than 3,000 Dealers in the 
United States and Canada are 
now using our “Profit Sharing 
Bird Dog Plan" to increase Sales. 


Write for Free Samples and 
Details of this AMAZING PLAN 


SANZO SPECIALTIES 


Box 68-A Endicott, N. Y. 








STOC-TIK-1T 


Double rein- 
forced metal eye- 
lets — Hang keys 
from either end 
— Complete in- 
formation. 
TAGS & RINGS 
: Priced At 
= 1000 
(3 500 ...... 
250.... 4.50 
Enclose Check 
with Order. 
Shipments 
Prepaid. 
Free Used Cor 


Systems & Aids 
Catalogue. 


BARRY AUTOMOTIVE 
(SYSTEMS DIVISION) 
Sta. "A", Box 1037, 

Cleveland 2 


Fruit Is News 


That is, in Central Florida. 

Oranges and grapefruit and tangerines 
are news because almost everybody in this 
250,000 population area has a part of a 
grove. 

Even shoe clerks discuss the value of 
snails against certain chemical sprays. 

Ever hear of snails to keep insects out 
of orange groves? 

You would know about that if 
read the Orlando papers, which 
the leaders in this great prosperous 
pire of citrus and cattle. 


Orlando Sentinel-Star 


Orlando, Florida 
Nat. Rep. Burke, Kuipers & Mahoney 


you 
are 
em- 





For ‘53-54 
Write for free illustrated folder 


) ALL-SEASON 
Popular Make Cars 
HaDees Heater Div., Gabriel Co. 


, s HEATER 
HaDees 
ee 
Rockford, Ill. | 
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Admiral Bell Hospitalized . . . 








Bootleg-Clause Action Delayed 


(Continued from Page 1) 


_ | importance because of his close 


supervision of the development of 
the proposal and because he con- 
ducted preliminary talks on the 
topic with Justice Department of- 
ficials. Action, therefore, was de- 
layed. 

An NADA spokesman § said, 
however, that Bell is expected to 
be able to return to work early 
this week. He said further that 
NADA hopes to get “high priori- 
ty” from the agency on action 
concerning the anti-bootleg 
clause. 

Justice Department approval of 
NADA’s proposed contract clause 
is necessary to avoid any charges 
in the future that the manu- 
facturers and dealers were acting 
in restraint of trade. 

* * 


+ 

EALERS and dealer associ- 

ations, .meanwhile, were strik- 
ing against bootlegging on their 
own initiative. More and more 
serial numbers of bootlegged cars 
have been passed along to the 
factories so that original sources of 
supply can be tracked down. 

Associations have exhorted their 
members to stand firm against the 
blandishments of buyers in the 
bootleg market. Most dealers feel it 
will be a fairly simple matter to 
dry up bootleg sources at the local 
levels. 

Factories, they feel, can easily 
eliminate bogus fleet and rental 
buyers from their bonafide lists. 
Setting right this particular as- 
pect of the problem, they agree, 

would solve one of the largest 
trouble spots. 

The executive committee and 
board of directors of the North 
Carolina Automobile Dealers Assn., 
noting action taken by the NADA 
and the factories, agreed that the 
only way to fight the menace at 
present is for the dealer himself to 
refuse to sell cars at wholesale for 
resale. 


* * - 
OHN TILLER, director of North 
Carolina District 11, presented 
several motions drawn up by the 
members of his district as means 


of combatting bootlegging. They | 


provided: 

1. That the state association 
recommend that manufacturers 
use every precaution in seeing 
that new cars allocated for use 
by rental agencies and fleet users 





be in such amounts as to mini- | 


mize the possibilities of said 


autos being offered for resale | 


while they are still new units. 


2. That the state association | 
strongly recommend that each} 


manufacturer take whatever steps 


are possible and necessary to wipe | 


out bootlegging and further to re- | 
quest the reinstatement of terri- | 
protection with adequate | 


torial 
penalties for the offending dealers. 

3. That the state association start 
whatever publicity, legislative 
movement or court action that may 
be necessary, so that the authorized 
dealer may receive the same rate 
on newspaper or other advertising 


as the unauthorized dealer in ad- 


vertising current-model cars. 
* * cad 


THAT the state association 


* recommend to the Director of 
Motor Vehicles, State Department 
of Revenue, that serious consider- 
ation be given to the issuance of 
titles to automobiles with sufficient 
identification as to clearly desig- 
nate the succession and type of 
former ownership regardless 


| point of origin. 


5. That the state association 
send individual listings periodi- 
cally, showing bootleg sales of 
1954-model autos —- giving the 
motor number, purchaser and the 
point of origin—to the president, 
general sales manager, regional 
manager and zone manager of 
the manufacturer concerned. 

The North Carolina group has 
already started forwarding detailed 
bootlegging reports to manufactur- 
ers. 

* + . 

HE executive committee of the 

New York State Automobile 
Dealers Assn. has submitted to the 
board of directors a resolution call- 
ing for reenactment of the boot- 
legging clause in all selling agree- 
ments. The resolution says: 

“Resolved that the New York 


of 











State Automobile Dealers do 
hereby urgently request that all 
automobile manufacturers’ co- 
operate in this emergency by re- 
enacting the bootlegging clause 
in all selling agreements and 
stipulating that such agreements 
are subject to cancellation when 
a dealer knowingly or willfully 
contributes to the malpractice of 
bootlegging either by selling cur- 
rent model automobiles to non- 
franchised dealers for resale as 
new automobiles, or by purchas- 
ing ‘current model automobiles 
from any source except the 
manufacturer or another 
franchised dealer for resale as 
new automobiles.” 

The New York group apparently 
feels that contractual action is 
needed to wipe out bootlegging, for 
about six weeks ago it approved a 
resolution calling on all members 
“to seek out and expose” boot- 
leggers and urging manufacturers 
to shut off deliveries of cars to the 


offenders. 
* 


Bg * 

HE Kansas Motor Car Dealers 
Assn. also has been compiling 
bootleg reports and sending copies 
to NADA and to zone managers of 
manufacturers involved. The re- 
ports list serial and motor numbers 
of new 1954 cars on used-car 
dealers’ lots or sold by such dealers. 
According to the association, a 


list of 107 such cars has been com- 
piled, showing that more than 70 
percent of the units were sold by 
franchised dealers directly to used- 
car dealers at a gross profit of less 
than $100 per unit. 


Most of these franchised dealers, 
the Kansas group said, were lo- 
cated in Detroit and Chicago. 


The Kansas bootleg list carried 
the following cars: Chevrolet, 58; 
Mercury, 14; Ford, 12; Buick, 7; 
Oldsmobile, 6; Plymouth, 6; 
Dodge, 3, and Pontiac, 1. 


State associations in Louisiana 
and North Dakota also have turned 
to the individual dealer for direct 
anti-bootleg action. The Automo- 
bile Dealers Assn. of North Dakota 
has told its members that a lot of 
“no” and “know-how” will solve 
the problem. 


“Used-car jockeys are scouring 
the state looking for dealers with 
too many cars and curtailment 
payments to make, and still more 
cars are on the way from th 
factory,” the association 

+ * * 


‘pes will have to say NO 
to the factories as to new-car 
and truck shipments, if they are 
pressed and don’t need them. There 
is nothing gained by dealers taking 
new machines from the factories 
and reselling them to jockeys who 





A vast 








39 


put them on used-car lots in com- 
petition with other dealers, who 
should not be put up against that 
kind of competition.” 

The association implied that the 
factories themselves are to blame 
for bootlegging when it said: 

“It is the height of folly for the 
factories to continue their heavy 
manufacturing schedules and ex- 
pect dealers to take the losses.” 


The Louisiana Automobile 
Dealers Assn., in condemning boot- 
legging practices, passed a clean- 
your-own-house-first” resolution. 

The document reads in part: “Be 
it resolved by the Louisiana Auto- 
mobile Dealers Assn. that each and 
every dealer in this association 
take immediate steps to ferret out 
and to expose bootlegging practices 
within the trade and to report such 
practices to the managing director 
of this association in order that the 
names of such dealers may be 
publicized and appropriate action 
taken against them.” 

7 * +. 


The Milwaukee County Auto- 
mobile Dealers Assn. reported 
last week that new cars offered 
for sale by certain dealers do not 
carry a _ serial number. The 
association reminded its members 
that State law requires every 
auto to bear such identification. 
In Albuquerque, N. M., a 13- 

member group of dealers is fighting 
bootlegging with a vigorous ad- 
vertising and publicity campaign 
stressing that franchised dealers 
offer car buyers factory guaran- 
tees, dealer integrity, honest fi- 
nancing and service facilities. 
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....do YOU know of it ¢ 





“Approximately 70% of military personnel here own automobiles.’’ (Maxwell 
AF Base, Ala.) . . . “Approximately 85% on this base have pleasure cars.”’ 
(Davis-Monthan AF Base, Ariz.) . . . “The number of automobiles on this 
base is approximately 11,000.” (Fort Bragg, N.C.) . . . These statements of 
military authorities are chosen at random from a nation-wide survey covering 
119 U.S. Service installation in 39 states.* They accurately reflect the uni- 
formly high percentage of automobile buying potential in the Armed Forces, 
revealing a vast consumer market for all automotive products. 


FOR BLANKET COVERAGE OF THIS MARKET 


. .. display your sales message in ARMy TIMEs, AIR Force TIMEs and Navy 
Times. . . The Big 3 Network of Service weeklies outsells all competitors, 
covers every service installation in the United States as well as all bases over- 
seas. Here, indeed, the magic of multiple readership is a fact! Foreign car 
manufacturers in large numbers are cashing in on direct advertising through 
overseas editions of the Times Network and Arr Force Dal y, the American 
Daily in Europe. And, here at home, a new car market twice the size of that 
existing overseas is waiting to be tapped by properly aimed U.S. automotive 
advertising .. . For full information on low combination rates and specialized 
“thow-to-sell’’ data, phone or wire our nearest advertising office today. 
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Big Turbine Advance | 
Scored by Chrysler 


(Continued from Page 1) 


heat discharged as waste by con- 
ventional gas turbines. 

“In the Chrysler regenerative 
gas turbine,” Zeder said, “this 
heat is transferred to the incom- 
ing flow of fresh air and so be- 
comes available as useful energy 
to drive the wheels of the car. 

“Until now,” Zeder said, “heat ex- 
changers of the efficiency and ca- 
pacity needed to provide fuel 
economy comparable to that of 
automobiles now in everyday use, 
would have been too large to install 
in a passenger car. The essential 
problem, then, was to develop a 
regenerator that would transfer 
tremendous quantities of heat at 
very high efficiencies, and _ still 
would operate within the confines 
of a passenger car engine com- 
partment.” 

For that reason, he said, Chrysler 
Corp. engineers deliberately de- 
signed the test turbine and its re- 
generator unit on the scale of the 
Plymouth engine compartment. The 
turbine engine is being tested in 
a 1954 Plymouth Belvedere sport 
coupe. 

Zeder said Chrysler believes a 
gas turbine has never before been 
successfully used to power an 
American production~ -model car. 


EDER said it” is ‘the heat-con- 
serving function of the tur- 


bine’s regenerator which also cools | 


down the exhaust temperature. 

He emphasized that de- 
velopment of the turbine does not 
mean that such an engine is 
ready for general use. 

“Whether we ultimately sha!l see 
commercial production of gas tur- 
bines for passenger cars,” Zeder 
said, “depends on the long-range 
solution of many complex metal- 
lurgical and manufacturing 





from the exhaust gas to warm up 
incoming fresh air; the 
or combustion chamber, and a 
second-stage turbine, which trans- 


| Low PRESSURE 


burner | 


mits power through a set of re-| 


duction gears to rear wheels. 

In the proving ground tests, the 
Chrysler gas- turbine _ burned 
straight- run gasoline. 


However | 


any of a wide range of petroleum | 
fuels may be used, from gasoline | 


to heavy fuel oil. 

The turbine’s power is inherently 
vibration-free, because combustion 
is continuous, and because its few 
moving parts rotate smoothly on 
ball or roller bearings. 

* + * 

INCE the gas turbine is air- 

cooled, it requires no radiator 

or liquid cooling system. The 
closest thing to a radiator on the 
Chrysjer turbine engine is a small, 
finned cooling tube for the lubri- 
cating oil. This is mounted in the 
intake air passage. 

The gas turbine’s electrical 
system consists of a storage bat- 
tery, starter-generator, coil, break- 
ev, and a single spark plug—which 
is needed only in starting. 

The transmission component in 
the present test model is used for 
the sole purpose of providing a 
reverse gear, Huebner said. 

“In a piston engine,” Huebner 
pointed out, “temperatures of ex- 
haust gas leaving the manifold are 
about 1,000 degrees F. when idling 
and 1,400 degrees during full- 
throttle acceleration. Comparable 


| temperatures of exhaust gas leav- 
| ing the regenerator of the Chrysler 


problems. There is no telling at this | 


time how long it will take to soive 
these problems. 


“Also, the limited supply of such | 
‘the hazards previously associated 


strategic materials as nickel, co- 
balt, tungsten, molybdenum and 
chromium currently prohibits the 
use of gas turbines in automobiles 
except on an har ee basis.” 


EORGE x HUEBNER JR., ex- 

ecutive engineer in charge of 
research, directed the development. 
design and laboratory test work on 
the Chrysler gas turbine. 

Huebner disclosed that test 
runs of the _ turbine - powered 
Plymouth at the company’s engi- 
neering proving grounds near 
Chelsea, Mich., were the latest 
stage in more than nine years’ 
work on gas turbines by Chrys- 
ler Corp. engineers. 

The Chrysler gas turbine is al- 
most 200 pounds lighter, and has 
less than a fifth as many major 
moving parts as a piston engine of 
similar power, Huebner said. 

The turbine unit, together with 
its set of reduction gears, 
32 inches long, 33 inches wide and 
28 inches high. 

Unlike the automotive piston- 
type engine, the gas turbine de- 
livers 
breakaway from a stationary po- 
sition. Moreover, the torque availa- 
ble for acceleration from any given 

. speed within the range of the tur- 
bine-powered car is much greater 
than that produced by piston 
engines and transmissions. 

* * 
oe Chrysler turbine engine is 
rated at 120-shaft horsepower,” 

* Huebner said, 


torque characteristics, it delivers 


essentially the same performance | 


at the rear wheels as a 160-horse- 
power piston engine with trans- 
mission. 

“It is relatively simple to de- 
sign much more horsepower into 
the turbine engine whenever it 
is desired. The real challenge 
was to design a unit in the horse- 
power ranges common to most 
cars used in everyday driving.” 
According to Huebner, major 
components of the Chrysler gas 
turbine are its air compressor unit, 
a first-stage turbine, which drives 
the compressor and _ furnishes 
power for the accessories; the re- 
generator, which recovers heat 


is only | 


its highest torque during | 


gas turbine are many hundreds of 
degrees lower. In both types of 
engines the exhaust gas tempera- 
ture continues to drop as it travels 
toward the tail pipe. 

“Since the exhaust leaving the 
10-inch-wide elliptical tail pipe of 
the turbine-powered Plymouth is 
much cooler than that discharged 
by a conventional piston engine, 


with turbine exhaust are elimi- 
nated.” 


* * * 


Fuel Consumption Held 


Only Bar to Turbine 


CHICAGO.—Two Chicago re- 
search engineers took a look at the 
gas turbine engine last week and 





expressed qualified optimism about | 
its future use for automotive pur- | 


poses. 
John H. Bonin and Robert A. 


Harmon, members of the heat- 
power staff at the Armour Re- 
search Foundation of the Illinois 
Institute of Technology, said 
that only inefficient use of fuel 
was holding the gas turbine back 
as a general automotive power 
plant. 

Their talk on 
with use of Gas Turbines for Auto- | 
motive Applications” was delivered 


|Car Dealers Assn., 
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How Gas Turbine Works ; | 


| LOW TEMPERATURE, 





Gases 


HIGH PRESSURE AIR 





18? ST, 





Schematic Diagram of Chrysler Engine— 


This simplified drawing shows how the 


it has one-fifth the number of moving parts of a piston-type engine. The turbine now 
being tested delivers power to the rear wheels through a set of reduction gears. It 
has a transmission only to provide a reverse gear. 


REGENERATOR 


SPARK PLUG 


(FOR STARTING ONLY) 


HIGH TEMPERATURE, 
HIGH PRESSURE GASES 


TURBIN 
(ORIVES COMPRESSOR) 


COMPRESSOR 


LOW PRESSURE 
HOT GASES 























24 STAGE TURBINE 


(ORIVES CAR) 


turbine operates and helps explain why 








Unit Tucked Away in Plymouth— 


1954 production-model 


Engine compartment of a 


Plymouth sport coupe holds | 


Chrysler gas turbine easily. The turbine, nearly 200 pounds lighter than a piston | 
engine of comparable power, is 32 inches long, 33 inches wide and 28 inches high. | 
Discussing the installation are Project Engineer William |. Chapman (left) and George | 


J. Huebner jr., 


executive engineer in charge of research for the Chrysler engineering | 
division. Prominently mounted atop the turbine is the heat exchanger. — 





Car Sales at Highest Rate 
Since Early Autumn 


(Continued from Page 1) 


topped only by 1951, with 512,599; 
by 1950, with 495,885, and by 1953, 
with 486,368. 

According to the National Used 
used-car sales 


| have been holding up best in the 


south. New England is the next- 
best market, followed by the far 


| west. The midwest is coming along 
| most slowly, according to NUCDA. 


“Factors Associated 


by Bonin at the American Power | 


Conference, sponsored by Illinois 
Tech. 
The “most inviting feature” of 


the turbine, Bonin and Harmon 
said, is its high torque and power 
over a large speed range. In some 
cases, they said, it would be possi- 


| ble for turbine to operate with a 


| 


“but because of its | 





single gear ratio. 

The gas turbine, an adaptation of 
the type of engine used in jet air- 
planes, also has these advantages, 
they said: 

1. Small installation space re- 
quirement. The power plant oc- 
cupies only a third the space of 
an internal combustion engine 
with the same power rating. 


2. Light weight. Net saving in| 
in the power range con- | 
| sidered, would be about 2,000) 


weight. 


pounds. 

3. Fewer parts. The gas turbine 
uses only a tenth of the parts re- 
quired by a similar internal com- 
bustion engine. The small number 
of parts makes for low mainte- 
nance costs. 

But, Bonin and Harmon said, the 
advantages are at least part offset 
by the high fuel consumption, 
especially when the engine is 
working only at part load or at 
idle. 


The association reported that each 
area has effected a substantial cut- 
back in inventories. 
© + 
HE $3 dip in the wholesale index 
brought the figure down to $889. 
That, however, is still $9 better 
than the index level of March 1. 
Three models gained in price last 
week, one neld even and four de- 
clined. 

Biggest gain was on ’48s, which 
went up $5 to $282. The increase, 
however, was not quite enough to 
offset the $7 loss which this 
model sustained the previous 
week. 

The average price” of 49s was 


* 


Resting Place 


Freedom Tank to Get Refuge 


In Military Museum 


ABERDEEN, Md.—The tank in 
which several Czechs made a spec- 
tacular dash to freedom some years 
ago will find an honored place in 
the U. S. Military Museum here. 

The home-made tank has just 
completed its Crusade for Freedom 
tour sponsored by the American 





Heritage Foundation, 
Mounted on a. platform truck- 
trailer, donated fer the tour by 


Trailmobile, Ime, Vehicle was 
used as a “ for Free- 
dom” to col Pumde for Radio 


Free Europe. 


hiked $2, bringing it to $432, a | 
figure which hasn’t been surpassed | 
since Feb. 1. The other increase | 
was credited to ’54s, which moved | 
up $1 to $2,192. Only once since | 
54s were added to the index has | 
that level been exceeded. | 
No change was registered in the 
$1,075 price average for 52 models. 
As a result, 52s continued to enjoy | 

a seven-week high. 
* 


Te biggest loss hit ‘50s, which 
had been an unusually strong 
seller in recent weeks. They de- 
clined $10 to $579, but were still 
moving at prices above those of a 
month ago. 

Other losses were: ’53s, down 
$7 to a new low of $1,539; 47s, 
down $5 to $225 (nevertheless 
nearly 10 percent better than the 
’47 low for the year to date), and 
‘51s, down $4 to $791 (still 5 per- 
cent better than the year’s low). 

The price spread between models 
after last week’s adjustments was 
(previous week’s spread in pa- 





* * 


rentheses): '54 to '53, $653 ($645); 
53 to '52, $464 ($471); ’52 to ’51, 
$284 ($280); ’51 to ’50 $212 ($206); 
50 to °49, $147 ($159); °49 to °48, 
$150 ($153), and °’48 to °47, $57 
($47). 
7 oe z 
MONG random market 


samplings last week, the follow- 
ing reports stood out: 

New-car sales in the first 15 days 
of March in Columbus, O., were 31 
percent better than in the same 
period of February. 

Pittsburgh reported a “sharp 
increase” in registrations in the 
face of a declining index of 
general business. 

Both new and used-car sales in 
Cleveland in the week ended March 
20 set records for the year. 





| shares 
| pares with $38.05 per share in 1952. 


| ating 
| programs, 


Hudson Reports 
1953 Loss of 


$10 Million 


DETROIT. — Hudson last week 
announced a loss of $10,411,060.44 
for 1953 after all expenses and 
after a credit from a tax carryback 
of $7,614,469.99. This compares with 
a profit of $8,307,847 for 1952, 
equivalent to $4.15 per share. 

Working capital as of Dec. 31 
was $32,342,430.53, compared wit‘ 
$45,468,796.38 at the end of 1952. 

Book value of stock on Dec. 31, 
was $32.35 per share on 2,001,902 
outstanding, which com- 


“During the year—due to oper- 
losses, heavy tooling 
increased inventory and 
additional investments in defense 
work—the company found it neces- 


| sary to make bank loans totaling 


$35 million, which, as of Dec. 31, 
1953, had been reduced to $30,880,- 
300,” Hudson said. This figure com- 
pares with $2 million as of Dec. 31, 
1952. 

Sales volume, including defense 
contracts, totaled $192,846,083.81, 
which compares with $214,873,- 
982.47 for the previous year, a de- 
cline of 10.2 percent. 


“The loss for 1953 was caused by 
numerous problems, among which 
was the inability of dealers to 
handle the anticipated volume of 
cars due to a combination of 
wholesale credit restrictions im- 
posed by finance companies and 
overstocked new and _ used-car 
markets,” said A. E. Barit, presi- 
dent. 


“Serious delays also occurred in 
the introduction of new models be- 
cause of steel shortages, die 
problems and a strike in the entire 
die-shop industry. 

“As a result of these condi- 
tions,” Barit said, “not only were 
our operating profits eliminated, 
but we also found it necessary at 
the close of the year to review 
and adjust all our amortization 
charges for tooling and other 
items incidental to model life.” 
Barit said that some of last 
year’s problems were continuing 
with attendant substantial losses, 
| although there were indications of 


| ae improvement in the current 


market. 

In 1953 Hudson shipped 78,186 
cars, compared with 79,122 in 1952. 
Cash dividends of 75 cents per 
share were paid in 1953, including 
25 cents declared in 1952 but paid 
early in 1953. This compares with 
a 75 cent dividend paid in 1952, 
plus a stock dividend of 5 per cent. 

On Jan. 14, Hudson pointed out, 
the board of directors approved 
an agreement of merger with 
Nash-Kelvinator Corp. Details of 
this agreement were forwarded 
to the stockholders, it was said, 
and they were requested to vote 
on the proposed merger. 

Barit declared: “Our defense 
business continued satisfactorily 
during 1953. We have just received 


| Air Force confirmation of a new 


contract with Glenn L. Martin Co. 
for more air-frame components for 
the B-57. This new program is 
scheduled to continue well into 
1955. During 1953 we also made 
deliveries on our B-47 and Wright 
Aeronautical contracts. 


Dodge Offering 
New Colors and 


Trim in Royals 


DETROIT.—Dodge is sprucing up 
its Royal V-8 four-door and sports 
coupe models with the addition of 
three new colors and new trim ap- 
pointments. 

The 1954 Dodge was introduced 
with 11 solid colors and 14 two- 
tone combinations. The new colors 
are Spanish coral, Biscay green 
and Saratoga white. 

Sales vice-president R. C. Somer- 
ville said Dodge is striving to make 
the two Royal models more ap- 
pealing by installing new interior 
trim-upholstery, side panels and 
headlining in matching two-tone 
colors of simulated leather. 

A special note in the Royal V-8 
sport coupe will be door saddle 
mouldings, with the _ enclosed 
section painted to match the in- 
terior mouldings. 
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‘Consolidation Near Final Stage... 


Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. S. PRODUCTION ONLY) 











Week Week Jan. 1 dan, 1 
Ended Same Ended Mar. to te 
Mar. 27 Week, Mar. 20, 1954, Mar. 28, Mar, 27, | 
1954 1953* 1954* To Date 1953* 1954* 
CHRYSLER 15,150 28,342 15,583 56,897 324,436 173,218 
Chrysler ............... 1,850 4,164 1,862 8,180 48,826 29,411 
DeSoto . 1,350 3,174 1,312 5,133 32,749 19,901 
Dodge .... 2,450 7,607 2,934 10,154 87,407 29,940 
Plymouth. ................... 9,500 13,397 9,475 338,430 155,454 93,966 
FORD 36,950 27,673 37,880 149,664 308,378 449,067 
Ford 29,600 21,401 30,209 118,953 238,609 353,413 
Lincoln 1,050 1,144 1,075 4,239 9,172 12,579 
Mercury iets xoveay 6,300 5,128 6,596 26,472 60,597 83,075 
GENERAL MOTORS 59,350 66,753 62,367 232,286 666,515 670,820 
Buick 10,750 12,027 12,495 44,111 119,282 124,996 
Cadillac 2,400 2,509 2,886 10,391 29,257 23,920 
Chevrolet 30,500 34,953 29,464 113,541 338,275 342,159 
Oldsmobile 8,150 7,589 9,330 33,786 82,975 85,714 
Pontiac 7,550 9,675 8,192 30,457 96,726 94,031 
HUDSON 850 2,512 848 2,578 23,949 5,958 
NASH edie theese site 1,275 4,048 1,275 4,796 51,917 19,574 
KAISER MOTORS 670 2,450 665 2,456 26,812 5,007 
Kaiser 240 838 233 891 11,626 1,823 
Willys ... 430 1,612 432 1,565 15,186 3,184 
PACKARD .... és 1,100 2,359 1,230 3,398 30,237 11,115 
STUDEBAKER ...... 2,160 5,076 2,194 6,868 33,905 24,967 
Total Cars, U. S. 117,505 139,213 122,042 458,943 1,466,149 1,359,726 
*Revised, = = 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week dan, 1 dan, | 
Ended Same Ended Mar. to to 
Mar, 27 Week, Mar, 20, 1954, Mar. 28, Mar, 27, 
1954 1953* 1954* To Date 1953* 1954* 
CHEVROLET 7,200 10,429 7,325 27,903 110,245 88,133 | 
DIAMOND T ......... 60 197 51 223 2,194 764 
Eee 30 50 80 320 687 960 
DODGE .. div 1,900 2,178 1,904 7,644 31,492 22,769 
FEDERAL .... 50 40 61 237 370 651 
FORD ..... 6,250 8,167 6,419 25,260 57,846 81,379 
GMC .... — 2,000 2,913 2,051 7,492 35,623 22,877 
INTERNATIONAL 2,280 3,157 2,301 9,163 34,588 26,275 
MACK 180 140 178 685 2,741 1,625 
IT Livesssrcaensexcie 230 350 230 883 4,345 2,743 
STUDEBAKER. ........ 336 1,264 311 1,428 17,175 2,811 
WHITE .... 250 290 246 902 3,597 2,853 
WILLYS .... . 1,055 2,092 1,335 4,349 27,152 14,444 
MISCELLANEOUS .. 115 302 110 515 4,054 2,107 
Total Trucks, U.S... 21,986 31,569 22,602 87,004 332,109 270,391 
Total Cars, Trucks, 
Ee 139,491 170,782 144,644 545,947 1,798,258 1,630,117 
Total Cars, Trucks, 
Canada ............:. 11,200 10,392 11,107 = 44,681 +=115,322 131,155 
Grand Total, 


Cars and Trucks, 
U. S. and Canada... 


150,691 181,174 155,751 590,628 1,913,580 1,761,272 





*Hevised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Nash, ete, 


N.B.: All U. 8, totals include cars and trucks for military orders. 


First-Quarter Output Due 
To Be Third Highest 


(Continued from Page 1) 


with 85,805 in February and 132,- 
013 in the like 1953 month. 


The Big Three last week con- | 


sembly operations will be closed 
this week, but its truck line and 
its Los Angeles assembly plant will 


tinued to produce the bulk of cars| be working. Next week the Los 


—94.8 percent, compared with 94.9 
percent in the previous week. 
* * * 

ENERAL MOTORS accounted | 

for 50.5 percent, against 51.1} 
percent in the week earlier; Ford | 
Motor produced 31.4 percent, com- | 
pared with 31 percent, while Chrys- | 
Her Corp. was responsible for 12.9 | 


percent, against 12.8 percent. 
Ford division continues to hold | 


the production lead, having turned 


out 353,413 cars so far this year. | 


Chevrolet has produced 342,159. 


| preceding week ... 


Angeles facility will be down. 
So far this year, U. S. output 


/amounts to 1,359,726 cars and 270,- 


391 trucks, drops of 7.3 percent and 
18.6 percent, respectively. In the 
like period of last year, production 
totaled 1,466,149 cars and 332,109 
trucks. 
* * * 

OTES: All auto makers were in 

production last week for the 
second consecutive week ... But 
Dodge went back to a four-day 
week, after moving up to five in the 
Hudson and 


In the same period last year, | DeSoto were the other firms work- 


evrolet was on top with 338,275. | 
Ford was second with 238,609. 
* * * 


HEVROLET, however, in the 
past two weeks has boosted its | 
butput considerably, after being on | 
hort work weeks for two months. | 
some of its plants now are work- | 
mg Saturday. 


Ford has been operating on 
Saturdays all year. Last Saturday 
four plants were slated to work, 


against six in the week earlier. 
Studebaker’s South Bend car-as- 








ing four days. 

A walkout of welders at Ford 
Motor’s Rouge plant Tuesday 
caused 1,000 employes on one 
shift to be sent home. Produc- 
tion was not affected . .. Oldsmo- 
bile has boosted its output of “98’ 
convertibles. 

Nine-hundred workers at Plym- 
outh’s Evansville (Ind.) plant were 
laid off for an indefinite period Fri- 
day (March 26). Included were 300 
of the 1,150 employes at the assem- 
bly plant and 600 of the 2,400 at the 
body facility. 


41 


Nash-Hudson Merger Okayed 


| (Continued from Page 1) 
| Vinator will continue as one share 
of the new firm. 

| Hudson stockholders met in De- 
troit, while Nash-Kelvinator share- 


holders convened in _ Baltimore, 
|since the latter is a Maryland 
corporation. 

* + 


OME observers regard the Nash- 
Hudson merger as just the 
beginning of a “master plan” that 
eventualiy would weld all or most 


| 
| 


substantial rival for the Big Three. 


Of the three remaining inde- 
pendents, only Studebaker has 
made outright statements that it 
plans to stand alone. Both Packard 
(with its high-priced lines and a 
forthcoming V-8 engine) and 


car lines) have said several times 
that they would consider attractive 
offers. 

Why then weren't the other 
makers involved in the original 
Nash-Hudson merger proposal? 
Financial circles believe it would 
have been impossible to get more 
than two sets of stockholders to 
agree at one time. Also the 
problems of financing, with many 
banks and insurance companies 
involved, would have been too 
great, they say. 





of the independent makers into a} 





Fear that such a big merger) 


might not get U. S. Justice de- 
partment approval was another 
factor, these sources say. 

The only one who isn’t talking 
at present is George W. Mason, 
head of the new Nash- Hudson 
combine. What his plans are can’t 
be revealed until after the present 
consolidation is fully consummated 
—and the other independents are 
brouhgt into the discussions. 

At the stockholders meeting, H. 
G. Perkins, Nash-Kelvinator vice- 
are contemplated at this time.” 

* * 


a 





HE Nash - Hudson consolidation 
could bring big savings, it is 


said, by having both auto divisions and V-8 engine production. 


president, said “no other mergers | 


| a 


using the same tools and dies, body | 





Book Recounts 
Early Years of 
Ford Empire 


DETROIT.—The first volume of 
a scholarly and microscopic study 
of a pure bit of Americana was 
| published last week. 

Entitled “Ford: The Times, the 
Man, the Company,” it was written 
|by Allan Nevins in collaboration 
|with Frank Ernest Hill, under 
auspices of Columbia University, 
|and published at $6.75 by Charles 
Scribner's Sons, New York. At 





|least one more volume is to follew | 


| this introductory work. 

| The initial volume is primarily 
|}a history of Ford Motor Co. in the 
| early period of its spectacular rise, 
|but it is also in some degree a 
|history of the automotive industry 
in general as well as a biography 
of Henry Ford. 

The book sets forth the con- 
ditions prevailing in the 1870s as 
Henry Ford and other automotive 
pioneers grew to manhood. It de- 
scribes the forces and men that 
produced the gasoline engine and 
the automobile. 


It tells of the rise of the young | 


Ford from his farm background 
to machinist’s apprentice, engine 
expert, operating engineer and in- 
ventor. 

The really fascinating portion of 
the book, however, deals principally 
with the conception of a light, 
cheap car; the development of the 
mass-production technique, and the 
financial success that attended 
mechanical accomplishment. 

In a larger sense, this book 
records the mechanical, economic 
and social revolution in the United 
States in the period from 1896 to 
1915. 

The book, with its profuse illus- 
trations, documentation and ap- 
pendices, is the first major work 
utilizing the vast resources of the 
Ford Archives. Many of the illus- 
trations and reproductions from 
Henry Ford’s diaries, letters and 


notes apparently have been| 


published here for the first time. 





| 
i 


|extremely happy with 


shells and engines. But it would 
take at least a year for such sav- 
ings to start, industry sources say. 

More immediate would be the 

savings on unified  sales-pro- 
motion and advertising cam- 
paigns. 

Both firms have enjoyed low 
rates for paint, tires, upholstery, 
etc., so it is not expected that joint 
purchase of those items will lower 
prices much. 

If a searcity of any goods occurs, 
however, the new corporation 
should find it easier to obtain such 


| materials because of larger orders. 


* * * 


N A LONG-RANGE deal, the 


merger could result in manu- | 
facturing economies and formation | 


Kaiser-Willys (with its commercial |°f ®@ 


combined engineering re- 
search center that could give each 
division advanced engineering 
ideas, styles, 
mies and other engineering de- 


velopments at greatly reduced ex- | 


penditures. 
A nationwide survey made by 


| AUTomMoTiveE News in January indi- 
that Nash and Hudson! 


cated 
dealers, with few exceptions, were 
the con- 
solidation. 

Dealers of both firms had been 
reassured by factory officials that 
both divisions would retain sepa- 
rate dealer setups. 


The dealers queried in the survey | 
should | 


said the consolidation 
strengthen both firms and result in 
lower-priced cars; that the merger 
improved the prestige of dealers; 


and that styling, engineering and! ® 


advertising would be improved at 
a lower cost. 
e 6s @ 
N ANSWER to a shareholder’s 
question, A. E. Barit, Hudson 


president, said the report that the | 


new firm would concentrate its car 
manufacturing in Kenosha was only 
“rumor.” It also had been ru- 
mored that Hudson’s Detroit works 
would be used for parts - making 


Barit also was asked: “Since 
the book value of Hudson stock 
is worth about three times the 
market value, wouldn’t it have 
been better to liquidate than 
merge the company?” 

Barit answered that asset values 
are based on a “going concern” and 
would be depressed should a com- 
pany discontinue. 

He said dealers won’t buy cars if 


they know they are going to be dis- | 


continued. Also, it would be difficult 
to find buyers for large, single-pur- 
pose plants. And 
abandonment of the firm name, “a 
very valuable asset,” Barit added. 

~ x + 


HILE Mason becomes board | 


chairman and president of 
American Motors, A. E. Barit, 


Hudson president, becomes a con- | 


sultant and director. 

With Mason and Barit on the 
board will be Percy J. Ebbott, 
president, Chase National 


son director and son of one of the 
firm’s founders; George Romney, 
executive vice-president, Nash-Kel- 
vinator; Harlan T. Pierpont. trus- 
tee and vice-president of Worcester 
(Mass.) Mechanics Savings Bank; 
James T. Wilson, board chairman, 


Oregon’s 1953 | 
Auto Sales 

Per Family 
Were 23% 
Above U. S. 
Average! 


the Oregoni 


construction econo- | 


it would mean | 


Bank, | 
New York; Roy D. Chapin jr., Hud- | 


First National Bank, Kenosha, 
Wis.; H. G. Perkins, vice-president, 
Nash-Kelvinator; George Granger 


Brown, dean, College of Engineer- 
ing, University of Michigan, and 
Eustace Seligman, a New York at- 
torney. 





STEMAC ac cscs 
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100 Feet of 48-12” x 18” Pennants 
AN-Weather Durafilm Only $6.00 
refunded if not satisfied. 
MYRLO COMPANY 
2168 W. 25th., Cleveland 13, Ohio, dept. N 








‘NEW 1954 MODEL 





AUTO-TURNTABLE 
Low priced—Portable 

Move it anywhere—Just plug in 
Rigid all steel construction 

Full length steel runners 

Will fit all cars 

Unconditional 1 year guarantee 


Send for brochure No. 7 


AMERICAN STAGE EQUIPMENT CO. 
805 East 134 St. Bronx 54, N. Y. 


LICENSE PLATE 


FASTENERS 


ON AND OFF WITH A 
QUARTER TURN 


Heavy %-inch bolt 
(with T-head and square o ‘ 
shoulder) fastens license plate securely in 
place. Will not lose off. 

PLATED TO PREVENT RUST 
No. 51 Acorn Nut Type 
No. 51W Wing Nut Type. 

Dealer Cost 


(Packed 12 to Box) 
Money-Back Guarantee 
IMMEDIATE DELIVERY 


If Your Jobber Cannot Furnish. Order Direct. 
Write today for free catalog of over 200 
Houser service items, 


HOUSER sii”) 








SELL THIS RICH 
“MARKET ON WHEELS" 
WITH THE GREAT 
NEWSPAPER OF THE 
WEST . . . The Oregonian! 


The Oregonian's daily circulation, 
largest in the Pacific Northwest, leads 
Portland's second newspaper by 
39,543. Remember . . . the more 
people you tell, the more people 
you sell! 


226,445 DAILY 
285,142 SUNDAY 


oo | 


Represented Nationally By Moloney, Regan & Schmitt, Inc. 
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Lawmakers Urged 
To Trim Excise 
On Truck-Trailers 


WASHINGTON. — The Truck- 
Trailer Manufacturers Assn. has 

urged the Senate Committee on 
* Finance to reconsider the action of 
the House on the excise tax bill 
(H. R. 8224) which classes truck- 
trailers with alcoholic beverages 
and cigarets as products on which 
the present restrictive manu- 
facturers’ excise tax should be con- 
tinued. 

TTMA urged that the scheduled 
reduction from 8 percent to 5 per- 
cent be allowed to occur. 

It was pointed out that the high 
tax rate was intended, among other 
things, both during World War II 
and the Korean War, to discourage 
the use of scarce rubber, gasoline, 
steel, aluminum and other ma- 
terials in highway transportation 
equipment. 

The association said that under 
today’s conditions it could not be 
the intention of Congress to try to 
discourage any important indust 
or to place any barrier on full 
economic development of the high- 
way transportation system. 


Obituaries 


Harry N. Pendleton 
LAPORTE, Ind. — Harry N. Pendleton, 
75, who started his own auto business here 
in 1920, died unexpectedly March 15. His 
son, 
LaPorte. 
* * * 


John R. McCrae 
SANDUSKY, O. — John R. McCrae, 62, 
formerly a car dealer for many years in 
Alexandria, Ont., died here. 


* * * 


William J. Lynott Sr. 
SCRANTON, Pa.—William J. Lynott sr., 
who operated a Ford dealership in Olyphant 
for many years, died March 18 after a 
brief illness. He also had operated an 
electrical contracting business. 


* * * 


Fred Patten White 
BOSTON.—Fred Patten White, 79, truck 
salesman for Diamond T Motor Co., who 
is believed to have sold the first truck in 
Massachusetts, died March 16 at Mt. 
Auburn Hospital, Cambridge. A Diamond 
T salesman since 1938, he formerly was 

with GMC and White Motor Co. 


* * * 


William Breitenbucher 
OAKLAND, Calif. William Breiten- 
bucher, 40, a used-car dealer at 5340 Foot- 
hi Bivd., was killed instantly when a 
deer rifle he was cleaning discharged ac- 
cidentally, 


* * * 


John Robison Bradbury 
MOUND VALLEY, Kans.—John Robison 
Bradbury, 56, owner of Bradbury Motor 
Co. (Ford) here, died March 15 at the 
University of Kansas Medical Center, 
Kansas City. His firm was founded by his 
father, Charles Bradbury, in 1908. 
* * * 


Edwin H. Koff 
MINNEAPOLIS.—Edwin H. Koff, 36, a 
field manager for Ferd Motor Co. here, 
was killed March 20 when his car skidded 
off an icy highway and struck a tree 
near suburban Crystal Bay. 
7 * * 


Grover C. Feurer 
ST. LOUIS.—Grover C. Feurer, 69, one 
of the oldest Ford dealers in the St. Louis 
area in point of service, died March 22. He 
had been a Ford dealer in New Athens, 
Ill., for 37 years. 
* * * 


John H. Tice 
ST. LOUIS.—John H. Tice, 


tired tire and accessories 
Merch 19. 


84, 
dealer, 


re- 
died 


i ne 


AUTOMOTIVE NEWS 


HELP WANTED 


GENERAL MANAGER, Lincoln - Mercury 
dealership in midwest metropolitan city. 
Must be thoroughly experienced in all 
phases of automobile business including 
sales, service and management; capable 
of assuming full responsibility of volume 
operation. Top salary. Write, giving full 


Reginald, is the Oldsmobile dealer in | 


AUTOMOTIVE NEWS, MARCH 29, 1954 


CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 150,000 readers engaged in all branches of the automotive industry from Maine 
to California. RATES: TWENTY CENTS (20c) PER WORD FOR EACH INSERTION. POSITION WANTED ADS, 
10¢ PER WORD. PAYMENT IN ADVANCE OF INSERTION REQUIRED. Ads may be signed with full name 


and address at regular rates 


Add One Dollar 


($1) per insertion 


for use of a box 


number, in care 


of Automotive News. Replies to Box Number ads: are forwarded to the advertiser, unopened, the same 
day received. Display ads: $11.20 per column inch, per insertion. CLOSING: SIX DAYS IN ADVANCE 


OF PUBLICATION DATE. 


WANT AD DEPT., AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILD:NG, DETROIT 26, MICH. 


_ HELP WANTED 


EXPERIENCED CHEVROLET truck man- 
ager. Prefer man with Chevrolet back- 
ground. Must have proven experience as 
a truck manager, in hiring and training 
salesmen. This is a well paying job with 
one of the largest Chevrolet agencies in 
the southwest. Please supply detailed 
information as to experience, approxi- 
mate salary requirement and references. 
Please indicate if employed at present 
time, also previous positions held and 
companies worked for. Box 3639, c/o 
Automotive News, Detroit 26. 


— ATTENTION — 
USED CAR SALESMAN 


We manufacture a new and proven paint re- 
newer for truck cabs and older model cars. 
A new and quick way, to a better finish for 
less money than trying to polish old paint 
jobs. 


We are interested in securing sales distribu- 
tion to sell the car and truck dealers. 


This deal can be worked in your spare time. 
Write for full information about Easy Gloss. 


P. O. Box 3008 Melvindale, Mich. 


AUTOMOTIVE ACCOUNTANT. A real op- 
portunity for man willing to settle in 
Washington, D. C. Must have thorough 
knowledge of automotive accounting. 
Pleasant conditions. Paid vaeation, un- 
usual company benefits for family man. 
$500 per month to start; increasing to 
$600 per month with yearly bonus. Box 
3601, c/o Automotive News, Detroit 26. 


AUTO PARTS SALESMEN. If you are 
now selling to new car dealers and want 
to go places with an established auto- 
motive parts distributor, who offers a 
permanent sales position and protected 
tefritories with no ceiling on earnings 
plus a terrific selling program covering 
parts, accessories and hardware. Write 
fully. Rival Automotive Products, - Bay- 
side 61, N. Y. 


AUTO BUYER—USED CARS. The chance 
you’ve been looking for. Full authority 
to buy cars for a large Washington, 
D. C. company. Must know dealers 
wholesaling their cars in the Michigan- 
Ohio area. State age, experience and how 
soon you can start. Box 3602, c/o Auto- 
motive News, Detroit 26. 


AUTO SALESMANAGER—$100 per week. 
Ref. Landay Nash, 812-36 8S. Paca St., 
Baltimore 30, Maryland. 


POSITION WANTED 


POSITION WANTED BY man in late 
thirties, presently employed as officer in 
dealership with sales of nearly million 
last year. 3% years banking, 5 years 
automobile finance and insurance and 8 
years all phases of regular dealership, 
including office. new and used sales, 
parts and service. Have also had four 
years of manufacturing accounting ex- 
rerience. Married, three children, Write 
for further details and reason for want- 
ing change. Box 3624, c/o Automotive 
News, Detroit 26. 

FORMER FORD DEALER desires man- 
agerial position with Ford or GM dealer. 
Ten years successful experience in all 
phases of management. Can assume full 
responsibility of dealership. Strong on 
sales management. Excellent dealer or 
factory references. Responsible man with 
family. Age 36. Available immediately. 
Anywhere. Box 3623, c/o Automotive 
News, Detroit 26. 


SALES OR GENERAL MANAGER under 
40, aggressive, proven ability, experience 
all phases. Finest of references. Excellent 
sales and profit record. 15 years’ factory 
and dealer experience as manager. 
Available immediately. Present dealership 
sold to private group. Write Box 3625, 
c/o Automotive News, Detroit 26. 


CHASSIS DYNAMOMETER operator— 
Service salesman. More than 10 years ex- 
perience in chassis dynamometer oper- 
ation and vehicle diagnosis. 32 years old, 
college graduate—background experience 
includes service manager and _ service 
salesman positions. Box 3626, c/o Auto- 
motive News, Detroit 26. 


COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS' READERS 





POSITION WANTED 


DEALERSHIPS AVAILABLE 





ATTENTION: FLORIDA GM dealers. Ten 
years’ experience with Chevrolet, Olds 
and Pontiac also familiar with Cadillac. 
Have handled up to $20,000 customer 
labor a month. Attended the General 
Motors €chool of Technology in service 
management, Also _ several product 
schools in hydromatic, power glide, power 
steering, etc. Can take complete charge 
of any phase of the service department 
and body shop including a tower operated 
service department. Past experience has 
enabled me to build up large service 
volume through good customer relations. 
Excellent factory and personal references. 
Sober and reliable. Now employed as 
service manager. Would like to settle in 
Florida. Married and have one child. 
Box 3640, c/o Automotive News, Detroit 
26. 


GENERAL MANAGER and a sales man- 
ager as a team. If you are having 
trouble with low sales, high used car 
inventory, low service absorption and do 
not handle trucks, we as a top level 
team will be interested in talking with 
dealers, finance companies, banks and 
factory retail stores. Available in 60 
days. Box 3618, c/o Automotive News, 
Detroit 26, 


GENERAL MANAGER OR sales manager. 





resume of background, qualifications, 
references and salary desired. Box 3621, 
c/o Automotive News, Detroit 26. 


AUTO SEAT COVER salesmen. Excellent 
opportunity for salesmen covering new 
ear dealers to carry strong repeat order 
line of well known precision fit auto seat 
covers, either part or full time, Fabric 
Mfg. Co., 205 Thomas S8t., Newark, N. J. 
SERVICE MANAGER for GMC truck 
dealership, Chicago northside. Please 
write full details: age, experience and 
salary expected. Box 3638, c/o Automo- 
tive News, Detroit 26. 


Automotive News will not divulge the 
name of any classified advertiser using a 
box number. For our readers who wish to 
protect their identity when answering box 
number ads, we suggest you send your 
replies direct to Classified Manager, Auto- 
motive News. Enclose a note listing the 
concerns which you woyld not want your 
letter to reach. Your reply will be de- 
stroyed if the advertiser is one you have 
mentioned; otherwise it will be forwarded 
immediately to the advertiser. 


Qualified to handle all phases of a large 
Ford or Chevrolet dealership. Can em- 
ploy and train a large sales force for 
volume operation. Six years of Hull- 
Dobbs experience in executive capacity. 
Four years finance experience. Sales man- 
ager background can be verified through 
Ford Motor Co. 34 years of age. Out- 
standing sales background; ex-army of- 
ficer; some college training. Box 3641, 
c/o Automotive News, Detroit 26. 


GENERAL MANAGER for Ford or L-M 
dealership. Holding this position at 
present with 1953 income exceeding $20,- 
000. Looking for a change of atmosphere 
with chance of buying in. 35 years of 
age, married. Will go anywhere the 
proposition is right. Best of references. 
Box 3604, c/o Automotive News, Detroit 
26. 


GENERAL MANAGER or sales manager 
desires position with General Motors or 
Packard dealership in southern Cali- 
fornia. Have had many years’ experience 
here with success in all phases of auto- 
mobile merchandising. Can take com- 
plete charge of any operation. Especially 
successful in selling and _ directing 
salesmen. Married, temperate, dependa- 
ble. Would buy later. Box 3622, c/o 
Automotive News, Detroit 26. 


BUSINESS MANAGER. Accountant with 
Ford and Chevrolet volume operation ex- 
perience. Good accountant. Qualified to 
organize office and assist management in 
operation analysis. GM business manage- 
ment. Box 32627, c/o Automotive News, 
Detroit 26. 


YOUNG AGGRESSIVE family man with 
ten years’ experience in sales and service 
manager for Cadillac dealership would 
like position with dealer located in 
Florida. Box 3642, c/o Automotive News, 
Detroit 26. 


YOUNG GENERAL MANAGER with 
capital to invest in GM or Ford deal. 
Fully experienced in all phases of 
management. California experience and 
resident but would eonsider good deal 
anywhere. If retirement with continued 
ancome {s what you want, I’m your man. 
I have a family and excellent references. 
Box 3605, c/o Automotive News, De- 
troit 26. 


YOUNG, ENERGETIC FELLOW with new 
and used car experience would like po- 
sition with established GM dealer as 
manager or assistant in town five to 
thirty thousand in Iowa or surrounding 
state. Experienced in retail, wholesale 
selling, advertising, reconditioning. 
Married, sober, good health, best refer- 
ences. Box 3643, c/o Automotive News, 
Detroit 26. 


SERVICE AND PARTS expert, 16 years’ 
experience Chrysler products, supervising, 
promoting and merchandising both de- 
partments. Wants to relocate in Texas 
or southwest. Presently employed. Box 
3608, c/o Automotive News, Detroit 26. 


TRUCK SALESMAN, now employed, age 
42, family, 15 years successful selling 
and five years management. Specialized 
heavy-duty field. Desire situation away 
from metropolitan areas. West coast or 
southwest. Excellent references. Box 
3644, c/o Automotive News, Detroit 26. 

EXEOUTIVE — BUSINESS — GENERAL 

experience. Help organize 
new, improve established dealership. 
Available soon. Box 3607, ¢/o Automo- 
tive News, Detroit 26. 


GM SERVICE MANAGER desires position 
with aggressive dealer. Ten years service 
department experience. 859 E. Granada 
Ct., Ontario, Calif. 


ACCOUNTANT — OFFICE MANAGER— 
experienced with volume dealer. ‘‘Top 
notch’’ in field. Can assume full responsi- 
bility for finance and accounting. Uni- 
versity gradvate. Box 3620, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIPS AVAILABLE 


100 CAR BUSINESS FOR SALE handling 
Cadillac and Oldsmobile. Profit rating 
excellent with or without modern build- 
ings on inventory basis. 12,000 popu- 
lation in very good farming area in mid- 
west. With buildings, $65,000. Box 3633, 
c/o Automotive News, Detroit 26. 

ONE OF LE. DBALERSHIPS in 
low price field. but prosperous 
Kentucky city, 80 Will sell at in- 
voice. Davis T. : Broker, Lexing- 
ton, Ky. 





FOR SALE. Dealership selling Cadillac 


and Pontiac. Located in city of about 
80,000 in north central states. Last year 
sold almost 500 cars. 
real estate, equipment, parts, etc. Will 
take about $200,000 to handle, selling 
property on contract. Do not inquire if 
you wish to do otherwise. Must have 
factory approval, state this in first letter, 
also amount of money you can raise in 
cash. Replies confidential. Write Box 
3634, c/o Automotive News, Detroit 26. 


DEALERSHIP HANDLING DeSoto-Piym- 


cuth, proven money maker, 150 cars an- 
nually, Los Angeles suburban area. In- 
ventory parts and equipment $16,000. 
New building and lot, reasonable lease. 
Box 3635, c/o Automotive News, Detroit 
26. 


OLD ESTABLISHED DEALERSHIP, 


handling Chrysler-Piymouth, with trained 
organization, Eastern Pennsylvania city 


over 100,000 population in heart of rich | 


industrial and farming area. No rea! 
estate, used cars, accounts receivable to 
buy. About $60,000 will purchase al! 
other assets and supply adequate work- 
ing capital. Present owners taking larger 
deal elsewhere. Factory approval re- 
quired. Replies confidential. Box 3631. 
c/o Automotive News, Detroit 26. 


DEALERSHIP HANDLING PONTIAC and 


Cadillac located in rich midwest agri- 
cultural area. Building optional. No used 
cars or accounts receivable. A small but 
very profitable franchise. Must have 
factory approval. 
deal, Box 3632, 
Detroit 26. 


c/o Automotive News, 


DENVER, COLORADO dealership handling 


one of ‘‘Big Three.’’ Same location over 
25 years. Excellent modern facilities. 
Sales well over $1,000,000 in 1953. Sell 
at book value. With or without real 
estate. Consider working partner. Owner 
has other interests. Box 3510, c/o Auto- 
motive News, Detroit 26. 


MAKE MONEY AND LIVE in vacation 


land with the new Kaiser - Willys 
franchise. Open points available now are: 
Coral Gables (Miami), Key West, Vero 
Beach, Delray Beach, and Okechobee on 
the Lake. $10,000 to $30,000 is all that 
is needed depending on the point. Our 
dealers are making money and adding 
years to their lives in this wonderland. 
You can too! Write Kaiser-Willys Distrib- 
utor, P. O. Box 630, Miami, Fla. 


FOR SALE — AGENCY handling Dodge- 


Plymouth, 150 car deal, located 
Prosperous western New York town, 
large trading area. No building to 
purchase, may be leased. Only parts and 


operating equipment to purchase. No 


in a 


brokers. Box 3645, c/o Automotive News, | 


Detroit 26. 


Owner taking on larger | 


Buyer must buy | 


AUTO AGENCY 





| 
| 





412 Fisher Bldg. 


ONE OF THE 


DEALERSHIPS AVAILABLE 


EASTERN DEALERS ATTENTION! Tire i 


of snow, slush and a short selling 
season? Come to sunny California, tre 
finest car market in the country. Doctor s 
orders force disposal of successful bus - 
ness with outstanding service operatio: . 
a medium sized dealershiv in suburben 
Los Angeles county. Land and building 
for sale or lease. Full equipment avail:- 
ble. Box 3617, c/o Automotive News, De- 
troit 246 





— $22,000; Ohio; one, 
1953 sales $348,000; show - 
rent $100 month; fully 
property optional. Apple Co., 
Cleveland, Ohio. 


major three; 
room, lot, 
equipped ; 
Brokers, 





DEALERSHIP AVAILABLE handling 


Buick—-Demopolis, Alabama, Located on 
two main highways. Good lease and 
building complete. Shop, parts, stock 
and office equipment, Extra nice display 
room and used car lot. Trade area in- 
cludes thirty towns. James Stewart 
Webb. P. O. Box 444. Demopolis. Ala. 


| DENVER, COLORADO, suburban dealer- 
| 


ship, one of the best suburban dealer- 
ships, available by May 

handling Dodge-Plymouth. 

cation just over Denver city 
adjoining county seat town. Excellently 
equipped and attractive service de- 
partment, nice sales room with sales 
lot adjoining. Unlimited potential, both 
sales and service. Very desirable rent 
with good lease. Parts and equipment 
about $12,000, used cars optional. Box 
3630, c/o Automotive News, Detroit. 26. 


15th, now 
Choice lo- 
limits, in 


FRANCHISE HANDLING Dodge-Plymouth 


in midwestern city of 60.000 population. 
Parts and equipment valued at 350.000 
can be bought for $25.000. No buildings 
or used cars to buy. Good lease on new 
building with low rent. 1953 gross sales 
$1,350,000. Box 3584, c/o Automotive 
News, Detroit 26. 


WHEN BUYING or SELLING 


an 
AUTOMOBILE DEALERSHIP 


Consult a Specialist 


LEO J. KLEM 


Detroit 2, Mich. 


CALIFORNIA DEALERSHIP handling 


Lincoln-Mercury—located in 2nd richest 
farm country in United States. Parts 
and equipment, signs, etc., $16,000 to 
handle. Building and equipment on lease 
basis. New car potential 150 to 200 cars. 
Trading area 75,000. Box 3586, c/o Auto- 
motive News, Detroit 26. 


“BIG THREE” in the 
Gulf coast area of Texas. 190 car con- 
tract, doing volume service and parts 
business $70,000 to $80,000 annually. 
Attractive lease available—$30,000 will 
handle. Box 3611, c/o Automotive News, 
Detroit 26. 





DEALERSHIP AVAILABLE handling 


Chrysler-Plymouth. located in  south- 
western city of 200,000. Approximately 
$75,000 required to handle. Box 3587, 
c/o Automotive News, Detroit 26. 


DEALERSHIP HANDLING Dodge-Plym- 


outh—Texas’ largest city. Average §$3,- 
600,000 gross annually. Purehase parts, 
equipment only. Good lease. Established 
15 years. Part cash will handle. Box 
3612, c/o Automotive News, Detroit 26. 


AGENCY HANDLING STUDEBAKER, 


northeast Indiana. Low rent and over- 
head. Owner has other interests and 
will finance right party. Box 3636, c/o 
Automotive News, Detroit 26. 





SALES VICE-PRESIDENT 
$40,000 to $50,000 


Our company is a leading manufacturer of industrial and con- 
sumer metal products. We have an excellent opportunity for an 
outstanding Sales Manager with strong administrative experi- 
ence in directing nationwide sales, preferably with a company 
selling to manufacturers. Age 40 to 50. 


This position will appeal to an aggressive and ambitious sales 
executive desiring to associate himself with a profitable and well 
managed firm with annual sales in excess of $80,000,000. 
Excellent capital gains opportunity through a stock option. 
Replies may be brief, should include home telephone and will 
be held in strict confidence. Box 3646, c/o Automotive News, 


Detroit 26. 








AGGRESSIVE DISTRIBUTORS 


For Trading Areas in and surrounding ATLANTA, CHICAGO, CLEVELAND, 
DETROIT, INDIANAPOLIS, PHILADELPHIA, PITTSBURGH, ST. LOUIS and SYRACUSE 


Wanted by Nationally Known 30-year old 
Chemical Manufacturing Company, to 
handle complete (37 products) line of 
Quality - Controlled Automotive Waxes, 
Polishes, Rubbing Compounds and un- 
usual Chemical Specialties. Popular 
prices, attractive packaging and real con- 
sumer appeal insures rapid turnover for 
continued profit. 

You can expect an immediate acceptance 
from and ready sales to Independent Oil 
Companies, Service Stations, Garages, 
New and Used Car Dealers, Collision 
Shops, Car Wash Operators, Hardware 
Dealers, Automotive and General Chain 
and Department Stores. Distribution is 
backed up by strong Point - Of - Sale 
Merchandising, concentrated Consumer 
Advertising, plus a continuing Sales In- 
centive Program. 


This is a. once-in-a-business-lifetime op- 
portunity for a wide-awake individual or 
group seeking a possible long-term af- 
filiation with substantial profit potential. 
Distributors must be well established and 
soundly financed, preferably (though not 


necessarily) now doing business with 
types of outlets mentioned above, Ware- 
house facilities and service, while not 
absolutely necessary, would be most de- 
sirable and advantageous. 

Write promptly, in confidence, giving 
brief but complete details concerning 
background and qualifications. Appoiut- 
ments for interviews between principals j 
will be arranged promptly with a mini- 
mum of inconvenience. 


Address Box 3647, c/o Automotive News, Detroit 26. 
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DEALERSHIPS AVAILABLE 


“IVE HUNDRED UNIT dealership han- 
dling Ford. City of 50,000. Trade area, 
100,000, Midwestern location. Modern 
well equipped building on lease. Veri- 
fication financial esponsibility and 
factory approval necessary prior negoti- 
ations. Reason for selling, other interests. 
Box 3597, c/o Automotive News, Detroit 
26. 





DEALERSHIP WANTED 

CAN INVEST UP TO $10,000 in good 
GM, Ford or leasing deal. Partnership or 
corporation. Twenty years’ experience. 
| 

| 

| 





Best references. Prefer Florida or | 
Georgia. Answer Box 3628, c/o Auto- | 
motive News, Detroit 26. 
SUCCESSFUL AUTO MANAGER, under 
40, wishes to buy small agency or invest 
and actively manage larger deal. Life 
time automobile experience, finest refer- 
ences. Factory approval assured, confi- 
dential, Box 3629, c/o Automotive News, 
Detroit 26. 


CHEVROLET - 








- . WEST, southwest — town 
12,000-25,000. Approved. Confidential. 
Apt. D, 1404 Pratt, 


Dallas, Texas. 





DEALERS SERVICES 


Clean Off Your 
Used Car Loft 


AT PUBLIC 


AUCTION 


Results Guaranteed 
20 Years Experience 
Complete Sales Service 


e e = 
Phone—Wire—Write for 
Sale Date and Particulars 


WM. A. LEIGH 
ASSOCIATES 


“Nation Wide Sales Service” 
Phone FO 5-5832 or WI 3-8104 


P.O. Box 7061 
Oklahoma City 12, Okla. 


New and Used Car Dealers! 
SALES DROPPING OFF? 


A postcard to us will show you how to | 


increase your sales at least 25%. 
No Obligation On Your Part 


ARTURO 
PRODUCTIONS, INC. 


H'wy. 35 at Springwood Ave. 
Neptune, N. J. 


INVENTORY SERVICE | 

BUYING OR SELLING A 
DEALERSHIP ? 

Buy Right @ Sell Right 


Parts — Accessories — Equipment 
® © A disinterested certified physical 
inventory will save you money © ®¢ 


DON'T GUESS — BE SURE 


Call or write for service details. 


AUTOMOTIVE INVENTORY 


SERVICE CO. 
10040 Freeland, Detroit 27, Mich., WE 3-6445 | 


NEW! MODERN! FAST! 
MACHINE RECORDED INVENTORIES 
liminates possible error. Cuts time in half. 
Driginal recordings left with dealer for 
fe-keeping in case of fire. Perpetual in- 
ntory setup or present system revised. Ac- 
rate, confidential. LOW COST. 
INVENTORY PARTS SERVICE CO. 
050 Joy Road Detroit, Michigan 
Texas 4-7450 


DEALER SERVICES 


TALBOT’S INVENTORY SERVICE, 124 


S. Woodward, Birmingham, Mich., Mid- 


west 4-5355. 





LET US MOVE THOSE 
USED CARS 
AT PUBLIC AUCTION 


An experienced reliable auction organiza- 


More than 4,000 various type sales. 


Phone, wire or write for 
Sale date and information 


| tion, we have sold in 24 states and Canada. 








FOR SALE, 1952 LET sedans, 
ex-taxicabs, good motors, 
upholstery clean. Cab Co. Inc., 2600 


fSisson St., 
5-0300. 


Baltimore, Md. 


‘ 


Belmont 





SOMETHING NEW 
USED CARS DELIVERED 


We have for sale ° nice selection of 
fleet leased 1952 ts, Fords and 
Plymouths in all body styles. These cars 
can be delivered to your door regardiess 
| of location. Phone or write for informa- 
tion: 





Bowen & McCullum Auction Service | 


Phone 4232 or 5110 
8 Public Square 





BUSINESS OPPORTUNITIES _ 


YOUNG, FORMER DEALER with excellent 


record wants to Luy interest or al 
General Motors agency. Box 3637, 
Automotive News, Detroit 26, 


MAKE MONEY! 


and live 
around. 


1 will sell you my NEW-USED 
PARTS AND AUTO ACCES- 
SORY BUSINESS. 


Located at Pensacola the 
fastest growing City on Flor- 
ida’s prosperous Gulf Coast. 
Trade area population 144,- 
000. Much industry. 


The business is housed in a 
modern brick building, the 


in the Sun year 


wrecking yard and shops, 
completely fenced, cover a 
city block. 


Will lease on low rental basis. 
This is a going business, 
grossing $12,000 monthly 
and this can be increased. 


Other business interests force 
me to sell for $20,000 on 
terms. 


William J. Fade, Owner 
2716 Cervantes Street 
Pensacola, Florida 
Phone 84461 


CARS FOR SALE 


l 


c/o 





USED CARS 


1953 FORDS, CHEVRO- 


LETS, PLYMOUTHS 


See or Call 


ELMER FORD CAR LEASING 
COMPANY 
TULSA, OKLA. 

Phone 4-5195 





BRITISH COLUMBIA 


The fastest growing province in Canada. Experts 
say the best fishing and hunting in North America. 
Excellent schools and universities. A wonderful 
place to live and do business. 


We invite enquiries on small and large contracts 
from experienced automobile merchandisers with 


capital who would like 
Canada's Pacific Coast. 


to live and work on 


FORD MOTOR COMPANY 
OF CANADA, LIMITED 


Mercury-Lincoln-Meteor Division 


1210 Royal Bank Building 
Vancouver 2, B. C. 


Elizabethtown, Ky. | 





Located on U. 
1104 East Admiral | 








| 6619 Eucid Avenue 


& 


Robinson Auto Rental, Inc. 
229 S. Hanson St. Philadelphia, Pa. 


1. E. Spatig, Used Car Manager 
Sherwood 8-1500 








ATTENTION DEALERS !! 


| SPECIALIZING IN THE SALE OF 

| EX-TAXIS 

| Excellent Bodies - Good Motors - 
Upholstery New 


BUY NOW — LOWEST PRICES EVER 
1950-1951 
Plymouths — Fords — Chevrolets 
1 to 500 


MORRIS FREEDMAN 
S4th & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
| SARATOGA 7-2300 SHERWOOD 7-1700 


AUTO AUCTION 


TIM ANSPACH 


‘'Midway,"’ Stop 20 


Albany-Schenectady Road 





ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY ... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 


| ATTENTION DEALERS 
| FOR SALE 


1950-1952 Plymouth 4-door 
Ex-Taxis 

Good Bodies, Good Motors 
New Upholstery 


sedans 


Disney Motor Sales, Inc. 


Ut. 1-7131 








‘“ 


WE 
WHOLESALE 
OUR 
USED CARS 


Franklin Weber 
Pontiac Dealer 


6101-25 N. Clark St. 
Chicago, Ill. 








SYRACUSE AUTO AUCTION 
(for dealers only) 

Every Thursday — at noon 

gvarantee checks and tities 

S. Route Ii, 

suburbs, 2'/2 miles 

20 and Iti 


of Syracuse 

junction of Routes 

bus service). 
Auctioneer: A. V. Zogg, Jr. 
Irving C. Mondore, Owner 








DEALERS SAY 
Our greatest dollar values are at 
CARL MARKER'S 
FORT WAYNE 
AUTO AUCTION 
Oldest in the Mid-West 
One of the Nation's Best 
Sale Every Tuesday 
12:30 P.M. 
OPEN ALL NIGHT MONDAY 


Phone E 1254 Phone E 5209 
| 324 West Main Street, Fort Wayne, Indiana 
We Guarantee Checks 


Dealers Only | 





CARS WANTED 





We Will Buy Any Model Used 
Car—Or Even An Entire Lot 
1954 MODELS PREFERRED 
CASH IMMEDIATELY 


Call Sidney 8800 


St. Lovis, Mo. 


Heaters | 





Cleveland, Ohio | 


a 


3% miles south | 
north of | 
(Greyhound | 





| O1A-5310-C—Spring 


New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [|] or Two Years $14 [ ] 


OIT-1113—Hub and Drum .............. 
O1T-1114—Hub and Drum .............. 2. 
BA-1015-C—Wheels ........... 0050000 4 
I1A-1015—Wheels ..........cseeeeeeeee 4 
78-1115-C—Hub and Drum ............. 7. 
21A-1115—Hub and Drum 9. 


| 7EQ-3590—Sector Arm Rec etd aes oh 


| 8A-4017—Housing .......... 
7EQ-4816—Shaft . 


| 79-5245—Exhaust pipe ........ 5 

































AUTOMOTIVE NEWS, MARCH 29, 1954 


CARS WANTED 


NORTHWEST'S LARGEST volume used 
car dealer wants permanent wholesale 
connections, We buy all year! Grant’s, 
200—6th Ave., N., Seattle, Wash. 


TIRES FOR SALE 


,000 MATCHED SETS of used, perfect 
Goodyear, Firestone, Goodrich, U. 58. 
Royal 670x15 at $4.75 each, Deep 
original tread design regrooved, Clean. 
Free of any repairs. Other sizes at low 
prices, Allied Tire Sales, Broadway and 
Atlantic Ave., Camden, N. J. 


PARTS FOR SALE 


GENUINE FORD PARTS 
Shipped Prepaid 


Priced 20% Below Current Dealers Cost 


~ 








7EQ-1102-D—Hub and Drum $ 29.24 
7EQ-1103-D—Hub and Drum .. 29.24 
7EQ-1113-D—Hub and Drum .. 39.44 
7EQH-1113—Hub and Drum .. 55. 
7EQ-1114-B—Hub and Drum .. 39 
7EQH-1114—Hub and Drum 55 





68-1105-A—Hub and Drum ............. 


n— 
a— 


7RT-1126-A—Drums .............. 
7EQH-1244—Bearings .......... 
78-3010—Axle ............. 
7EQ-3304-B—Drag Link Wiaew ans 
-3283—Tie Rod ........... aah 
68-3575—Sector ...... ‘ 
81T-3575—Sector .......... 


yw 
WSF Rvonwwe m= 


1A-4010-B—Axle oe win 


8M8TH-4816—Shaft . aiivenis 
8MTH-4816—Shaft .......... 


-5019—Member 
WA: 5019—Member 
51-5245—Exhaust pipe ...... 





99A-5245—Exhaust pipe ..... 
7EQ-5267—Exhaust pipe ............... 
E@3W-5310—Spring .................... 
74-5310-B—Spring .. 
81'W-5310-B—Spring 


conc ae Rieeas 
8EQ-6303—Crankshaft ... 
52-6303-B—Crankshaft ............ 
8EQ-6050-B—Cylinder head ... 0% 
-6519-B—Valve Chamber Cover .... 
7C-8160136-A—Seat Back ..... ‘ 


PRATT MOTOR COMPANY 
Authorized Ford Dealer 


PHONE OR WIRE 2531 
SUMMERVILLE, S. C. 


= 
SRE woorw-nwweannue 


Must Reduce 
Inventory 


OVERSTOCKED 
ON ALL 


Genuine Studebaker Parts! 


aaa 


immediate Shipment 


Anywhere! Same day! 


All items at COST—LESS 


Quantity Discount 
All Shipments COD 


NORTHSIDE MOTORS 


4232 Natural Bridge, St, Louis, Mo. 
(LUcas 4860) 





For Quick Results 
Use Automotive News 
WANT ADS 





TRESHRSSIISSReGI SVS ess Bl hlS2SesysnRnssszs 
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SEND 
FOR 


GM ILLUSTRATED 


PARTS 
CATALOG! 


Largest Wholesale Stocks 
of GM Parts For 


One day service. Special cash allow- 
ance on Phone Orders. All Shipments 
C.O.D. 


GORDON BUICK 


(formerly Robertson Buick) 


1000 S. WABASH AVENUE 
Chicago 5, IIlinois 


® Buick 

® Cadillac 

® Oldsmobile 
® Pontiac 

® Chevrolet 


WaAbash 2-1030 
ae ee es fe 


BUSES FOR SALE 


SCHOOL BUSES 


THE LARGEST DISTRIBUTOR OF SCHOOL 





BUSES IN NEW ENGLAND 


Call us first for units that we stock 


CARPENTER PREMIER & DELUXE BODIES 
WARD SCHOOL BUSES 


23 South St, 


inquiry 
Company, 

Pasadena 1, 
| ENGINE REBUILDING — Crankshaft 
| grinding and metalizing. John P. Hughes 
800 Commerce St., 

Lynchburg, Virginia. 


Motor 


invited. 


Tel. 3-4437 


MISCELLANEOUS 
| AUTO SAFETY BELTS. All colors. 
in accordance 
standards, Order C-22. $9.95 list. 
City Lincoln 
605 South Arroyo Parkway, 


Calif. 


Inc. 


with CAA 


Transit Sales and Service, Inc. 


Danbury, Conn. 
Frank T, Mee, Jr. 





Our New Model 


TOW BARS 


LEAD IN SALES... 
VALUE AND... 


PERFORMANCE 


Meets 1.C.C. Requirements 






Cannot Be Matched 
At Any Price 


Write Today For 
Illustrated Catalog 


FACTORY SALES DIVISION 


43 


PARTS FOR SALE 
ae es = & 


FREE 


Made 
technical 
Dealer 
Mercury 




























PILOT DISTRIBUTING 


COMPANY 
BATTLE CREEK 9, MICH. 
Phone WO 2-5257 All Dept's. 


“Leaders In The Industry" 


Since 1939 


for which check is attached [_] or send bill [_] 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


WN eas ater a ereas Sa ee aan epee oak 
TRADE CONNECTION: 
Car Dealer [_] Truck Dealer [} 
Jobber [ | Insurance [] 
NE as kicin o dae ORO Rk een ce or 


Financial (_] 


Manufacturer [] 


Supplier [] 
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25 leading engine builders use 


Sealed Power Chrome Rings 


Sealed Power Chrome-faced 


side rails on the 
Sealed Power 

MD-50 Steel Oil 
Ring contribute 


Chrome-Faced 
top compression 
rings have made 
enviable records 
both for original 
equipment and in 
Sealed Power 
KromeX Ring Sets 
for replacement 


to the long wear 
of Sealed Power 
KromeX Ring Sets 
for replacement 


25 


MAJOR ENGINE 
BUILDERS 
use 


Sealed Power 


chrome 
top rings! 


Sealed Power Piston Rings 


SEALED POWER CORPORATION ’ MUSKEGON, MICHIGAN 


ole manufacturers of KromeX Ring Sets, MD-50 Steel Oil Ring, | Spring, Flex-S Flexible Oil Ring, and GI-60 Groove Inserts. 


Leading producer of Automatic Transmission R er Steering Rings, and Non-Spin Oil Rings. 
, hom) 
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